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   Budi Susetiyono     Dosen Pembimbing : 

   21150000402     Hj. Megayani, SE, MM 

   Program Studi S-1 Manajemen 

  PENGARUH CELEBRITY ENDORSER TERHADAP KEPUTUSAN 
PEMBELIAN PRODUK SMARTPHONE OPPO MELALUI  

WORD OF MOUTH SEBAGAI VARIABEL MEDIASI 

   ABSTRAK 

      Penelitian ini bertujuan untuk mengetahui pengaruh Celebrity Endorser 
terhadap keputusan pembelian produk smartphone Oppo melalui word of mouth 
sebagai variabel mediasi pada mahasiswa Universitas Negeri Jakarta (UNJ). 

      Penelitian ini menggunakan penelitian asosiasif dan pendekatan kuantitatif. 
Populasi pada penelitian ini adalah mahasiswa fakultas ekonomi Universitas 
Negeri Jakarta (UNJ). Sampel ditentukan berdasarkan metode non-probability 
sampling, dengan jumlah sampel sebanyak 194 responden. Data yang digunakan 
dalam penelitian ini adalah data primer. Teknik pengumpulan data yaitu 
menggunakan metode survey dengan penyebaran kuesioner kepada para 
responden secara langsung dan melalui google form. Analisis yang digunakan 
SEM PLS dengan menguji Inner Model, Outer Model dan hipotesis dengan 
menggunakan software SmartPLS 3.0 

      Hasil pada penelitian ini membuktikan bahwa: (1) Celebrity Endorser 
berpengaruh terhadap keputusan pembelian. (2) Word of Mouth berpengaruh 
terhadap keputusan pembelian. (3) Celebrity Endorser bepengaruh terhadap 
Word of Mouth. 

Kata kunci : Celebrity Endorser, Keputusan Pembelian, Word Of Mouth 
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  Study Program S1- Management 

THE EFFECT OF CELEBRITY ENDORSER TOWARDS DECISIONS TO 
PURCHASE SMARTHPHONE OPPO PRODUCTS THROUGH WORD OF 

MOUTH AS A VARIABLE OF MEDIATION 
 

ABSTRACT 

  This study aims to determine the effect of Celebrity Endorser on purchasing 
decisions of Oppo smartphone products through word of mouth as a mediating 
variable in students of Jakarta State University (UNJ). 

  This research uses associative research and quantitative approaches. The 
population in this study were students of the Faculty of Economics, Jakarta State 
University (UNJ). The sample is determined based on the non-probability 
sampling method, with a total sample of 194 respondents. The data used in this 
study are primary data. The data collection technique is to use the survey method 
by distributing questionnaires to respondents directly and through the Google 
form. The analysis used is SEM PLS by testing the Inner Model, Outer Model and 
hypothesis using SmartPLS 3.0 software 

  The results of this study prove that: (1) Celebrity Endorser influences 
purchasing decisions. (2) Word of Mouth influences the purchasing decision. (3) 
Celebrity Endorser affected of Word of Mouth. 
 
Keywords: Celebrity Endorser, Purchase Decision, Word Of Mouth 
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