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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh keragaman produk 
,desain produk dan suasana toko terhadap keputusan pembelian kopi di Daily 
Coffe Cakung. Strategi penelitian adalah asosiatif. Teknik pengambilan sampel 
menggunakan purposive sampling. Populasi di dalam penelitian ini adalah 
keselurahan konsumen Daily Coffe Cakung. Responden sebanyak 97 orang. 
Metode analisis menggunakan koefisien determinasi parsial & simultan, serta uji 
hipotesis dengan bantuan program SPSS versi 22.0. 

              Dalam penelitian ini menunjukkan bahwa variabel keragaman produk 
berpengaruh positif dan signifikan,artinya keragaman produk dari Daily Coffe 
mempengaruhi pelanggan dalam proses keputusan pembelian . Kemudian variabel 
desain produk berpengaruh positif dan signifikan,artinya desain produk dari Daily 
Coffe mempengaruhi pelanggan dalam proses keputusan pembelian. Kemudian 
variabel suasana toko berpengaruh positif dan signifikan artinya, suasana toko dari 
Daily Coffe mempengaruhi pelanggan dalam proses keputusan pembelian. 
Sehingga dapat dinyatakan bahwa keragaman produk, desain produk dan suasana 
toko dapat mempengaruhi proses pelanggan untuk melakukan keputusan pembelian 
kopi. 

Berdasarkan perhitungan koefisien determinasi hubungan parsial antara 
keragaman produk dengan keputusan pembelian adalah 77,08%. Koefisien 
determinasi desain produk dengan keputusan pembelian adalah 84,64%. Adapun 
perhitungan koefisien determinasi parsial antara suasana toko dengan keputusan 
pembelian adalah 61,15%. Hasil pengujian hipotesis secara simultan disimpulkan 
keragaman produk, desain produk dan suasana toko dengan keputusan pembelian 
sebesar 89,8%. 

 

 

Kata Kunci : Keragaman Produk, Desain Produk, Suasana Toko, Keputusan 

Pembelian 
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ABSTRACT 
 
This study aims to determine the effect of product diversity, product design 

and store atmosphere on coffee purchasing decisions at the Daily Coffe Cakung. 
The research strategy is associative. The sampling technique uses purposive 
sampling. The population in this study is the entire family of Daily Coffe Cakung. 
Respondents were 97 people. The method of analysis uses partial & simultaneous 
determination coefficients, and hypothesis testing with the help of SPSS version 
22.0. 

In this study shows that the product diversity variable has a positive and 
significant effect, meaning that the diversity of products from Daily Coffe affects 
customers in the purchasing decision process. Then the product design variable has 
a positive and significant effect, meaning that the product design of Daily Coffe 
affects the customer in the purchasing decision process. Then the store atmosphere 
variable has a positive and significant meaning, the atmosphere of the shop from 
Daily Coffe influences customers in the purchasing decision process. So it can be 
stated that product diversity, product design and store atmosphere can influence 
customer processes to make coffee purchasing decisions. 

Based on the calculation of the coefficient of determination the partial 
relationship between product diversity and purchasing decisions is 77.08%. The 
coefficient of determination of product design with purchasing decisions is 84.64%. 
The calculation of the partial determination coefficient between the atmosphere of 
the store with the purchase decision is 61.15%. The results of simultaneous 
hypothesis testing concluded that product diversity, product design and store 
atmosphere with a purchase decision of 89.8%. 

 

Keywords: Product diversity, product design, store atmosphere, purchasing 

decisions. 
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