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Lampiran 1. Kuisioner Penelitian 

 

KUISIONER PENELITIAN 

 

Kepada  

Responden Kuisioner  

Ditempat 

 

 Dengan Hormat, 

 Saya adalah mahasiswi Sekolah Tinggi Ilmu Ekonomi Indonesia 

(STEI), Jurusan Manajemen yang sedang melakukan penelitian dalam rangka 

memperoleh data yang diperlukan untuk menyelesaikan skripsi dengan judul “ 

PENGARUH GAYA HIDUP, LABEL HALAL, BRAND AMBASSADOR DAN 

BRAND AWARENESS TERHADAP PROSES KEPUTUSAN PEMBELIAN” 

 Agar penelitian iini memiliki kredibilitas tinggi, saya 

mengharapkan responden kuisioner untuk mengisi kuisioner ini dengan lengkap 

dan benar. Jawabannya kuisioner akan saya jaga kerahasiaannya. 

 

     

    Hormat saya, 

 

 

Nadia wiranata Octaviani 
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Lanjutan Lampiran 1. Kuisioner Penelitian 

      Halaman 1 dari 7  

 

A. Identitas Responden 

 Isilah identitas Responden diri anda dengan mengisi bagian titik-

titik yang disediakan dan berilah tanda ( √ ) pada kotak alternatif yang sudah 

disediakan. 

1. Nama Lengkap ……………………………………………………….. 

2. usia  : a. < 19 Tahun 

b. 19- 29 Tahun 

c. 30-39 Tahun 

d. >40 Tahun  

3. Pekerjaan   : a. Mahasiswa/ Pelajar 

 b. Wiraswata 

 c. Karyawan  

 d. Ibu Rumah Tangga 

4. Penghasilan/bulan : a. < Rp 2.000.000 

 b. Rp 2.000.000 - < Rp 3.500.000 

 c. Rp 3.500.000 - < Rp.5.000.000 

 d. > Rp.5.000.000 

 

B. Berilah tanda (√) pada salah satu kolom alternatif jawaban yang telah 

disediakan sesuai dengan keadaan yang sebenarnya. 

Keterangan : Sangat Setuju (SS), Setuju (S), Tidak Setuju (TS), Sangat Tidak 

Setuju (STS) 
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Lanjutan Lampiran 1. Kuisioner Penelitian  

                                    Halaman 2 dari 7 

GAYA HIDUP 

GAYA HIDUP (X1) 

No Pernyataan Jawaban Responden 

STS TS S SS 

1 Ibu/ Saudari merasa produk Wardah 

sangat mendukung aktivitas serta merasa 

nyaman dan aman  

    

2 Ibu/ Saudari selalu menggunakan produk 

Wardah bahkan saat waktu luang 

    

3 Ibu/ Saudari sangat tertarik dengan produk 

Wardah  

    

4 Ibu/ Saudara akan selalu menggunakan 

produk Wardah dan seterusnya sebagai 

kebutuhan 

    

5 Ibu/ Saudari merasa produk wardah selalu 

memberikan inovasi terbaru terhadap 

produknya 

    

6 Ibu/ Saudari merasa menggunakan produk 

wardah sangat berkontribusi terhadap 

status sosial  
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Lanjutan Lampiran 1.Kuisioner  

   Halaman 3 dari 7 

 

LABEL HALAL 

LABEL HALAL (X2) 

No Pernyataan Jawaban Responden 

STS TS S SS 

1. Ibu/ Saudari mengetahui letak label halal 

pada produk  

    

2 Ibu/ Saudari selalu merasa yakin 

melakukan keputusan pembelian dengan 

produk berbahan baku halal 

    

3 Ibu/ Saudari selalu merasa aman bila 

produk berbahan baku halal 

    

4 Ibu/ Saudari selalu merasa yakin 

melakukan keputusan pembelian apabila 

terdapat logo halal MUI pada produk 

    

BRAND AMBASSADOR 

BRAND AMBASSADOR (X3) 

No Pernyataan Jawaban Responden 

STS TS S SS 
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1. Ibu/ Saudara mengetahui selebriti tersebut 

sebelum menjadi duta merek Wardah 

    

 

Lanjutan lampiran 1. Kuisioner  

                                       Halaman  4 dari 7 

No  Pernyataan  ST S TS STS 

2 
Ibu/ Saudara mengetahui selebriti 

tersebut melalui film dan iklan lainnya 

    

3 
Keahlian selebriti membuat Ibu/ 

Saudara percaya dengan informasi 

Produk Wardah 

    

4 
Selebriti mempunyai citra positif dalam 

membintangi produk Wardah 

    

5 
Selebriti memiliki daya tarik dengan 

kecantikan dan membuat Ibu/ Saudara 

ingin menyaksikannya pada iklan yang 

dibintanginya 

    

6 
Daya tarik islami modern pada selebriti 

membuat Ibu/ Saudara tertarik 

menggunakan produk wardah 

    

7 
Selebriti membuat Ibu/ Saudara yakin 

dan percaya dengan informasi yang 

disampaikan tetntang produk Wardah 
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Lanjutan Lampiran 1. Kuisioner  

                                      Halaman 5 dari 6 

BRAND AWARENESS 

BRAND AWARENESS (X4) 

No Pernyataan Jawaban Responden 

STS TS S SS 

1. Wardah selalu muncul dibenak Ibu/ 

Saudara ketika akan membeli produk 

kecantikan 

    

2. Ibu/ Saudara mengenal produk Wardah 

sebagai produk kecantikan. 

    

3. Ibu/ Saudara mengetahui logo dan simbol 

produk Wardah. 

    

4. Ibu/ Saudari mengetahui berbagai macam 

variasi produk Wardah. 

    

 

KEPUTUSAN PEMBELIAN  

KEPUTUSAN PEMBELIAN (Y) 

No Pernyataan Jawaban Responden 

STS TS S SS 
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1 Kualitas, mutu dan jaminan halal adalah 

standart yang Ibu/ Saudara terapkan dalam 

mempertimbangkan pemilihan produk 

kosmetik. 

    

Lanjutan Lampiran 1. Kuisioner  

                                      Halaman 6 dari 6 

 

 

No Pernyataan STS TS S SS 

2 
Ibu/ Saudara mengetahui selebriti tersebut 

melalui film dan iklan lainnya 

    

3 
Keahlian selebriti membuat Ibu/ Saudara 

percaya dengan informasi Produk Wardah 

    

4 
Selebriti mempunyai citra positif dalam 

membintangi produk Wardah 

    

5 
Selebriti memiliki daya tarik dengan 

kecantikan dan membuat Ibu/ Saudara 

ingin menyaksikannya pada iklan yang 

dibintanginya 

    

6 
Daya tarik islami modern pada selebriti 

membuat Ibu/ Saudara tertarik 

menggunakan produk wardah 

    

7 
Selebriti membuat Ibu/ Saudara yakin 

dan percaya dengan informasi yang 

disampaikan tetntang produk Wardah 
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Lampiran 2. Skor Variabel Gaya Hidup (X1) 

  Halaman 1 dari  3 

No 
Resp 

Variabel Gaya Hidup ( X1) Total 
(X1)  1 2 3 4 5 6 

1 4 4 3 3 4 4 22 

2 4 4 4 4 4 4 24 

3 4 3 3 3 3 2 18 

4 4 3 4 4 3 3 21 

5 4 3 3 3 3 2 18 

6 4 3 3 4 4 2 20 

7 3 3 3 4 3 3 19 

8 4 3 3 3 3 3 19 

9 4 4 4 4 3 3 22 

10 4 4 3 3 3 3 20 

11 3 3 3 3 3 3 18 

12 4 4 4 4 4 3 23 

13 4 3 3 4 4 3 21 

14 3 2 3 4 3 3 18 

15 4 3 3 3 3 3 19 

16 4 3 3 3 4 2 19 

17 4 3 4 4 4 3 22 

18 3 3 4 3 4 2 19 

19 4 4 4 4 4 3 23 

20 3 2 3 3 3 2 16 

21 3 3 3 3 3 3 18 

22 4 4 4 4 4 3 23 

23 4 2 3 3 3 2 17 

24 3 3 4 4 3 3 20 

25 3 2 3 3 4 3 18 

26 4 3 4 3 3 2 19 

27 3 2 2 3 3 2 15 

28 3 3 3 2 4 1 16 

29 3 2 3 2 3 3 16 

30 4 4 3 4 4 3 22 

31 4 4 3 3 2 3 19 
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32 4 3 3 3 3 2 18 

33 3 3 3 4 4 3 20 

34 4 3 4 3 4 3 21 

 

 

Lanjutan Lampiran 2. Skor Variabel Gaya Hidup (X1) 

    Halaman 2 dari 3 

No 

Resp 

Variabel Gaya Hidup ( X1) Total 

(X1)  1 2 3 4 5 6 

35 3 4 4 4 4 3 22 

36 3 3 3 3 2 4 18 

37 3 3 3 4 4 3 20 

38 3 3 3 3 3 4 19 

39 4 4 4 4 4 2 22 

40 3 3 3 3 3 3 18 

41 3 2 3 2 3 3 16 

42 4 4 3 3 3 3 20 

43 3 2 3 2 3 2 15 

44 4 4 4 4 4 4 24 

45 2 2 3 1 3 2 13 

46 3 3 3 3 3 2 17 

47 4 4 4 3 4 3 22 

48 4 4 3 3 3 3 20 

49 4 3 3 2 3 2 17 

50 4 3 4 3 3 4 21 

51 3 2 3 2 3 2 15 

52 3 3 3 3 4 3 19 

53 4 4 4 4 4 3 23 

54 3 2 3 2 4 1 15 

55 4 3 4 4 4 2 21 

56 3 4 4 4 4 4 23 

57 4 3 3 3 4 3 20 

58 3 3 3 3 4 3 19 

59 4 3 4 4 4 4 23 

60 4 4 4 4 4 3 23 

61 4 4 4 3 4 4 23 

62 4 3 4 3 3 2 19 

63 3 3 3 2 3 2 16 

64 4 4 4 4 4 4 24 

65 3 3 3 3 3 4 19 
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66 3 3 3 2 3 2 16 

67 4 3 4 3 4 3 21 

68 3 4 3 4 3 4 21 

 

 

Lanjutan Lampiran 2. Skor Variabel Gaya Hidup (X1) 

   Halaman 3 dari 3 

No 
Resp 

Variabel Gaya Hidup ( X1) Total 
(X1)  1 2 3 4 5 6 

69 4 4 4 4 4 4 24 

70 4 4 3 3 3 3 20 

71 4 3 3 3 4 3 20 

72 3 4 4 4 3 3 21 

73 4 4 3 3 3 4 21 

74 3 3 3 3 3 3 18 

75 4 4 4 4 4 3 23 

76 3 2 3 2 3 2 15 

77 3 3 3 3 3 3 18 

78 3 2 3 2 3 2 15 

79 4 3 3 3 3 3 19 

80 4 2 3 4 4 3 20 

81 4 2 3 3 4 2 18 

82 4 3 3 3 4 2 19 

83 3 4 4 3 3 3 20 

84 3 4 4 4 3 4 22 

85 4 4 4 3 4 3 22 

86 4 4 4 4 3 3 22 

87 4 4 4 3 3 3 21 

88 4 3 3 3 3 2 18 

89 2 1 3 1 4 1 12 

90 3 2 2 3 3 3 16 

91 3 3 3 3 4 3 19 

92 4 3 3 3 4 2 19 

93 4 4 3 3 4 3 21 

94 3 3 3 3 3 3 18 

95 3 3 3 3 3 3 18 

96 3 3 3 3 3 3 18 

97 3 3 3 3 3 3 18 

Total  342 305 322 307 332 274 1882 
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Lampiran 3. Skor Variabel Label Halal (X2) 

 Halaman 1 dari 3 

No 

Resp 

Varibel Label Halal (X2) Total 

(X2) 1 2 3 4 

1 4 4 4 4 16 

2 3 3 3 4 13 

3 3 2 4 3 12 

4 3 4 4 4 15 

5 4 2 3 4 13 

6 4 4 4 4 16 

7 3 4 4 4 15 

8 4 3 3 4 14 

9 3 4 4 4 15 

10 4 3 3 4 14 

11 3 3 3 3 12 

12 3 3 4 3 13 

13 4 4 4 4 16 

14 3 4 4 4 15 

15 4 3 3 4 14 

16 4 3 3 3 13 

17 4 4 3 4 15 

18 4 3 3 4 14 

19 4 4 4 4 16 

20 4 3 3 3 13 

21 3 3 3 3 12 

22 4 4 4 4 16 

23 4 4 4 3 15 

24 4 3 3 3 13 

25 4 4 4 4 16 

26 3 4 4 4 15 

27 4 4 4 4 16 

28 3 3 3 4 13 

29 4 4 4 4 16 

30 3 3 4 4 14 

31 4 4 2 3 13 
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32 4 3 3 3 13 

33 3 4 3 3 13 

34 3 4 3 3 13 

      

 

 

Lanjutan Lampiran 3. Skor Variabel Label Halal (X2) 

     Halaman 2 dari 3 

No 

Resp 

Varibel Label Halal (X2) Total 

(X2) 1 2 3 4 

35 4 3 3 4 14 

36 3 3 3 4 13 

37 3 3 3 4 13 

38 3 3 3 4 13 

39 4 4 4 4 16 

40 3 3 3 3 12 

41 3 3 3 3 12 

42 3 3 3 3 12 

43 3 3 4 3 13 

44 4 4 4 4 16 

45 4 4 4 4 16 

46 3 3 3 3 12 

47 3 3 3 3 12 

48 3 3 4 4 14 

49 4 4 3 4 15 

50 3 3 3 3 12 

51 3 3 3 3 12 

52 3 3 3 3 12 

53 4 4 4 4 16 

54 4 4 4 4 16 

55 4 4 4 4 16 

56 4 4 4 4 16 

57 3 3 3 3 12 

58 3 3 3 3 12 

59 4 4 4 4 16 

60 4 4 4 4 16 

61 4 4 4 4 16 

62 2 4 4 4 14 

63 3 3 3 3 12 
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64 4 4 4 4 16 

65 3 4 3 4 14 

66 3 4 3 3 13 

67 4 4 4 4 16 

 

 

 

Lanjutan Lampiran 3. Skor Variabel Label Halal (X2) 

    Halaman 3 dari 3 

 

No 

Resp 

Varibel Label Halal (X2) Total 

(X2) 1 2 3 4 

68 3 4 3 4 14 

69 4 4 4 4 16 

70 3 3 3 3 12 

71 3 3 3 3 12 

72 3 3 3 3 12 

73 3 3 3 3 12 

74 3 3 3 3 12 

75 3 3 3 4 13 

76 4 4 4 4 16 

77 3 3 3 3 12 

78 2 4 4 4 14 

79 4 4 4 4 16 

80 4 3 4 4 15 

81 4 4 4 3 15 

82 4 4 4 3 15 

83 4 4 4 3 15 

84 3 3 3 4 13 

85 3 3 3 3 12 

86 4 3 3 3 13 

87 3 4 3 3 13 

88 3 3 3 3 12 

89 4 1 4 3 12 

90 3 4 3 3 13 

91 4 4 4 3 15 

92 4 4 4 3 15 

93 3 4 3 3 13 

94 3 3 3 3 12 

95 3 3 3 3 12 

96 3 3 3 3 12 

97 3 4 3 4 14 

TOTAL 334 335 333 342 1344 



17 
 

 
 

 

 

 

 

 

 

 

 

Lampiran 4. Skor Variabel Brand Ambassador (X3) 

          Halaman 1 dari 3  

 

No 

Resp 

Variabel Brand Ambassador (X3) Total 

(X3) 1 2 3 4 5 6 7 

1 4 4 3 4 4 4 3 26 

2 4 4 4 4 4 4 4 28 

3 3 3 3 4 3 3 4 23 

4 4 4 3 4 2 3 4 24 

5 3 3 2 3 3 3 2 19 

6 4 4 3 3 4 4 4 26 

7 4 3 3 4 3 3 3 23 

8 3 3 3 4 3 3 3 22 

9 3 4 4 3 3 3 4 24 

10 4 3 3 4 4 3 4 25 

11 3 3 4 3 3 3 3 22 

12 3 3 3 4 3 3 4 23 

13 3 3 3 4 3 4 4 24 

14 3 3 3 4 3 4 3 23 

15 4 4 3 3 3 3 4 24 

16 4 4 3 4 4 4 4 27 

17 4 4 4 4 4 3 3 26 

18 4 3 3 4 3 3 3 23 

19 4 4 3 4 2 3 3 23 

20 3 2 3 3 2 3 3 19 

21 3 3 3 3 3 3 3 21 

22 4 3 4 4 4 4 3 26 

23 2 2 3 3 3 3 3 19 

24 3 3 3 3 3 4 4 23 

25 3 4 4 4 4 4 3 26 

26 4 4 4 4 4 4 4 28 

27 3 3 3 3 3 4 4 23 

28 2 2 3 3 2 3 3 18 

29 4 4 3 4 4 3 3 25 
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30 3 3 4 4 3 4 4 25 

31 4 4 2 2 3 3 2 20 

32 3 3 2 3 3 2 3 19 

33 3 3 3 3 4 3 3 22 

 

 

 

 

Lanjutan Lampiran 4. Skor Variabel Brand Ambassador (X3)  

    Halaman 2 dari 3 

 

No 

Resp 

Variabel Brand Ambassador (X3) Total 

(X3) 1 2 3 4 5 6 7 

34 3 3 3 3 3 3 2 20 

35 3 4 4 4 4 4 4 27 

36 3 4 3 3 3 3 3 22 

37 3 3 3 3 3 4 3 22 

38 3 3 3 3 4 3 3 22 

39 3 3 4 4 4 4 4 26 

40 3 3 3 4 2 3 3 21 

41 3 3 3 3 3 3 3 21 

42 3 3 3 3 3 3 3 21 

43 3 3 3 2 2 2 3 18 

44 4 3 4 3 3 3 3 23 

45 4 4 2 3 2 2 3 20 

46 3 3 3 3 3 3 3 21 

47 3 3 3 4 3 3 3 22 

48 4 4 3 3 3 3 3 23 

49 4 4 4 4 4 4 4 28 

50 3 4 3 3 3 3 3 22 

51 3 3 2 3 3 3 3 20 

52 3 4 3 3 3 3 4 23 

53 4 4 4 4 4 3 3 26 

54 3 4 3 4 3 2 4 23 

55 4 4 4 4 4 4 4 28 

56 4 4 4 4 4 4 4 28 

57 3 3 3 3 3 3 3 21 

58 3 3 3 3 3 3 4 22 

59 4 4 4 4 4 4 4 28 

60 4 4 4 4 4 4 4 28 

61 4 4 4 4 4 3 4 27 

62 4 3 3 3 4 4 3 24 
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63 3 3 3 3 3 3 3 21 

64 4 4 4 4 4 4 4 28 

65 3 3 3 3 3 3 3 21 

66 3 3 3 3 3 3 3 21 

 

 

 

 

Lanjutan Lampiran 4. Skor Variabel Brand Ambassador  

   Halaman 3 dari 3 

 

 

No 

Resp 

Variabel Brand Ambassador (X3) Total 

(X3) 1 2 3 4 5 6 7 

67 4 4 4 4 4 4 4 28 

68 3 4 3 4 3 4 3 24 

69 4 4 4 4 4 4 4 28 

70 3 4 3 3 3 4 4 24 

71 3 3 3 3 3 3 3 21 

72 3 3 3 3 3 3 3 21 

73 3 4 3 3 4 3 4 24 

74 3 3 3 3 3 3 3 21 

75 3 3 3 3 4 3 3 22 

76 3 3 3 3 3 4 3 22 

77 3 3 3 4 3 3 3 22 

78 3 3 3 3 2 3 3 20 

79 4 4 4 3 3 3 3 24 

80 4 3 4 4 3 4 3 25 

81 3 2 3 3 2 3 3 19 

82 3 3 3 3 2 3 3 20 

83 3 3 2 2 3 3 2 18 

84 3 4 4 4 3 3 3 24 

85 4 3 3 4 3 3 3 23 

86 3 3 3 3 3 3 3 21 

87 3 3 3 3 3 3 3 21 

88 3 3 3 3 3 3 3 21 

89 4 4 1 4 1 1 1 16 

90 1 1 3 4 3 3 3 18 

91 3 3 3 3 3 4 3 22 

92 3 4 3 3 3 3 3 22 

93 3 3 4 3 3 3 3 22 

94 3 3 3 3 3 3 3 21 
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95 3 3 3 3 3 3 3 21 

96 3 3 3 3 3 3 3 21 

97 3 3 3 4 3 3 4 23 

TOTAL 320 322 308 330 306 314 316 2216 

 

 

 

 

Lampiran 5. Skor Variabel Brand Awareness (X4) 

           Halaman 1 dari 3  

 

No 

Resp 

Variabel Brand Awareness (X4) Total 

(X4) 1 2 3 4 

1 3 4 4 4 15 

2 3 4 4 4 15 

3 3 3 3 2 11 

4 3 3 3 3 12 

5 3 3 3 3 12 

6 3 4 4 3 14 

7 4 4 3 3 14 

8 4 4 3 3 14 

9 3 3 3 4 13 

10 3 3 3 3 12 

11 3 3 3 3 12 

12 3 4 3 3 13 

13 4 4 4 3 15 

14 3 4 3 3 13 

15 3 4 3 3 13 

16 3 4 3 3 13 

17 3 4 4 3 14 

18 4 3 4 3 14 

19 4 4 4 4 16 

20 3 4 4 3 14 

21 3 3 3 3 12 

22 4 4 4 4 16 

23 4 3 2 4 13 

24 3 4 3 3 13 

25 4 4 4 4 16 

26 2 4 4 4 14 

27 3 3 3 3 12 

28 3 4 3 3 13 

29 3 3 2 2 10 
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30 3 4 3 4 14 

31 3 4 3 1 11 

32 3 3 3 2 11 

33 3 3 3 3 12 

34 3 3 3 3 12 

35 3 4 3 2 12 

36 3 3 3 3 12 

Lanjutan Lampiran 5. Skor Variabel Brand Awareness (X4) 

              Halaman 2 dari 3 

 

No 

Resp 

Variabel Brand Awareness (X4) Total 

(X4) 1 2 3 4 

37 3 3 3 3 12 

38 3 3 3 3 12 

39 4 4 4 4 16 

40 3 3 3 3 12 

41 3 3 3 3 12 

42 3 3 3 3 12 

43 3 3 2 2 10 

44 4 4 4 4 16 

45 2 4 4 3 13 

46 3 3 3 3 12 

47 3 3 4 3 13 

48 3 3 3 3 12 

49 4 4 4 4 16 

50 3 3 3 2 11 

51 3 3 3 3 12 

52 3 3 3 4 13 

53 4 4 4 4 16 

54 2 4 4 3 13 

55 4 4 4 4 16 

56 4 4 4 4 16 

57 3 3 3 3 12 

58 3 3 4 3 13 

59 4 4 4 4 16 

60 4 4 4 4 16 

61 4 4 4 4 16 

62 3 3 4 3 13 

63 3 3 3 2 11 

64 4 4 4 4 16 

65 3 3 3 3 12 
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66 3 3 3 2 11 

67 4 4 4 4 16 

68 4 3 4 3 14 

69 4 4 4 4 16 

70 3 3 3 3 12 

71 4 4 4 4 16 

72 4 3 3 3 13 

Lanjutan Lampiran 5. Skor Variabel Brand Awareness 

  Halaman 3 dari 3 

 

No 

Resp 

Variabel Brand Awareness (X4) Total 

(X4) 1 2 3 4 

73 3 3 3 3 12 

74 3 3 3 4 13 

75 3 3 4 3 13 

76 3 3 3 3 12 

77 3 3 3 3 12 

78 2 3 2 3 10 

79 3 4 3 3 13 

80 2 4 3 2 11 

81 3 4 2 3 12 

82 3 4 3 3 13 

83 3 3 3 3 12 

84 3 3 3 3 12 

85 4 3 3 3 13 

86 3 4 3 3 13 

87 3 3 4 3 13 

88 3 3 3 3 12 

89 1 4 4 4 13 

90 2 3 3 3 11 

91 4 3 4 3 14 

92 3 4 4 3 14 

93 4 3 3 4 14 

94 3 3 3 3 12 

95 3 3 3 3 12 

96 3 3 3 3 12 

97 3 3 3 3 12 

TOTAL  309 334 321 306 1270 
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Lampiran 6. Skor Variabel Keputusan (Y) 

          Halaman 1 dari 3 

 

No 

Resp 

Variabel Keputusan Pembelian (Y) Total 

(Y)  1 2 3 4 5 6 7 8 

1 4 4 3 4 4 4 4 4 31 

2 3 3 4 4 3 3 4 4 28 

3 3 3 2 2 3 2 3 3 21 

4 3 3 3 3 3 3 3 3 24 

5 3 3 2 4 4 4 4 4 28 

6 4 4 4 4 4 4 4 4 32 

7 3 4 3 3 3 3 3 4 26 

8 3 4 4 3 3 3 3 4 27 

9 3 3 4 3 4 4 3 3 27 

10 3 3 3 3 3 3 3 4 25 

11 3 3 4 3 3 3 4 4 27 

12 3 3 3 4 3 3 4 3 26 

13 4 3 3 4 4 4 4 4 30 

14 4 4 3 4 4 4 4 4 31 

15 4 2 2 4 3 3 4 3 25 

16 3 3 3 4 1 3 3 3 23 

17 4 3 4 3 4 4 4 4 30 

18 4 3 3 3 3 3 4 3 26 

19 4 4 3 4 4 4 4 4 31 

20 4 3 3 4 4 4 4 4 30 

21 3 3 3 3 3 3 3 3 24 

22 4 4 3 4 4 4 4 4 31 

23 4 4 2 3 3 3 3 4 26 

24 3 3 3 3 3 4 4 4 27 

25 4 4 4 3 4 4 4 4 31 

26 4 4 4 4 4 4 4 4 32 

27 3 3 3 3 4 3 3 3 25 

28 3 2 2 3 3 3 3 3 22 

29 3 2 2 3 3 3 3 3 22 

30 4 4 3 3 3 4 4 4 29 

31 3 2 4 4 3 4 3 4 27 
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32 3 3 2 3 3 3 3 4 24 

33 3 3 3 4 4 3 3 3 26 

34 3 3 3 3 3 3 2 3 23 

35 3 4 1 1 2 2 4 4 21 

36 3 3 3 3 3 3 3 3 24 

37 3 2 4 4 4 3 3 4 27 

38 3 3 3 3 3 4 4 4 27 

 

Lanjutan Lampiran 6. Skor Variabel Keputusan Pembelian (Y) 

    Halaman 2 dari 3 

 

 

No 

Resp 

Variabel Keputusan Pembelian (Y) Total 

(Y)  1 2 3 4 5 6 7 8 

39 4 4 3 3 4 4 4 4 30 

40 3 3 3 3 3 3 3 3 24 

41 3 3 2 3 3 3 3 3 23 

42 2 4 3 4 3 3 3 3 25 

43 3 4 3 3 4 4 3 4 28 

44 4 4 2 4 4 4 4 4 30 

45 3 4 1 2 4 3 3 3 23 

46 3 3 3 4 3 3 3 3 25 

47 4 3 3 3 3 3 3 3 25 

48 3 3 3 3 3 3 4 3 25 

49 4 3 3 4 4 4 4 4 30 

50 3 2 4 4 3 4 3 3 26 

51 3 3 3 3 3 4 3 4 26 

52 3 3 3 3 3 3 4 3 25 

53 4 4 4 4 4 3 4 4 31 

54 4 4 2 4 4 4 4 4 30 

55 4 4 4 4 4 4 4 4 32 

56 4 3 4 4 3 4 4 4 30 

57 3 4 4 3 3 4 3 3 27 

58 3 3 4 3 3 4 3 3 26 

59 4 4 4 4 3 3 4 4 30 

60 4 4 4 4 4 4 4 4 32 

61 4 4 4 4 4 4 4 4 32 

62 3 4 3 4 3 3 3 3 26 

63 3 3 3 3 3 2 3 3 23 

64 4 4 4 4 4 4 4 3 31 

65 3 3 3 3 3 4 3 4 26 

66 3 3 3 3 3 3 4 4 26 

67 4 4 4 4 4 4 4 4 32 
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68 4 3 4 3 4 3 4 3 28 

69 4 4 4 4 4 4 4 4 32 

70 3 3 3 3 3 3 3 3 24 

71 4 4 4 4 4 4 4 4 32 

72 4 3 4 3 3 3 3 3 26 

73 3 3 3 3 3 3 3 3 24 

74 3 3 3 3 3 4 3 3 25 

Lanjutan Lampiran 6. Skor Variabel Keputusan Pembelian  

   Halaman 3 dari 3  

 

No 

Resp 

Variabel Keputusan Pembelian (Y) Total 

(Y)  1 2 3 4 5 6 7 8 

75 4 3 3 3 4 3 3 3 26 

76 4 3 3 4 3 3 3 4 27 

77 3 3 3 3 3 3 3 3 24 

78 4 3 2 3 4 4 4 4 28 

79 3 3 3 3 3 3 3 4 25 

80 3 4 2 4 4 3 4 3 27 

81 3 2 3 4 3 4 3 4 26 

82 4 4 3 4 3 4 4 4 30 

83 3 3 2 4 3 4 4 4 27 

84 4 3 3 4 4 4 3 4 29 

85 3 3 3 3 3 3 3 3 24 

86 4 3 3 3 3 3 3 3 25 

87 3 3 3 3 3 3 3 4 25 

88 3 4 3 3 3 3 3 3 25 

89 4 4 1 4 4 4 1 3 25 

90 3 4 2 4 4 3 4 3 27 

91 4 3 2 3 4 4 4 4 28 

92 4 3 3 3 3 4 4 4 28 

93 3 3 3 3 3 3 3 3 24 

94 3 3 3 3 3 3 3 3 24 

95 3 3 3 3 3 3 3 3 24 

96 3 3 3 3 3 4 4 3 26 

97 3 4 3 3 4 3 3 4 27 

TOTAL 330 319 295 328 326 332 334 343 2607 
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Lampiran 7. Uji Validitas Gaya Hidup (X1) 

           Halaman 1 dari 1 

 

Correlations 

 X1_1 X1_2 X1_3 X1_4 X1_5 X1_6 X1_7 X1_Total 

X1_1 Pearson Correlation 1 ,414** ,289** ,359** ,322** ,172 ,287** ,629** 

Sig. (2-tailed)  ,000 ,004 ,000 ,001 ,091 ,004 ,000 

N 97 97 97 97 97 97 97 97 

X1_2 Pearson Correlation ,414** 1 ,246* ,256* ,280** ,201* ,374** ,635** 

Sig. (2-tailed) ,000  ,015 ,011 ,005 ,049 ,000 ,000 

N 97 97 97 97 97 97 97 97 

X1_3 Pearson Correlation ,289** ,246* 1 ,373** ,267** ,311** ,373** ,645** 

Sig. (2-tailed) ,004 ,015  ,000 ,008 ,002 ,000 ,000 

N 97 97 97 97 97 97 97 97 

X1_4 Pearson Correlation ,359** ,256* ,373** 1 ,238* ,295** ,358** ,639** 

Sig. (2-tailed) ,000 ,011 ,000  ,019 ,003 ,000 ,000 

N 97 97 97 97 97 97 97 97 

X1_5 Pearson Correlation ,322** ,280** ,267** ,238* 1 ,326** ,359** ,644** 

Sig. (2-tailed) ,001 ,005 ,008 ,019  ,001 ,000 ,000 

N 97 97 97 97 97 97 97 97 

X1_6 Pearson Correlation ,172 ,201* ,311** ,295** ,326** 1 ,257* ,580** 

Sig. (2-tailed) ,091 ,049 ,002 ,003 ,001  ,011 ,000 

N 97 97 97 97 97 97 97 97 

X1_7 Pearson Correlation ,287** ,374** ,373** ,358** ,359** ,257* 1 ,665** 

Sig. (2-tailed) ,004 ,000 ,000 ,000 ,000 ,011  ,000 

N 97 97 97 97 97 97 97 97 

X1_Total Pearson Correlation ,629** ,635** ,645** ,639** ,644** ,580** ,665** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 97 97 97 97 97 97 97 97 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Lampiran 8. Uji Validitas Label Halal (X2) 

         

 

Correlations 

 X2_1 X2_2 X2_3 X2_4 X2_total 

X2_1 Pearson Correlation 1 ,226* ,334** ,238* ,653** 

Sig. (2-tailed)  ,026 ,001 ,019 ,000 

N 97 97 97 97 97 

X2_2 Pearson Correlation ,226* 1 ,443** ,254* ,672** 

Sig. (2-tailed) ,026  ,000 ,012 ,000 

N 97 97 97 97 97 

X2_3 Pearson Correlation ,334** ,443** 1 ,281** ,791** 

Sig. (2-tailed) ,001 ,000  ,005 ,000 

N 97 97 97 97 97 

X2_4 Pearson Correlation ,238* ,254* ,281** 1 ,625** 

Sig. (2-tailed) ,019 ,012 ,005  ,000 

N 97 97 97 97 97 

X2_total Pearson Correlation ,653** ,672** ,791** ,625** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000  

N 97 97 97 97 97 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Lampiran 9. Uji Validitas Brand Ambassador (X3) 

  Halaman 1 dari 1 

Correlations 

 X3_1 X3_2 X3_3 X3_4 X3_5 X3_6 X3_7 X3_total 

X3_1 Pearson Correlation 1 ,599** ,374** ,147 ,329** ,283** ,309** ,642** 

Sig. (2-tailed)  ,000 ,000 ,150 ,001 ,005 ,002 ,000 

N 97 97 97 97 97 97 97 97 

X3_2 Pearson Correlation ,599** 1 ,351** ,247* ,395** ,381** ,334** ,703** 

Sig. (2-tailed) ,000  ,000 ,015 ,000 ,000 ,001 ,000 

N 97 97 97 97 97 97 97 97 

X3_3 Pearson Correlation ,374** ,351** 1 ,349** ,347** ,473** ,427** ,707** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,000 ,000 ,000 

N 97 97 97 97 97 97 97 97 

X3_4 Pearson Correlation ,147 ,247* ,349** 1 ,284** ,384** ,407** ,594** 

Sig. (2-tailed) ,150 ,015 ,000  ,005 ,000 ,000 ,000 

N 97 97 97 97 97 97 97 97 

X3_5 Pearson Correlation ,329** ,395** ,347** ,284** 1 ,447** ,334** ,669** 

Sig. (2-tailed) ,001 ,000 ,000 ,005  ,000 ,001 ,000 

N 97 97 97 97 97 97 97 97 

X3_6 Pearson Correlation ,283** ,381** ,473** ,384** ,447** 1 ,403** ,721** 

Sig. (2-tailed) ,005 ,000 ,000 ,000 ,000  ,000 ,000 

N 97 97 97 97 97 97 97 97 

X3_7 Pearson Correlation ,309** ,334** ,427** ,407** ,334** ,403** 1 ,677** 

Sig. (2-tailed) ,002 ,001 ,000 ,000 ,001 ,000  ,000 

N 97 97 97 97 97 97 97 97 

X3_total Pearson Correlation ,642** ,703** ,707** ,594** ,669** ,721** ,677** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 97 97 97 97 97 97 97 97 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Lampiran 10. Uji Validitas Brand Awareness (X4) 

  Halaman 1 dari 1 

Correlations 

 X4_1 X4_2 X4_3 X4_4 X4_total 

X4_1 Pearson Correlation 1 ,484** ,299** ,212* ,720** 

Sig. (2-tailed)  ,000 ,003 ,038 ,000 

N 97 97 97 97 97 

X4_2 Pearson Correlation ,484** 1 ,401** ,252* ,783** 

Sig. (2-tailed) ,000  ,000 ,013 ,000 

N 97 97 97 97 97 

X4_3 Pearson Correlation ,299** ,401** 1 ,272** ,749** 

Sig. (2-tailed) ,003 ,000  ,007 ,000 

N 97 97 97 97 97 

X4_4 Pearson Correlation ,212* ,252* ,272** 1 ,528** 

Sig. (2-tailed) ,038 ,013 ,007  ,000 

N 97 97 97 97 97 

X4_total Pearson Correlation ,720** ,783** ,749** ,528** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000  

N 97 97 97 97 97 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Lampiran 11. Uji Validitas Keputusan Pembelian (Y) 

   Halaman 1 dari 1 

Correlations 

 Y_1 Y_2 Y_3 Y_4 Y_5 Y_6 Y_7 Y_8 

Y_t

otal 

Y_1 Pearson 

Correlation 

1 ,253* ,240* ,327*

* 

,316*

* 

,221* ,341*

* 

,297*

* 

,67

3** 

Sig. (2-tailed) 
 

,012 ,018 ,001 ,002 ,030 ,001 ,003 ,00

0 

N 97 97 97 97 97 97 97 97 97 

Y_2 Pearson 

Correlation 

,253* 1 -

,043 

,119 ,238* -

,032 

,065 ,112 ,40

4** 

Sig. (2-tailed) ,012 
 

,673 ,247 ,019 ,756 ,526 ,276 ,00

0 

N 97 97 97 97 97 97 97 97 97 

Y_3 Pearson 

Correlation 

,240* -

,043 

1 ,215* ,049 ,243* ,040 ,094 ,47

4** 

Sig. (2-tailed) ,018 ,673 
 

,034 ,635 ,017 ,698 ,362 ,00

0 

N 97 97 97 97 97 97 97 97 97 

Y_4 Pearson 

Correlation 

,327*

* 

,119 ,215* 1 ,261*

* 

,179 ,137 ,203* ,56

5** 

Sig. (2-tailed) ,001 ,247 ,034 
 

,010 ,079 ,180 ,046 ,00

0 

N 97 97 97 97 97 97 97 97 97 

Y_5 Pearson 

Correlation 

,316*

* 

,238* ,049 ,261*

* 

1 ,191 ,365*

* 

,203* ,59

0** 

Sig. (2-tailed) ,002 ,019 ,635 ,010 
 

,061 ,000 ,046 ,00

0 

N 97 97 97 97 97 97 97 97 97 

Y_6 Pearson 

Correlation 

,221* -

,032 

,243* ,179 ,191 1 ,270*

* 

,283*

* 

,54

0** 

Sig. (2-tailed) ,030 ,756 ,017 ,079 ,061 
 

,008 ,005 ,00

0 

N 97 97 97 97 97 97 97 97 97 

Y_7 Pearson 

Correlation 

,341*

* 

,065 ,040 ,137 ,365*

* 

,270*

* 

1 ,341*

* 

,56

0** 
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Sig. (2-tailed) ,001 ,526 ,698 ,180 ,000 ,008 
 

,001 ,00

0 

N 97 97 97 97 97 97 97 97 97 

Y_8 Pearson 

Correlation 

,297*

* 

,112 ,094 ,203* ,203* ,283*

* 

,341*

* 

1 ,54

8** 

Sig. (2-tailed) ,003 ,276 ,362 ,046 ,046 ,005 ,001 
 

,00

0 

N 97 97 97 97 97 97 97 97 97 

Y_tot

al 

Pearson 

Correlation 

,673*

* 

,404*

* 

,474*

* 

,565*

* 

,590*

* 

,540*

* 

,560*

* 

,548*

* 

1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 97 97 97 97 97 97 97 97 97 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Lampiran 12. Uji Reliabilitas Variabel X1 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,749 7 

 

1. Variabel X2 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,626 4 

 

2. Variabel X3 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,800 7 

 

3. Variabel X4 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,653 4 

 

4. Variabel Y 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,643 8 

 

 

 

 

 



33 
 

 
 

Lampiran 13. Uji Normalitas  

  

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 97 

Normal Parametersa,b Mean ,0000000 

Std. Deviation 1,55361138 

Most Extreme Differences Absolute ,080 

Positive ,061 

Negative -,080 

Test Statistic ,080 

Asymp. Sig. (2-tailed) ,134c 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 
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Lampiran 14. Uji Heterokedastisitas (Uji Glesjer) , Uji Multikolinieritas  

   

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 2,006 1,081  1,856 ,067 

X1_Total ,053 ,058 ,136 ,918 ,361 

X2_total ,029 ,099 ,044 ,292 ,771 

X3_total -,096 ,052 -,263 -1,850 ,067 

X4_total -,025 ,067 -,044 -,367 ,715 

a. Dependent Variable: abs1 

 

 

Uji Multikolinieritas 

Coefficientsa 

Model 

Collinearity Statistics 

Tolerance VIF 

1 (Constant)   

X1_Total ,478 2,092 

X2_total ,470 2,127 

X3_total ,516 1,937 

X4_total ,739 1,353 

a. Dependent Variable: Y_total 
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Lampiran 15 . Uji Regresi Linier Berganda , Koefisien Determinasi, Uji 

Hipotesisi 

  Halaman 1 dari 1 

 

 

 

 

 

 

 

 

 

A. Uji Koefisien Determinasi (R2) 

1. Uji Determinasi Parsial 

a. Variabel X1 dengan Y 

 

Correlations 

 Variabel X1 Variabel Y 

Variabel X1 Pearson Correlation 1 ,627** 

Sig. (2-tailed)  ,000 

N 97 97 

Variabel Y Pearson Correlation ,627** 1 

Sig. (2-tailed) ,000  

N 97 97 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

b. Variabel X2 dengan Y 

 

Correlations 

 Variabel X2 Variabel Y 

Variabel X2 Pearson Correlation 1 ,699** 

Sig. (2-tailed)  ,000 

N 97 97 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

B Std. Error Beta 

1 (Constant) 7,768 1,621  

X1_Total ,189 ,087 ,203 

X2_total ,511 ,149         ,324   

X3_total ,204 ,078 ,237 

X4_total ,292 ,101 ,218 

a. Dependent Variable: Y_total 
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Variabel Y Pearson Correlation ,699** 1 

Sig. (2-tailed) ,000  

N 97 97 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 

c. Variabel X3 dengan Y 

 

Correlations 

 Variabel X3 Variabel Y 

Variabel X3 Pearson Correlation 1 ,626** 

Sig. (2-tailed)  ,000 

N 97 97 

Variabel Y Pearson Correlation ,626** 1 

Sig. (2-tailed) ,000  

N 97 97 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

d. Variabel X4 dengan Y 

 

Correlations 

 Variabel X4 Variabel Y 

Variabel X4 Pearson Correlation 1 ,518** 

Sig. (2-tailed)  ,000 

N 97 97 

Variabel Y Pearson Correlation ,518** 1 

Sig. (2-tailed) ,000  

N 97 97 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Model Summary 

Model R R Square Adjusted R Square 

Std. Error of the 

Estimate 

1 ,784a ,615 ,598 1,587 

a. Predictors: (Constant), X4_total, X1_Total, X3_total, X2_total 

 

Uji Hipotesis Simultan  

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 370,243 4 92,561 36,750 ,000b 

Residual 231,716 92 2,519   

Total 601,959 96    

a. Dependent Variable: Y_total 

b. Predictors: (Constant), X4_total, X1_Total, X3_total, X2_total 
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