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ABSTRAK 

 Penelitian ini bertujuan untuk mengetahui apakah ada pengaruh aktivitas, 

minat, dan opini (lifestyle) terhadap keputusan pembelian pada aplikasi KAI Access 

(studi kasus pada penumpang kereta api di Stasiun Gambir) yang beralamat di Jl. 

Medan Merdeka Tim. No.1, Gambir, Jakarta Pusat.  Penelitian ini menggunakan 

pendekatan kuantitatif, yang diukur dengan menggunakan analisis regresi linier 

berganda, serta pengujian hipotesis secara parsial dan simultan dengan bantuan SPSS 

versi 26.00. Populasi sasaran dalam penelitian ini adalah pengguna aplikasi KAI 

Access di stasiun Gambir. Sampel ini ditentuan berdasarkan metoda purpose 

sampling, dengan jumlah sampel sebanyak 96 responden. Data yang di gunakan 

dalam penelitian ini berupa data primer. Teknik pengumpulan data menggunakan 

google form yang diukur dengan skala likert. 

 Hasil penelitian ini membuktikan bahwa pada variabel aktivitas secara parsial 

berpengaruh positif dan signifikan terhadap keputusan pembelian. Untuk  hasil 

variabel minat secara parsial berpengaruh positif dan signifikan terhadap keputusan 

pembelian. Selanjutnya untuk hasil variabel opini tidak berpengaruh positif dan tidak 

signifikan terhadap keputusan pembelian. Secara simultan, variabel aktivitas, minat, 

dan opini berpengaruh positif dan signifikan terhadap keputusan pembelian. 

 Adapun dari keseluruhan hasil penelitian ini dapat dijelaskan bahwa secara 

parsial maupun simultan antara variabel aktivitas, minat, dan opini (lifestyle) 

memiliki pengaruh positif dan signifikan terhadap keputusan pembelian pada aplikasi 

KAI Access. 

Kata Kunci : Aktivitas, Minat, Opini, Keputusan Pembelian 
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EFFECT of ACTIVITIES, INTERESTS, AND OPINIONS (LIFESTYLE) OF 

purchasing decisions IN THE KAI ACCESS Application 

(Case study on train passengers in Gambir station) 

 

Abstract 

      This research aims to determine if there is an impact on the activity, interests, and 

opinions (Lifestyle) to the purchase decision in the KAI Access application (case 

study on the train passenger at Gambir station) which is located at Jl. Medan 

Merdeka Tim. No. 1, Gambir, central Jakarta. The study used quantitative 

approaches, which were measured using multiple linear regression analyses, as well 

as partial and simultaneous hypothesis testing with the help of SPSS version 26.00. 

The target population in this study is KAI Access application user at Gambir station. 

This sample is hosted based on the purpose sampling method, with a sample amount 

of 96 respondents. The data used in this study is the primary data. Data collection 

techniques using Google forms are measured on a likert scale. 

The results of this study proved that the activity variables partially positively 

and significantly affect the purchasing decision. The interest variable results are 

partially positively influential and significant to the purchasing decision. The results 

of the opinion variables have no positive and insignificant effect on the purchase 

decision. Simultaneously, variable activity, interests, and opinions have a positive 

and significant impact on purchasing decisions. 

As for the overall results of this research can be explained that both partially 

and simultaneously between activity variables, interests and opinions (lifestyle) have 

a positive and significant influence on purchasing decisions in the KAI Access 

application. 

Keywords: activity, interests, opinions, buying decisions 

 

 

 



 
 

x 

 

DAFTAR ISI 

 

 Halaman 

HALAMAN JUDUL  ......................................................................  ...   I 

HALAMAN PERNYATAAN KEASLIAN SKRIPSI  .....................  ...   II 

PERSETUJUAN PEMBIMBING  ...................................................  ...   III 

HALAMAN PENGESAHAN .........................................................  ...   IV 

KATA PENGANTAR  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .   . .    V  

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI SKRIPSI   VII 

ABSTRAK  .....................................................................................  ...  VIII 

DAFTAR ISI  ..................................................................................  ...   IX 

DAFTAR TABEL  ..........................................................................  ...        XV 

DAFTAR GAMBAR  .....................................................................  ...        XVI 

DAFTAR LAMPIRAN  ..................................................................  ...      XVII 

 

BAB I   PENDAHULUAN ............................................................  ...   1 

1.1. Latar Belakang Masalah  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .   . .    1  

1.2. Perumusan Masalah  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .   . . .    7  

1.3. Tujuan Penelitian  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .   . . .    7  

1.4. Manfaat Penelitian  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .   . . .    8  

 

BAB II   KAJIAN PUSTAKA  ..............................................  ...   9 

2.1. Review Hasil-hasil Penelitian Terdahulu  . . . . . . . . . . . . .  . .    9  

2.2. Landasan Teori  ...............................................................  ...   12 



 
 

xi 

 

2.2.1. Pemasaran  .................................................................  ...   12 

2.2.1.1. Pengertian Pemasaran  .............................................  ...   12 

2.2.1.2. Manajemen Pemasaran  ...........................................  ...   13 

2.2.2. Perilaku konsumen  ....................................................  ...   13 

2.2.2.1. Pengertian Perilaku Konsumen  .............................  ...   13 

2.2.3.  Konsep Aplikasi E-ticketing ......................................  ...   15 

2.2.3.1. Pengertian Aplikasi  ..............................................  ...   15 

2.2.3.2. E-ticketing  ............................................................  ...   16 

2.2.3.3. Sejarah Singkat E-ticketing KAI ...........................  ...   16 

2.2.3.4. Cara Penggunaan E-ticketing pada Aplikasi KAI  ..  ...   17 

2.2.3.5. Manfaat Aplikasi E-ticketing  ................................  ...   18 

2.2.3.6. Masalah E-ticketing ..............................................  ...   20 

2.2.4. Keputusan Pembelian  ................................................  ...   21 

2.2.4.1. Dimensi Keputusan Pembelian  .............................  ...   24 

2.2.4.2. Proses Pengambilan Keputusan Pembelian  ...........  ...   26 

2.2.5. Gaya Hidup  ...............................................................  ...   27 

2.2.5.1. Pengertian Gaya Hidup .........................................  ...   27 

2.2.6. Aktivitas  ....................................................................  ...   28 

2.2.6.1. Jenis- jenis Aktivitas .............................................  ...   31 

2.2.7. Minat .........................................................................  ...   31 

2.2.7.1 Jenis-jenis Minat  ...................................................  ...   34 

2.2.7.2. Ciri-ciri Minat  ......................................................  ...   34 

2.2.7.3. Kriteria Minat .......................................................  ...   35 

2.2.7.4. Faktor-faktor yang Mempengaruhi Minat  .............  ...   35 



 
 

xii 

 

2.2.7.5. Kondisi yang Mempengaruhi Minat  .....................  ...   36 

2.2.8. Opini  .........................................................................  ...   37 

2.2.8.1. Pernyataan Opini  ..................................................  ...   38 

2.2.8.2. Jenis-jenis Opini  ...................................................  ...   39 

2.3. Hubungan Antar Variabel Penelitian  ...............................  ...   40 

2.3.1. Pengaruh Aktivitas terhadap Keputusan Pembelian  .  ...   40 

2.3.2. Pengaruh Minat terhadap Keputusan Pembelian  ......  ...   40 

2.3.3. Pengaruh Opini terhadap Keputusan Pembelian  ......  ...   41 

2.3.4. Pengaruh Aktivitas, Minat, Opini (lifestyle) terhadap  

 Keputusan  Pembelian  .............................................  ...   41 

2.4. Pengembangan Hipotesis  ................................................  ...   42 

2.5. Kerangka Konseptual ......................................................  ...   42 

 

BAB III  METODA PENELITIAN ..............................................  ...   44 

3.1. Strategi Penelitian ...................................................................  ...   44 

3.2. Populasi dan Sampel ...............................................................  ...   44 

3.2.1. Populasi Penelitian........................................................  ...   44 

3.2.2. Sampel Penelitian .........................................................  ...   44 

3.3. Data dan Metode Pengumpulan Data .......................................  ...   45 

3.4. Operasionalisasi Variabel ........................................................  ...   47 

3.5. Metode Analisis Data ..............................................................  ...   50 

3.5.1. Metode Pengolahan Data ..............................................  ...   50 

3.5.2. Metode Penyajian Data .................................................  ...   51 

3.5.3. Alat Analisis Data .........................................................  ...   51 

3.5.3.1. Analisis Koefisien Determinasi  .............................  ...        51 

 



 
 

xiii 

 

BAB IV  HASIL DAN PEMBAHASAN  ......................................  ...   56 

4.1. Deskripsi Perusahaan .............................................................  ...   56 

4.2. Deskripsi Responden ..............................................................  ...   59 

4.2.1. Deskripsi Perusahaan Berdasarkan Jenis Kelamin ....................  ...   59 

4.2.2. Deskripsi Perusahaan Berdasarkan Usia ...................................  ...   59 

4.2.3. Deskripsi Perusahaan Berdasarkan Lama Menggunakan Aplikasi KAI Access

  ...............................................................................................  ...  60 

4.2.4. Deskripsi Responden Berdasarkan Pendidikan .........................   ..   61 

4.3.  Deskripsi Data ............................................................................  ...   62 

4.3.1. Variabel Aktivitas (X1) ............................................................  ...   62 

4.3.2. Variabel Minat (X2) .................................................................  ...   63 

4.3.3. Variabel Opini (X3)..................................................................  ...   64 

4.3.4. Variabel Keputusan Pembelian (Y)...........................................  ...   64 

4.4.  Hasil Pengujian Instrument ........................................................  ...   65 

4.4.1. Uji Validitas .............................................................................  ...   65 

4.4.1.1.Variabel Aktivitas (X1) ............................................................  ...   65 

4.4.1.2. Variabel Minat (X2) ................................................................  ...   66 

4.4.1.3. Variabel Opini (X3).................................................................  ...   67 

4.4.1.4. Variabel Keputusan Pembelian ................................................  ...   68 

4.4.2. Uji Reliabilitas .........................................................................  ...   69 

4.4.2.1. Variabel Aktivitas (X1) ...........................................................  ...   69 

4.4.2.2. Variabel Minat (X2) ................................................................  ...   69 

4.4.2.3. Variabel Opini (X3).................................................................  ...   70 

4.4.2.4. Variabel Keputusan Pembelian (Y) ..........................................  ...   70 

4.5.  Analisis Statistik Data ................................................................  ...   71 

4.5.1. Uji Koefisien Determinasi Parsial .............................................  ...   71 

4.5.2. Analisis Koefisien Determinasi Simultan..................................  ...   73 

4.5.3. Pengujian Hipotesis ..................................................................  ...   74 

4.5.3.1. Pengujian Secara Parsial ..........................................................  ...   74 

4.5.3.2. Pengujian Hipotesis Secara Simultan .......................................  ...   76 



 
 

xiv 

 

4.5.4. Temuan Hasil Penelitian ...........................................................  ...   76 

 

BAB V  SIMPULAN DAN SARAN  ..................................................  ...   79 

5.1. Simpulan .......................................................................................  ...   79 

5.2. Saran .............................................................................................  ...   79 

5.3. Keterbatasn Penelitian ...................................................................  ...   80 

5.4. Pengembangan Penelitian Selanjutnya...........................................  ...   80 

 

DAFTAR REFERENSI  ................................................................  ...   82 

 

  

 

 

 

  



 
 

xv 

 

DAFTAR TABEL 

Halaman 

Tabel 1.1. Data Transaksi dan Register di Aplikasi Kai Access ................. .4 

Tabel 2.1. Pembelian Tiket Kereta Api secara Online................................ .21 

Tabel 3.1. Ketentuan Pengukuran Instrument Penelitian ............................ .46 

Tabel 3.2. Definisi Operasionalisasi dan Skala Pengukuran Teori ............. .48 

Tabel 4.1. Data Responden Berdasarkan Jenis Kelamin ............................ .59 

Tabel 4.2. Data Responden Berdasarkan Usia  .......................................... .59 

Tabel 4.3. Data Responden Berdasarkan Lama Menggunakan Aplikasi Kai  Acces 

 ................................................................................................. .60 

Tabel 4.4.  Data Responden Berdasarkan Pendidikan ................................. .61 

Tabel 4.5. Uji Validitas Variabel Aktivitas (X1)........................................ .66 

Tabel 4.6. Uji Validitas Variabel Minat (X2) ............................................ .66 

Tabel 4.7. Uji Validitas Variabel Opini (X3) ............................................. .67 

Tabel 4.8. Uji Validitas Keputusan Pembelian (Y) .................................... .68 

Tabel 4.9. Uji Reliabilitas Variabel Aktivitas (X1) .................................... .69 

Tabel 4.10. Uji Reliabilitas Variabel Minat (X2) ......................................... .69 

Tabel 4.11. Uji Reliabilitas Variabel Opini (X3) ......................................... .70 

Tabel 4.12. Uji Reliabilitas Variabel Keputusan Pembelian (Y) .................. .70 

Tabel 4.13. Hasil Uji Reliabilitas Instrument ............................................... .71 

Tabel 4.14. Uji Koefisien Determinasi Parsial X1 dengan Y ........................ .71 

Tabel 4.15. Uji Koefisien Determinasi Parsial X2 dengan Y ........................ .72 

Tabel 4.16. Uji Koefisien Determinasi Parsial X3 dengan Y ........................ .73 

Tabel 4.17. Analisis Koefisien Determinasi Simultan ..................................  74 



 
 

xvi 

 

Tabel 4.18. Pengujian Hipotesis Simultan ...................................................  76 

  



 
 

xvii 

 

DAFTAR GAMBAR 

 

Halaman 

Gambar 2.1  Proses Keputusan Pembelian ................................................... 26 

Gambar 2.2.  Kerangka Konseptual ............................................................. 43 

Gambar 4.1. Diangram Skala Likert Variabel Aktivitas  .............................. 63 

Gambar 4.2. Diagram Skala Likert Variabel Minat ...................................... 63 

Gambar 4.3. Diagram Skala Likert Variabel Opini ....................................... 64 

Gambar 4.4. Diagram Skala Likert Variabel Keputusan Pembelian .............. 65 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

xviii 

 

DAFTAR LAMPIRAN 

 

Halaman 

 

Lampiran 1. Kuesioner Penelitian ............................ ............................................87 

Lampiran 2. Data Tabulasi Skor Variabel Aktivitas (X1) ................................... 93 

Lampiran 3. Data Tabulasi Skor Variabel Minat (X2) ........................................ 96 

Lampiran 4. Data Tabulasi Skor Variabel Opini (X3) ......................................... 99 

Lampiran 5. Data Tabulasi Skor Variabel Keputusan Pembelian (Y) ............ …102 

Lampiran 6. Hasil Uji Validitas Variabel Aktivitas (X1) .................................. 105 

Lampiran 7. Hasil Uji Validitas Variabel Minat (X2) ....................................... 107 

Lampiran 8. Hasil Uji Validitas Variabel Opini (X3) ....................................... 108 

Lampiran 9. Hasil Uji Validitas Variabel Keputusan Pembelian (Y)................. 109 

Lampiran 10. Hasil Uji Reabilitas Variabel Aktivitas (X1) ............................... 110 

Lampiran 11. Hasil Uji Reabilitas Variabel Minat (X2)......................................111 

Lampiran 12. Hasil Uji Reabilitas Variabel  Opini (X3) ................................... 112 

Lampiran 13. Hasil Uji Reabilitas Variabel Keputusan Pembelian (Y) ............. 113 

Lampiran 14. Hasil Uji Koefisien Determinasi Parsial  ................................... .114 

Lampiran 15.Hasil Uji Koefisien Determinasi Simultan ....................................115 

Lampiran 16. Surat Riset PT. KAI  .................................................................. 116 

Lampiran  17. Daftar Riwayat Hidup Peneliti......................................................... 117 

 

 

 

 

 

 

 

file:///E:/skripsweet.docx%23_Toc15947883
file:///E:/skripsweet.docx%23_Toc15947885
file:///E:/skripsweet.docx%23_Toc15947886
file:///E:/skripsweet.docx%23_Toc15947886
file:///E:/skripsweet.docx%23_Toc15947888
file:///E:/skripsweet.docx%23_Toc15947889
file:///E:/skripsweet.docx%23_Toc15947883
file:///E:/skripsweet.docx%23_Toc15947883
file:///E:/skripsweet.docx%23_Toc15947885
file:///E:/skripsweet.docx%23_Toc15947885
file:///E:/skripsweet.docx%23_Toc15947887
file:///E:/skripsweet.docx%23_Toc15947888
file:///E:/skripsweet.docx%23_Toc15947889
file:///E:/skripsweet.docx%23_Toc15947883
file:///E:/skripsweet.docx%23_Toc15947884
file:///E:/skripsweet.docx%23_Toc15947885

