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ABSTRAK 
 

Penelitian ini bertujuan untuk mengetahui seberapa besar pengaruh 
country of origin dan brand image terhadap keputusan pembelian mobil Xpander 
di PT Bumen Redja Abadi cabang Tebet. Metode yang digunakan adalah metode 
penelitian kuantitatif. Sampel dalam penelitian ini sebanyak 100 responden. 
Metode analisis data yang digunakan dalam penelitian ini adalah analisis 
koefisien determinasi dan pengujian hipotesis menggunakan regresi linier 
berganda melalui SPSS versi 26 

Hasil penelitian ini menunjukkan bahwa secara parsial pengaruh Country 
of Origin dan Brand Image berpengaruh signifikan terhadap keputusan 
pembelian masing-masing sebesar 73,8% dan 73%. Adapun pada analisis regresi 
linier berganda Country of Origin dan Brand Image berpengaruh signifikan 
terhadap keputusan pembelian adalah sebesar 80,1%. Berdasarkan hasil 
pengujian hipotesis dengan taraf nyata 5% disimpulkan bahwa secara parsial 
Country of Origin dan Brand Image signifikan terhadap keputusan pembelian. 
Adapun hasil pengujian hipotesis secara simultan menyimpulkan Country of 
Origin dan Brand Image signifikan terhadap keputusan pembelian. 

Kata Kunci : Country of Origin, Brand Image, Keputusan Pembelian 
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THE INFLUENCE OF COUNTRY OF ORIGIN AND BRAND 
IMAGE ON MITSUBISHI XPANDER CAR PURCHASE 

DECISION 

(Study at PT Bumen Redja Abadi, Tebet) 

 

ABSTRACT 
 

This study aims to determine how much influence country of origin and 
brand image have on purchasing decisions for Xpander cars at PT Bumen Redja 
Abadi, Tebet branch. The method used is quantitative research methods. The 
sample in this study were 100 respondents. The data analysis method used in this 
study is the analysis of the coefficient of determination and hypothesis testing 
using multiple linear regression through SPSS version 26. 

The results of this study indicate that partially the influence of Country of 
Origin and Brand Image has a significant effect on purchasing decisions by 
73.8% and 73%, respectively. Meanwhile, Country of Origin and Brand Image 
have a significant effect on purchasing decisions amounting to 80.1%. Based on 
the results of hypothesis testing with a real level of 5%, it can be concluded that 
partially the Country of Origin and Brand Image have significant influences 
towards purchasing decisions. The result of hypothesis testing simultaneously 
shows that Country of Origin and Brand Image are compelling for purchasing 
decisions. 

Keywords: Country of Origin, Brand Image, Purchase Decision 
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