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(Studi Pada Starbucks Coffee Stasiun Gambir) 

  

ABSTRAK  

Penelitian ini bertujuan untuk mengetahui pengaruh langsung persepsi 
harga terhadap keputusan pembelian, kualitas pelayanan terhadap keputusan 
pembelian dan word of mouth terhadap keputusan pembelian pada produk 
Starbucks Coffee Stasiun Gambir. 

Strategi penelitian yang digunakan yaitu strategi asosiatif. Populasi pada 
penelitian ini adalah konsumen Starbucks Coffee Stasiun Gambir. Sampel yang 
diambil sebanyak 100 responden yang merupakan konsumen yang membeli 
produk Starbucks Coffee pada saat berkunjung ke Stasiun Gambir. Teknik 
pengambilan sampel yang digunakan yaitu simple random sampling dengan 
instrumen pengumpulan data berupa kuesioner. Penelitian ini menggunakan 
metode penghitungan dengan program Statistical Product and Service Solutions 
(SPSS 20.0). 

Hasil penelitian menyimpulkan bahwa persepsi harga berpengaruh positif 
terhadap keputusan pembelian. Kualitas pelayanan berpengaruh positif terhadap 
keputusan pembelian dan word of mouth juga memiliki pengaruh yang positif 
terhadap keputusan pembelian. Dengan demikian persepsi harga, kualitas 
pelayanan dan word of mouth berpengaruh positif terhadap keputusan pembelian 
pada produk Starbucks Coffee Stasiun Gambir.  

Kata Kunci : Persepsi Harga, Kualitas Pelayanan, Word Of Mouth, Keputusan 
Pembelian.  
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THE INFLUENCE OF PRICE PERCEPTION,QUALITY OF SERVICE AND 
WORD OF MOUTH ON PURCHASE DECISIONS 

(Study at Starbucks Coffee Gambir Station) 

  

ABSTRACT  

This study aims to determine the direct effect of prices perception on 
purchasing decisions, service quality on purchasing decisions and word of mouth 
on purchasing decisions on Gambir Station Starbucks Coffee products. 

The research strategy used is associative strategy. The population in this 
study is Starbucks Coffee Gambir Station consumers. Samples taken as many as 
100 respondents who are consumers who buy Starbucks Coffee products when 
visiting Gambir Station. The sampling technique used was simple random 
sampling with a data collection instrument in the form of a questionnaire. This 
study uses the calculation method using the Statistical Product and Service 
Solutions (SPSS 20.0) program. 

The results of the study concluded price perception has a positive effect on 
purchasing decisions. Quality of service has a positive effect on purchasing 
decisions and word of mouth also has a positive effect on purchasing decisions. 
Therefore the price perception, service quality and word of mouth had a positive 
effect on purchasing decisions on Starbucks Coffee Gambir Station products.  

Keywords: Price Perception, Service Quality, Word Of Mouth, Purchasing 
Decision.  
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