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ABSTRAK

Penelitian ini bertujuan untuk mengetahui apakah pengaruh daya tarik
iklan dan citra merek berpengaruh terhadap keputusan penggunaan jasa
transportasi online go-ride. Penelitian ini dilakukan pada Rw 06 kelurahan
cakung timur.

Pengambilan Sample dengan jumlah 100 responden. Strategi penelitian
yang digunakan dalam penelitian ini bersifat asosiatif. Dalam penelitian ini,
menggunakan data yang bersifat kuantitatif yang diukur dengan metode
berbasis regresi linear berganda yang diukur dengan software SPSS 22.

Hasil penelitian membuktikan bahwa, (1) Daya tarik iklan berpengaruh
positif dan signifikan terhadap keputusan pembelian, (2) Citra merek
berpengaruh positif dan signifikan terhadap keputusan pembelian, (3) Daya
tarik iklan dan Citra merek berpengaruh positif dan signifikan terhadap
keputusan konsumen dalam menggunakan jasa trasportasi go-ride.

Kata Kunci : Daya Tarik Iklan, Citra Merek, Keputusan
Pembelian
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THE EFFECT OF ADVERTISE ATTRACTIVINESS AND BRAND IMAGE,
TO CONSUMER DECISIONS USE ONLINE TRANSPORTATIONS
SERVICES (GO-RIDE)

ABSTRACT

This study aims to determine the effect of the attractiveness of
advertising and brand image effect the use of transportation services online
go-ride. This research was RW 06 sub-district cakung timur.

Sampling with a total of 100 respondents. The research strategy used in
this research is associative. In the research, using quantitative data as
measured by based on multiple liniear regression as measured by software
SPSS 22.

the result of the study prove that, (1) The attractiveness of advertising has
a positive and significant effet on purchasing decisions, (2)Brand image has
a positive and significant effet on purchasing decisions, (3) Attractiveness of
advertising and Brand iamge habe a positive and significant effect on cosumer
decisions in using transportation services go-ride.

Keyword : advertising attractiveness , Brand image, buying
decision
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