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Analisis Faktor-Faktor Yang Berpengaruh pada 
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ABSTRAK 

 

 Penelitian ini bertujuan untuk mengetahui pengaruh Trust, Perceived 

Usefulness, dan Perceived Risk terhadap Intention To Use Go-Pay. Populasi 

penelitian ini adalah mahasiswa di universitas Universitas Yayasan Persada 

Indonesia, Universitas Bung Karno, dan STMIK Jayakarta. Strategi penelitian ini 

adalah asosiatif. Teknik pengumpulan data melalui kuesioner dengan 

menggunakan teknik pengambilan sampel metode aksidental sampling dengan 

jumlah sampel sebanyak 200 responden. Analisis data dilakukan dengan metode 

SEM-PLS dengan menggunakan software SmartPLS 3.0. 

 

 Hasil Penelitian ini menunjukkan bahwa Trust tidak berpengaruh terhadap 

Intention To Use Go-pay. Perceived Usefulness tidak berpengaruh terhadap 

Intention To Use Go-Pay. Perceived Risk berpengaruh terhadap Intention To Use 

Go-Pay sebesar 0.633 atau 63.3%.  

Kata Kunci : Trust, Perceived Usefulness, Perceived Risk, Intention To Use 
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Analysis Of Factors Affecting The Use Of Go-Pay 

 

Abstract 
  

        This research aims to determine the effect of trust, perception usefulness, 

and perception risk of intention to use Go-Pay electronic money. The 

population of this study was undergraduate students majoring in University 

Persada Indonesia YAI, Universitas Bung Karno, and STMIK Jayakarta. This 

research strategy is associative. The technique of collecting data through 

questionnaires using the sampling techniques of the Accidental method 

sampled with a sample number of 200 respondents. The analysis of data is 

done Data analysis is done by SEM-PLS method using SmartPLS 3.0 software. 
 

       The results of this study show that Trust has no Effect on Intention To Use 

Go-Pay. Perceived Usefulness has no Effect on Intention To Use Go-Pay. 

Perceived Risk affects Intention To Use Go-Pay by 0.633 or 63.3%. 

Keywords : Trust, Perceived Usefulness, Perceived Risk, Intention to Use. 
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