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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh Celebrity 
Endorser, Kualitas Produk, Dan Kepuasan Pelanggan terhadap Loyalitas 
Pelanggan Smartphone OPPO di Wilayah Kecamatan Matraman. 

 
Strategi yang digunakan dalam penelitian ini adalah strategi asosiatif 

dengan metode survey. Populasi dalam penelitian ini adalah seluruh pelanggan 
Smartphone OPPO. Teknik pengambilan sampel yang digunakan dalam 
penelitian ini adalah Accidental Sampling dengan jumlah sampel sebanyak 126 
responden. Teknik pengumpulan data menggunakan kuesioner yang telah diuji 
validitas dan reliabilitasnya. Penelitian ini menggunakan metode perhitungan 
dengan program Partial Least Square (PLS 3.2.8.). 

 
Hasil penelitian ini menunjukkan bahwa variabel Celebrity Endorser 

dan Kepuasan Pelanggan berpengaruh signifikan terhadap Loyalitas Pelanggan, 
namun variabel Kualitas Produk tidak berpengaruh signifikan terhadap 
Loyalitas Pelanggan. 
 

Kata kunci : Celebrity Endorser, Kualitas Produk, Kepuasan Pelanggan, 
Loyalitas Pelanggan 
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THE INFLUENCE OF CELEBRITY ENDORSER, PRODUCT 
QUALITY, AND CUSTOMER SATISFACTION TO LOARTAL 

CUSTOMERS OF SMARTPHONE OPPO 
(Case Study in the Matraman District Area) 

 

ABSTRACT 

The aim of this study is to find out the effect of Celebrity Endorser, 
Product Quality, and Customer Satisfaction on OPPO Smartphone Customer 
Loyalty in the Matraman District Area. 

The strategy used in this study was an associative strategy with the 
survey method. The population in this study was all Smartphone OPPO 
customers. The sampling technique used in this study was Accidental Sampling 
with a total sample of 126 respondents. Data collection techniques used a 
questionnaire that has been tested for validity and reliability. This study used a 
calculation method with the Partial Least Square (PLS 3.2.8) program. 

The results of this study indicated that the variable Celebrity Endorser 
and Customer Satisfaction has a significant effect on Customer Loyalty, but the 
Product Quality variable has not a significant effect on Customer Loyalty.  

Keywords : Celebrity Endorser, Product Quality, Customer Satisfaction, 
Customer Loyalty 
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