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PENGARUH PERCEIVED QUALITY, PERCEIVED SACRIFICE, DAN
PERCEIVED VALUE TERHADAP CUSTOMER SATISFACTION DI
TOKOPEDIA

ABSTRAK

Tujuan penelitian adalah untuk mengetahui pengaruh perceived quality,
perceived sacrifice, dan perceived value terhadap customer satisfaction. Populasi
dalam penelitian ini pembeli online produk Elektronik Tokopedia di wilayah RW.07
Cakung Barat . Strategi penelitian ini menggunakan strategi asosiatif.. Pengumpulan
data dengan menggunakan kuesioner sebanyak 230 responden. Teknik pengambilan
sampe! menggunakan teknik convenience sampling. Metode analisis statistik berupa
koefisien determinasi dan uji hipotesis dengan menggunakan program SPSS
(Software Product and Service Solution) Versi 25.0.

Perceived quality tidak berpengaruh langsung terhadap customer satisfaction
secara signifikan. Perceived sacrifice tidak berpengaruh langsung terhadap customer
satisfaction  secara signifikan. Perceived Value berpengaruh langsung terdapat
customer satisfaction secara signifikan. perceived quality, perceived sacrifice,
perceived value berpengaruh secara simultan terhadap customer satisfaction secara
signifikan.

Kata Kunci : Perceived Quality, Perceived Sacrifice, Perceived Value, Customer
Satisfaction
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THE EFFECT OF PERCEIVED QUALITY, PERCEIVED SACRIFICE, AND
PERCEIVED VALUE THOUGH CUSTOMER IN TOKOPEDIA

ABSTRAK

The purpose of this study was to determine the effect of perceived quality,
perceived sacrifice, and perceived value on customer satisfaction. The population in
this study is the online buyer of Tokopedia Electronic Product In RW. 07 West
Cakung. This research strategy uses an associative strategy. Collecting data using a
questionnaire of 230 respondents. The sampling technique uses convenience
sampling technique. The statistical analysis method is in the form of the coefficient of
determination and hypothesis testing using the SPSS (Software Product and Service
Solution) Version 25.0 program.

Perceived quality, does not directly influence customer satisfaction
significantly, perceived sacrifice has no significant direct effect on customer
satisfaction. Perceived value has a significant direct effect on customer satisfaction.
Perceived quality, perceived sacrifice, perceived value simultaneously influence
customer satisfaction significantly.

Keywords : Perceived Quality, Perceived Sacrifice, Perceived Value, Customer
Satisfaction
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