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PENGARUH HARGA, KUALITAS PRODUK DAN BRAND IMAGE
TERHADAP LOYALITAS MELALUI KEPUASAN PELANGGAN
MOTOR MIO FINO PADA YAMAHA FLAGSHIP SHOP JAKARTA

ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh harga, kualitas produk
dan brand image terhadap loyalitas melalui kepuasan pelanggan motor Mio Fino
pada Yamaha Flagship Shop Jakarta.

Metoda penelitian yang digunakan adalah metoda survei, dengan
menggunakan kuesioner sebagai alat pengumpulan datanya. Populasi sasaran
dalam penelitian adalah pelanggan motor Mio Fino, jumlah sampel yang
digunakan dalam penelitian ini sebanyak 234 responden. Alat analisis yang
digunakan adalah SPSS dan Sobel test.

Berdasarkan analisis dan pembahasn dimana harga berpengaruh langsung
terhadap kepuasan pelanggan motor Mio Fino, kualitas produk berpengaruh
langsung terhadap kepuasan pelanggan motor Mio Fino, brand image
berpengaruh langsung terhadap kepuasan pelanggan motor Mio Fino, harga
berpengaruh langsung terhadap loyalitas pelanggan motor Mio Fino, kualitas
produk berpengaruh langsung terhadap loyalitas pelanggan motor Mio Fino,
brand image berpengaruh langsung terhadap loyalitas pelanggan motor Mio Fino,
kepuasan pelanggan berpengaruh langsung terhadap loyalitas pelanggan motor
Mio Fino, harga berpengaruh terhadap loyalitas dengan kepuasan pelanggan
motor Mio Fino sebagai variabel intervening, kualitas produk berpengaruh
terhadap loyalitas dengan kepuasan pelanggan motor Mio Fino sebagai variabel
intervening serta brand image berpengaruh terhadap loyalitas dengan kepuasan
pelanggan motor Mio Fino pada Yamaha Flagship Shop Jakarta sebagai variabel
intervening.

Secara umum disimpulkan bahwa terdapat pengaruh harga, kualitas
produk dan brand image terhadap loyalitas melalui kepuasan pelanggan motor
Mio Fino pada Yamaha Flagship Shop Jakarta.

Kata kunci : Harga, Kualitas Produk, Brand Image, Loyalitas,
Kepuasan Pelanggan
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EFFECT OF PRICE, PRODUCT QUALITY AND BRAND IMAGE ON
LOYALTY THROUGH SATISFACTION MIO FINO MOTOR CUSTOMERS
(Case Study at Yamaha Flagship Shop Jakarta)

ABSTRACT

This study aims to determine the effect of price , product quality and brand
image on loyalty through Mio Fino motorcycle customer satisfaction at the
Yamaha Flagship Shop Jakarta.

The research method used is the survey method, using a questionnaire as a
data collection tool. The target population in the study was Mio Fino motorcycle
customers, the number of samples used in this study were 234 respondents. The
analytical tool used is SPSS and Sobel test.

Based on the analysis and discussion where price directly influences Mio
Fino motorcycle customer satisfaction, product quality has a direct effect on Mio
Fino motorcycle customer satisfaction, brand image has a direct effect on Mio
Fino motorcycle customer satisfaction, price has a direct effect on Mio Fino
motorcycle customer satisfaction, quality the product directly affects the customer
loyalty of the Mio Fino motorcycle, brand image has a direct effect on the
customer loyalty of the Mio Fino motorcycle, customer satisfaction has a direct
effect on the customer loyalty of the Mio Fino motorcycle, price influences loyalty
with the customer satisfaction of the Mio Fino motorcycle as an intervening
variable, product quality influences on loyalty with Mio Fino motorcycle customer
satisfaction as an intervening variable and brand image influences loyalty with
Mio Fino motorcycle customer satisfaction at Yamaha Flagship Shop Jakarta as
an intervening variable.

1t is generally concluded that there is an effect of price , product quality
and brand image on loyalty through Mio Fino motorcycle customer satisfaction at
Yamaha Flagship Shop Jakarta.

Keywords: Price , Product Quality, Brand Image, Loyalty,
Customer Satisfaction
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