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PENGARUH GAYA HIDUP, LABEL HALAL, BRAND AMBASSADOR 

DAN BRAND AWARENESS TERHADAP KEPUTUSAN PEMBELIAN 

PRODUK WARDAH 

ABSTRAK  

      Penelitian ini bertujuan untuk menguji apakah terdapat pengaruh antara Gaya 

Hidup, Label Halal, Brand Ambassador dan Brand Awareness terhadap 

Keputusan Pembelian Produk Wardah pada Konsumen Toko Cahaya Indah 

Pamulang, Tanggerang Selatan.   

  Penelitian ini menggunakan jenis penelitian asosiatif pendekatan kuantitatif, 

yang diukur dengan menggunakan Koefisien Determinasi dengan SPSS 25.00. 

Tekhnik pengumpulan data menggunakan metoda survey dengan pengamatan 

langsung kepada 97 responden dengan menggunakan kuisioner.  

      Penelitian ini membuktikan bahwa Gaya Hidup, Label Halal, Brand 

Ambassador serta Brand Awareness secara parsial dan simultan berpengaruh 

signifikan positif terhadap Keputusan Pembelian Produk Wardah. Hasil penelitian 

ini memberikan temuan yang bermanfaat bagi Wardah dalam rangka menciptakan 

dan meningkatkan kepercayaan serta keputusan pembelian terhadap produk. 

Semakin Wardah baik memperhatikan gaya hidup, label halal,brand ambassador 

dan brand awareness semakin meningkatkan keputusan pembelian produk. pihak 

Wardah dapat melakukan terobosan terbaru atau inovasi serta peningkatan 

promosi terhadap produknya berdasarkan keinginan dan gaya hidup konsumen 

yang beraneka ragam sehingga dapat memenuhi seluruh keinginan konsumen. 

 

 

 

Kata kunci : Gaya Hidup, Label Halal, Brand Ambassador, Brand Awareness,     

Keputusan   pembelian  
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THE EFFECT OF LIFESTYLE, HALAL LABEL, BRAND AMBASSADOR 

AND BRAND AWARENESS ON WARDAH PRODUCT PURCHASE 

DECISIONS 

ABSTRACT 

      This study aims to test whether there is a positive and significant influence 

between Lifestyle, Halal Label, Brand Ambassador and Brand Awareness Of 

Wardah Product Purchase Decisions on the consumers of Cahaya Indah 

Pamulang Stores, South Tanggerang. 

      This research uses associative research with a quantitative approach, which is 

measured using the coefficient of determination with SPSS 25.00. The data 

collection technique used a survey method with direct observation to 97 

respondents using a questionnaire. 

 This research proves that Lifestyle, Halal Label, Brand Ambassador and 

Brand Awareness partially and simultaneously have a positive significant effect 

on Wardah Product Purchase Decisions. The results of this study provide useful 

findings for Wardah in order to create and increase trust and product purchasing 

decisions. The better Wardah pays attention to lifestyle, halal labels, brand 

ambassadors and brand awareness, the more it increases product purchasing 

decisions. Wardah can make the latest breakthroughs or innovations and increase 

the promotion of its products based on the desires and lifestyle of various 

consumers so that they can fulfill all consumer desires. 

 

 

Keywords : Lifestyle, Halal Label, Brand Ambassador, Brand Awareness,  

Purchasing Decisions. 
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