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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh 
kualitas produk, pengetahuan produk, inovasi produk dan citra merek terhadap 
keputusan pembelian produk Sharp pada Ruko Sharp di Mall of Indonesia.  

Penelitian dilakukan pada Ruko Sharp di Mall of Indonesia dengan  
menggunakan  metode  kuantitatif,  dengan  jumlah  sampel penelitian diambil 
berdasarkan rumus Moe sebanyak 97 orang. Data dihimpun melalui instrumen 
dalam bentuk lembar pernyataan dengan model skala likert yang telah diuji coba.  
Untuk memecahkan masalah penulis menggunakan dua metode pengumpulan data 
yaitu, pertama metode pengumpulan data berupa data lapangan (field research) 
dan data perpustakaan. Kedua metode analisis data menggunakan analisis korelasi 
dan regresi  baik parsial maupun simultan.  

Berdasarkan hasil dan pembahasan menunjukkan bahwa secara parsial 
terdapat pengaruh positif signifikan kualitas produk terhadap keputusan 
pembelian produk Sharp pada Ruko Sharp di Mall of Indonesia dan kontribusi 
pengaruh kualitas produk terhadap keputusan pembelian produk Sharp sebesar 
45,2% ; secara parsial terdapat pengaruh positif signifikan pengetahuan produk 
terhadap keputusan pembelian produk Sharp pada Ruko Sharp di Mall of 
Indonesia dan kontribusi pengaruh pengetahuan produk terhadap keputusan 
pembelian produk Sharp sebesar 20,2% ; secara parsial terdapat pengaruh positif 
signifikan inovasi produk terhadap keputusan pembelian produk Sharp pada Ruko 
Sharp di Mall of Indonesia dan kontribusi pengaruh inovasi produk terhadap 
keputusan pembelian produk Sharp sebesar 43,6% ; secara parsial terdapat 
pengaruh positif signifikan citra merek terhadap keputusan pembelian produk 
Sharp pada Ruko Sharp di Mall of Indonesia dan kontribusi pengaruh citra merek 
terhadap keputusan pembelian produk Sharp sebesar 28,6% serta secara simultan 
terdapat pengaruh positif signifikan kualitas produk, pengetahuan produk, inovasi 
produk dan citra merek terhadap keputusan pembelian produk Sharp pada Ruko 
Sharp di Mall of Indonesia dan kontribusi pengaruh kualitas produk, pengetahuan 
produk, inovasi produk dan citra merek terhadap keputusan pembelian produk 
Sharp sebesar 81,9%. 

Kata kunci : Kualitas produk, pengetahuan produk, inovasi produk,  
                    citra merek, keputusan pembelian 
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ABSTRACT 

This study aims to determine and analyze the influence of product quality, 
product knowledge, product innovation and brand image on the decision to 
purchase Sharp products at the Ruko Sharp di Mall of Indonesia. 

The study was conducted at the Ruko Sharp di Mall of Indonesia using 
quantitative methods, with the number of research samples taken based on the 
Moe formula of 97 people. Data collected through instruments in the form of 
statement sheets with a Likert scale model that has been tested. To solve the 
problem the author uses two methods of data collection namely, the first method 
of collecting data in the form of field data (field research) and library data. Both 
data analysis methods use correlation analysis and regression both partial and 
simultaneous. 

Based on the results and discussion shows that partially there is a 
significant positive effect on product quality on the decision to purchase Sharp 
products at the Ruko Sharp di Mall of Indonesia and the contribution of the 
influence of product quality on the decision to purchase Sharp products by 45.2%; 
partially there is a significant positive effect of product knowledge on the decision 
to purchase Sharp products at Ruko Sharp di Mall of Indonesia and the 
contribution of the influence of product knowledge on the decision to purchase 
Sharp products by 20.2%; partially there was a significant positive influence on 
product innovation on the decision to purchase Sharp products at Ruko Sharp di 
Mall of Indonesia and the contribution of product innovation on the decision to 
purchase Sharp products was 43.6%; partially there is a significant positive effect 
of brand image on the decision to purchase Sharp products at Ruko Sharp di Mall 
of Indonesia and the contribution of brand image to the decision to purchase 
Sharp products by 28.6% and simultaneously there is a significant positive effect 
on product quality, product knowledge, product innovation and brand image on 
the decision to purchase Sharp products at Ruko Sharp di Mall of Indonesia and 
the contribution of the influence of product quality, product knowledge, product 
innovation and brand image on the decision to purchase Sharp products by 
81.9%. 

Keywords: Product quality, product knowledge, product innovation, 
                  brand image, purchase decision 
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