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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Word Of Mouth,
Kualitas Produk, dan Harga terhadap Keputusan Pembelian Smartphone
Xiaomi di Bekasi Barat.

Penelitian ini dilakukan menggunakan teknik pengambilan sampel Non
Probability sampling jenis purposive yaitu teknik penentuan sampel dengan
pertimbangan tertentu. Pertimbangan yang di pilih adalah pengguna smartphone
xiaomi yang telah melakukan keputusan pembelian sebanyak 100 responden.
Penelitian ini menggunakan analisis jalur. Data yang digunakan dalam
penelitian ini berupa data primer. Teknik pengumpulan data menggunakan
Kuesioner.

Hasil penelitian membuktikan bahwa (1) word of mouth berpengaruh
terhadap keputusan pembelian smartphone xiaomi; (2) kualitas produk
berpengaruh terhadap keputusan pembelian smartphone xiaomi; dan (3) harga
berpengaruh terhadap keputusan pembelian smartphone xiaomi.

Kata Kunci: Word Of Mouth, Kualitas Produk, Harga, dan Keputusan
Pembelian




Siti Choirunnisa Sitompul Advisor:
NPK: 21150000257 Drs. Jusuf Hariyanto, M.Sc
Majoring In S1 Management Program

THE EFFECT OF WORD OF MOUTH, PRODUCT QUALITY,
AND PRICES ON DECISION PURCHASES OF XIAOMI

SMARTPHONE
(Case Study Of West Bekasi Residents)

ABSTRACT

This study aims to determine the effect of Word of Mouth, Product
Quality, and Price on Purchasing Decisions of Xiaomi Smartphones in West
Bekasi.

This research was conducted using a purposive type of Non-Probability
sampling technique that is sampling technique with certain considerations. The
consideration chosen is the Xiaomi smartphone users who have made a
purchase decision of 100 respondents. This study uses path analysis. The data
used in this study are primary and secondary data. Data collection techniques
using questionnaires.

The results of the research prove that (1) word of mouth influences the
purchasing decision of Xiaomi smartphone; (2) product quality influences the
purchasing decision of Xiaomi smartphone; and (3) price influences the
purchasing decision of Xiaomi smartphone.

Keywords: Word Of Mouth, Product Quality, Prices, and Purchasing
Decisions
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