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PENGARUH GROWTH OPPORTUNITY, UKURAN 
PERUSAHAAN DAN NET WORKING CAPITAL  

TERHADAP CASH HOLDING PADA PERUSAHAAN 
COSUMER GOODS YANG TERDAFTAR DI BEI (BURSA 

EFEK INDONESIA) PERIODE 2014-2018 
ABSTRAK 

Penelitian ini bertujuan menguji pengaruh growth opportunity, ukuran 
perusahaan dan net working capital terhadap cash holding pada perusahaan 
consumer goods yang terdaftar di Bursa Efek Indonesia tahun 2014 sampai 
dengan tahun 2018. Penelitian ini juga menguji peran growth opportunity, 
ukuran perusahaan dan net working capital terhadap cash holding. 

 Penelitian ini menggunakan jenis penelitian deksriptif pendekatan 
kuantitatif, yang diukur dengan menggunakan metode berbasis data panel 
dengan program Software Econometric Views (Eviews) versi 10. Teknik 
pengumpulan data menggunakan metode dokumentasi. Populasi dalam 
penelitian ini adalah seluruh perusahaan consumer goods yang terdaftar di 
Bursa Efek Indonesia tahun 2014-2018. Sampel ini sebanyak 57 perusahaan, 
sehingga jumlah data yang diperoleh  21 data perusahaan yang diambil dengan 
menggunakan metode purposive sampling.  

 Hasil penelitian menunjukan growth opportunity secara parsial 
berpengaruh terhadap cash holding, hal ini dikarnakan peluang pertumbuhan 
diperusahaan consumer goods sangat lah berpeluang besar, ukuran perusahaan 
secara parsial tidak berpengaruh terhadap cash holding karena memegang uang 
kas tidak melihat ukuran perusahaan karena besar kecilnya perusahaan tetap 
memegang uang kas diperusahaan tersebut dan net working capital tidak 
berpengaruh terhadap cash holding dikarenakan cash holding tidak melihat besar 
kecilnya net working capital yang dimiliki perusahaan. 

Kata Kunci: growth opportunity, ukuran perusahaan, net working capital, 
dan cash holding 
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Program Studi S-1 Akuntansi 

THE EFFECT OF GROWTH OPPORTUNITY, COMPANY 
SIZE AND NET WORKING CAPITAL TOWARDS 

CASH HOLDING IN COSUMER GOODS COMPANIES 
LISTED ON THE IDX (INDONESIA STOCK EXCHANGE) 

2014-2018 PERIOD 
ABSTRACT 

 This study aims to examine the effect of growth opportunity, company size 
and net working capital on cash holding in consumer goods companies listed on 
the Indonesia Stock Exchange from 2014 to 2018. This study also examines the 
role of growth opportunity, company size and net working capital on cash. 
holding. 

 This study uses a descriptive quantitative approach, which is measured 
using a panel data-based method with version 10. Econometric Views (Eviews) 
Software program. The data collection technique uses the documentation 
method. The population in this study are all consumer goods companies listed 
on the Indonesia Stock Exchange in 2014-2018. This sample is 57 companies, so 
the amount of data obtained is 21 company data taken using purposive sampling 
method. 
 The results showed that growth opportunity partially affects cash holding, 
this is because growth opportunities in consumer goods companies are very 
likely, company size partially has no effect on cash holding because holding cash 
does not see the size of the company because the size of the company still holds 
cash. in that company and net working capital has no effect on cash holding 
because cash holding does not see the size of the net working capital owned by 
the company. 
Keywords: growth opportunity, company size, net working capital, and cash 
holding 
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