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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh antara produk, 

harga, promosi dan tempat terhadap keputusan pembelian tiket pesawat 

online di Aplikasi Traveloka selama masa Pandemi COVID-19 di Wilayah 

DKI Jakarta. 

Penelitian ini menggunakan jenis penelitian asosiatif dan pendekatan 

kuantitatif. Sampel dalam penelitian ini berjumlah 100 orang responden 

dengan menggunakan purposive sampling. Metode pengolahan data dalam 

penelitian ini yaitu menggunakan program SPSS versi 26.0. 

Hasil penelitian ini menunjukkan bahwa variabel Produk secara parsial 

berpengaruh terhadap Keputusan Pembelian, variabel harga secara parsial 

tidak berpengaruh terhadap Keputusan Pembelian, variabel Promosi secara 

parsial tidak berpengaruh terhadap Keputusan Pembelian, variabel Tempat 

secara parsial berpengaruh terhadap Keputusan Pembelian dan secara 

simultan dapat dikatakan bahwa variabel Produk, Harga, Promosi, dan 

Tempat berpengaruh terhadap Keputusan Pembelian. 

Kata Kunci : Produk, Harga, Promosi, Tempat dan Keputusan Pembelian 
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MARKETING STRATEGY FOR ONLINE FLIGHT TICKET 

PURCHASE DECISIONS THROUGH THE TRAVELOKA 

APPLICATION DURING THE COVID 19 PANDEMIC (CASE STUDY: 

DKI JAKARTA) 

ABSTRACT 

This study aims to see the influence between product, price, promotion, and 

place of decision to purchase airplane tickets on the Traveloka Application during 

the COVID-19 Pandemic in the DKI Jakarta Region. 

This research uses an associative research type and a quantitative approach. 

The sample in this study were 100 respondents using purposive sampling. The 

data processing method in this study uses the SPSS version 26.0 program. 

These results indicate that the Product variable partially affects the Purchase 

Decision, the Price variable partially has no effect on the Purchase Decision, the 

Promotion variable does not partially affect the Purchase Decision, the Place 

variable partially affects the Purchase Decision and simultaneously it can be said 

that the Product, Price variable , Promotion, and Place influence Purchasing 

Decisions. 

 

Keywords : Product, Price, Promotion, Place, Purchasing decision  
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