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ABSTRAK 

 

Tujuan dari penelitian adalah untuk mengetahui pengaruh profitabilitas 

terhadap nilai perusahaan dengan corporate social responsibility sebagai 
variabel moderator pada perusahaan manufaktur di Bursa Efek Indonesia periode 

2016-2018. 

Penelitian ini menggunakan jenis penelitian deskriptif pendekatan 

kuantitatif, yang diukur dengan software Eviews 10. Populasi dalam penelit ian 
ini adalah Perusahaan Manufaktur di Bursa Efek Indonesia periode 2016-2018. 
Sampel ditentukan berdasarkan metode purposive sampling, dengan sampel 

sebanyak 46 perusahaan manufaktur di Bursa Efek Indonesia pada periode 2016-
2018 sehingga total observasi sebanyak 138 observasi. Data yang digunakan 

dalam penelitian ini berupa data sekunder. Teknik pengambilan data 
menggunakan metode dokumentasi melalui situs resmi IDX: www.idx.co.id. 

Hasil penelitian menunjukkan bahwa : (1) profitabilitas berpengaruh 
positif terhadap nilia perusahaan. (2) CSR sebagai variabel moderasi mampu 

memperkuat pengaruh profitabilitas (ROA) terhadap nilai perusahaan. 

Kata Kunci : Return On Asset, Nilai Perusahaan, Corporate Social 

Responsibility 
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ABSTRACT 

 

The purpose of this study was to determine the effect of profitability on firm 
value with corporate social responsibility as a moderating variable in manufacturing 
companies on the Indonesia Stock Exchange for the period of 2016-2018. 

This research uses a descriptive quantitative research approach, as 
measured by Eviews 10 software. The population in this study is the Manufacturing 

Company in the Indonesia Stock Exchange for the period of 2016-2018. The sample 
is determined based on the purposive sampling method, with a sample of 46 

manufacturing companies on the Indonesia Stock Exchange in the 2016-2018 period 
so that the total observation is 138 observations. The data used in this study are 
secondary data. The data collection technique uses the documentation method 

through the official website of IDX: www.idx.co.id. 

The results showed that: (1) profitability had a positive effect on company 
value. (2) CSR as a moderating variable is able to strengthen the effect of 
profitability (ROA) on firm value. 

Keywords: Return On Assets, Company Value, Corporate Social Responsibility 
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