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ABSTRAK 
 

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh 

kualitas produk, persepsi harga, dan sikap konsumen terhadap keputusan 

pembelian produk Herbalife (studi kasus pada tiga rumah nutrisi di ciganjur 

jakarta selatan). 
 

Metoda penelitian yang digunakan adalah metoda survei, dengan 

menggunakan kuesioner sebagai alat pengumpulan datanya. Populasi dalam 

penelitian ini adalah semua konsumen di Tiga Rumah Sehat Nutrisi Club 

Ciganjur Jakarta Selatan. Sampel yang digunakan adalah 100 orang sampel. 

Alat analisis yang digunakan adalah SPSS. 
 

Berdasarkan hasil dan pembahasan menunjukkan secara parsial terdapat 

pengaruh yang signifikan kualitas produk terhadap Keputusan Pembelian 

Produk Herbalife di Tiga Rumah Sehat Nutrisi Club Ciganjur Jakarta Selatan 

terhadap Keputusan Pembelian sebesar 61,5% ; secara parsial terdapat 

pengaruh yang signifikan harga terhadap Keputusan Pembelian Produk 

Herbalife di Tiga Rumah Sehat Nutrisi Club Ciganjur Jakarta Selatan terhadap 

Keputusan Pembelian sebesar 10,8% ; secara parsial terdapat pengaruh yang 

tidak signifikan sikap konsumen terhadap Keputusan Pembelian Produk 

Herbalife di Tiga Rumah Sehat Nutrisi Club Ciganjur Jakarta Selatan terhadap 

Keputusan Pembelian sebesar 2,3% serta secara simultan terdapat pengaruh 

yang signifikan kualitas produk, persepsi harga, dan sikap konsumen terhadap 

Keputusan Pembelian Produk Herbalife di Tiga Rumah Sehat Nutrisi Club 

Ciganjur Jakarta Selatan dan kontribusi pengaruh kualitas produk, harga, dan 

sikap konsumen terhadap Keputusan Pembelian 74,1%. 
 

Secara umum disimpulkan bahwa terdapat pengaruh positif kualitas 

produk, harga, dan sikap konsumen terhadap Keputusan Pembelian Produk 

Herbalife di Tiga Rumah Sehat Nutrisi Club Ciganjur Jakarta Selatan. 
 

Kata kunci : Kualitas Produk, Harga, Sikap Konsumen, 
 

Keputusan Pembelian.  
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CONSUMER ATTITUDE TOWARDS HERBALIFE PRODUCT  

PURCHASE DECISION 
 

(CASE STUDY IN THREE NUTRITIONAL HOUSES IN CIGANJUR  

SOUTH JAKARTA ) 
 

ABSTRACT 
 

This study aims to determine and analyze the effect of product quality, 

price, and consumer attitudes on purchasing decisions for Herbalife products 

(a case study of three nutrition houses in Ciganjur, South Jakarta). 
 

The research method used is a survey method, using a questionnaire as 

a data collection tool. The population in this study were all consumers in the 

Three Healthy Homes Nutrition Club Ciganjur, South Jakarta. The sample used 

was 100 samples. The analysis tool used is SPSS. 
 

Based on the results and discussion, it shows that partially there is a 

significant effect on product quality on the decision to purchase Herbalife 

products at the Three Healthy Homes for Nutrition Club Ciganjur, South 

Jakarta on Purchasing Decisions by 61.5%; partially, there is a significant 

effect of price on the decision to purchase Herbalife products at the Three 

Healthy Home Nutrition Club Ciganjur, South Jakarta on the purchase decision 

of 10.8%; partially, there was an insignificant influence of consumer attitudes 

on the Purchase Decision of Herbalife Products in Three Healthy Homes 

Nutrition Club Ciganjur, South Jakarta on the Purchasing Decision of 2.3%, 

and simultaneously there was a significant influence on product quality, price 

perception, and consumer attitudes towards the Product Purchase Decision 

Herbalife at Tiga Rumah Sehat Nutrition Club Ciganjur, South Jakarta and the 

contribution of the influence of product quality, price perception, and consumer 

attitudes towards Purchasing Decisions is 74.1%. 
 

In general, it is concluded that there is a positive influence on product 

quality, price, and consumer attitudes towards the decision to purchase 

Herbalife products at Three houses Club Ciganjur, South Jakarta. 
 

Keywords: Product Quality, Price, Consumer Attitude, 
 

Buying decision.  
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