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Abstract-ThisstudyaimstofindouttheEffectofMarketingCosts,sales
turnover,administrativecostsandmaintenancecostsonprofitatthe
Manufacturing Company Lion Card Jakarta both partially and
simultaneously.Theresearchstrategyusedinthisresearchisaresearch
strategy thatis associative with the research method used is the
documentationmethod.Inthisstudy,theauthorsusedquantitativedatain
theform ofFinancialStatementsCompany.LionJakartafrom 2015to
2018obtainedthroughadirectresetlicensetothecompany

Theresultsofthestudyprovethat:1)Marketingcostsaffect
profits,2)Salesturnoveraffectsprofit,3)Administrationcostshaveno
effectonprofits,4)Maintenancecostshavenoeffectonprofits,and5)
Marketingcosts,salesturnover,administrativecostsandmaintenance
costssimultaneouslyaffectprofits

Keywords :Marketing Costs,Sales Turnover,Administration Costs,
MarketingCosts,Profit

Introduction

Profitisoneoftheindicatorsofthecompany'ssuccesswhichisoneof
themainobjectivesofthecompany,inordertokeepthecompanyaliveand
developfurther.Acompanyorbusinessisabusinessthatprovidesproductsor
servicesthatcustomerswant.Businessreceivesrevenuewhenthebusiness
sellsitsproductsorservicesThebusinessexpensesfrom payingits
employees and when buying machinery orfacilities.The difference
betweenincomeandexpensesistheprofitgeneratedbythecompany.
Thecompany'sprofitsarelefttothebusinessownerthus,theownerwho
createsabusinesshasastrongintensivetoensurethatthebusinessis
successful,becausetheydirectlybenefitfrom thebusiness.Acompany
willnotbeabletosurviveinthelongterm andachieveothergoalsas
plannedifthecompanyisunabletoincreasesalesvolume.

Withmaximum profit,thecompany'smanagementperformance
canbeassessedwell.Toincreasethemaximum profitachievementof
companiesshoulddomarketingoftheirservicesorproductssothatitwill
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affecttheprofitofthecompany,wheremarketingaccordingtoAbdullah
andFrancis(2012:22)is"Theprocessofplanningandimplementingthe
embodiment,pricing,promotionanddistributionofgoods,servicesand
ideas to create exchanges with targetgroups thatmeetcustomer
objectivesandorganizationalobjectives".

Marketingactivitiescarriedoutbythiscompany,oneofwhichisby
conducting promotions both through print and electronic media
advertisingandthroughsalespromotionsintheform ofdiscountsand
discountstokeepmarketingactivitiesrunningeffectivelyandefficiently,it
mustbe supported byadequate marketing costs where the costof
marketing according to Kotler(2011:8)is "A socialand managerial
processinwhichthereareindividualsandgroupswhogetwhattheyneed
andwantbycreatingandofferingandredeemingproductswithother
parties".Thisresearchwilldiscussaboutmarketingcostsandchangesin
salesturnovertoprofitsothatitcanbeknownhow theinfluenceof
marketingcosts,salesturnover,administrativecostsandmarketingcosts,
especiallyontheachievementofprofit.Andsalesturnoveraccordingto
TheIndonesiandictionary(2011:626)is"Totalsalesresult(merchandise),
salesturnover,totalnumberofsalesofgoodsorservicesfrom the
company'sprofitand lossstatement(operating statements)during a
certainsalesperiod".From theabovedefinition,itcanbestatedthatwhat
ismeantbysalesturnoveris"Thetotalnumberofgoodsandservices
calculatedbasedontheamountofnetincomefrom thecompany'sprofit-
and-lossstatement(operatingstatements)duringasellingperiod".

PTLionCardisoneoftheCompany'scompaniesinthefieldof
manufacturinginproducingraw goodsintofinishedbarng.Theproducts
aremarketedbyPT.LionCardisaProductBelangkoInvitation,intheform
ofPaperWithDifferentDesign.

InrunningitsbusinessPT.LionCardconductsproductmarketing
suchasopeningbranchoutlets(Distributors)suchasinvariousregions
throughoutIndonesia.Thephenomenonthatoccursisduetotheaverage
profitofPT.LionCardwhichalwaysdecreaseseveryyearisin2015the
averageprofitofPT.LionCardamountedtoRp268,551,623,thenin2016
bookedanaverageprofitofRp234,930,248andeachconsecutiveyear
2017-2018 also experienced a decrease in average profit,namely
amountingtoRp232,124,059andRp117,895,113itisduetocompetition
BlangkoOtherinvitationsthatprovidemanyadvantagessuchasproducts
-otherinvitationproductswithattractivedesignstocustomersgivenby
otherPrintingandthisisarivalmarketedbyPT.LionCard.

Inaddition,therearedifferencesinresearchconductedbyMata
SembiringandSitiAisyahSiregar(2018)whichfoundthatthecostof
marketing/promotionhasapositiveandsignificanteffectonnetprofitin
consumergoodssub-manufacturingcompanieswhichmeansthatwhen
marketing/promotioncostsincreasethenthenetprofitwillalsoincrease
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becausefollowedbysales/revenueofthecompanythatalsoincreases.
Buttheresultsofthisstudyareinverselyproportionaltotheresearch
conducted by SyariefHidayat(2013)which found the results that
operatingcostshaveanegativeinfluenceonprofitsintheHotelPlaza
Tanjungpinangthathasameaningwhenthecompany'soperatingcosts
increasethenthecompany'sprofitwilldecreaseitoccursbecauseitisnot
followedbyanincreaseinthecompany'srevenue/sales.

1. I.LITERATUREREVIEW

TheFoundationofTheory

TheoryofMarketing Costs,SalesTurnover,Administration Costsand
maintenancecoststoprofit

Marketingcostsareallcoststhatfrom themomenttheproductis
finishedproducedandstoredinawarehouseuntiltheproductischanged
backincash(Mulyadi,2010:529).Accordingto Kusnadi(2012:125)
marketingcostsarethecostscharged(allexpenses)inthesaleofa
goodsorservicesfrom theexitofgoodstothehandsofthebuyer.

Marketingcostscanalsobeinterpretedallcoststhathaveoccurredin
ordertomarketproductsormerchandise,wherethecostarisesfrom
whentheproductormerchandiseisreadytobesolduntilthereceiptof
theproceedsofsalesintocash(Suprioyono,2011:203).From theabove
understanding,itcanbeconcludedthatthecostofmarketingisthecost
incurredtosellproductsormerchandiseintothehandsofconsumers.

SalesturnoveraccordingtoTheCompleteDictionaryofBahasa
Indonesia(2009:355)istheamountofmoneyfrom thesaleofcertain
goodsduringasellingperiod.Basedonthisdefinition,itcanbestatedthat
whatismeantbysalesturnoveristhetotalamountofgoodsandservices
calculatedbasedontheamountofmoneyreceivedduringasellingperiod.
Theroleofmarketinginachievingthecompany'sobjectivescanbeseen
from thecompany'sprofitsinthiscasedeterminedbythelevelofsales.If
thecompanyisunabletoachievethetargetedsalesvolume,itmeansthat
therevenueofsalesturnoverwillbelowerthanplannedandintheendthe
targetedprofitwillnotbeachieved

Administrationfees(general)areallcoststhatexistandoccur
within the environmentPart(office)generaladministration including
subsections thatexistunderthe generaladministration section,for
exampletheaccounting subsectionoftheHousehold subsection,the
subsectionofthemanagementandthepublicrelationssubsection.

AccordingtoMulyadi(2012:13)administrativeandgeneralcosts

arethecoststocoordinatetheactivities-productionandmarketing
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activitiesofproductse.g.accountingandpersonnelsalaries

AccordingtoAgusAhyari(2009:58)maintenancecostsare

activitiesinmaintainingcontinuousproductionfacilitiesandfacilitiesto

supportthesmoothproductionprocessinthecompanyconcerned.

ProfitTheory

AccordingtoCommiteOnTerminologyinSofytanSyafri(2014:35)
profitisanamountderivedfrom thereductioninthecostofproduction,
othercostsandlossesfrom operatingincomeorincome.Accordingto
Stice,Stice,Skousen(2009:240)profitisatakeonionvestasitotheowner.
Itmeasuresthevaluethatanentitycangivetoaninvestorandtheentity
stillhasthesamewealthasitsoriginalposition.AccordingtoSuwardjono
(2011:464)profitisinterpreted inreturnforthecompany'seffortsto
producegoodsandservices.Thismeansthatprofitisexcessincome
abovecost(totalcostinherentinproductionanddeliveryofgoods/
services).

2.ReviewofPreviousResearchandHypothesisDevelopment

ThefirstreviewofresearchbyMataSembiringandSitiAisyahSiregar
(2018)withthetitle"EffectofPromotionCostandProductionCostonNet
ProfitWithSalesVolumeAsInterveningVariable",canbeconcludedas
follows.Productioncostshaveasignificantpositiveeffectonnetprofitin
sub-consumergoodsmanufacturingcompanieslistedinbei.

H1:MarketingCostsarebasedonprofit

EffectofSalesTurnoveronProfit
AccordingtoPhilipKotlerwhowasdubbedbyBenjaminMolan(2012:

21)thesaleissellingmoregoodstomorepeopletobuyabangthatthe
company offers aimed atearning a profit.According to M.Narafin
(2012:60),thatsalesisaprocessofselling,wheninfactthesalesinthe
profit-and-lossreportaretheresultofsellingorsalesresults(sales)or
sales..

H2:SalesTurnoverAffectsProfit

EffectofAdministrativeCostsonProfits

According to Kamarudin Ahmad (2012:34) administrative fees
(general)isan expense to exercise discretion.whereasaccording to
wikipwdiaadministrativefeesarethesalariesofexecutivesandother
supportersandalltaxesrelatedtotheadministrationofthecompanyasa
whole
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.H3:AdministrationFeesarebasedonprofit

EffectofMaintenanceCostsonProfit
Coststhatmustbeincurredtomaintainfixedassetstoremainin

goodconditionfrom timetotime,sothatitcanbeusedwhennecessary.
Someunderstandingofmaintenancecostsaccordingtoexperts:
AccordingtoAgusAhyari(2009:58)maintenancecostsareactivitiesin
maintainingcontinuousproductionfacilitiesandfacilitiestosupportthe
smoothproductionprocessinthecompanyconcerned.

H4:MaintenanceCostsAffectProfits

EffectofMarketing Costs Sales TurnoverAdministration Costs and
MaintenanceCostsOnProfit

Thisresearchconsistsoffourvariablesnamelymarketingcosts,
sales turnover,administartion costs,and maintenance costs as free
variables (independent) while profit as dependent variables. The
conceptualframework on research influences marketing costs,sales
turnover,administrativecostsandmaintenancecostsonprofitsatPT.
LionCardthatis:

Pictures1.1

ConceptualFramework

Marketing
Costs(X1)

SalesTurnover
(X2)

Laba
(Y)

Administration
Fee(X3)

Maintenance
costs(X4)
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Description:

Partially

Simultaneously

RESEARCHMETHODS
Researchstrategyusedinthisresearchisanasoisativestrategy

with quantitative approach,associative research aims to know the
influence or relationship between one variable and another
variable.quantitativeresearchisresearchbyobtainingdataintheform of
numbersorqualitativedatathatfiuse(Sugiono,2012:14)

Qualitativeresearchcanalsobedefinedasaresearchmethodusedto
examinecertainpopulationsorsamples,datacollectionusingresearch
instruments,statisticaldataanalysiswiththeaim totestthehypothesis
thathasbeendetermined.From thisunderstanding,itcanbeconcluded
thattheassociativestrategywithquantitativeapproachisastrategythat
aimstoknow theinfluenceandrelationshipbetweenonevariableand
anothervariablethatisexaminedbycollectingdata,processing,analyzing
andinterpretingdatainthetestingofstatistichypothesis

Thisstrategyischosenbecauseinaccordancewiththepurposeand
purposeoftheresearchistofindouthowmuchinfluencemarketingcosts,
salesturnover,administrativecostsandmaintenancecostsonprofitsat
PT.LionCard.quantitativeapproachisusedinthisresearchbecauseof
data on marketing costs,sales turnover,administrative costs and
maintenancebayaontheprofitobtainedinthisresearchintheform of
quantitativedata

AccordingtoSugiyono(2012:2)statedthat:"Researchmethodsare
basicallyascientificwaytoobtaindatawithspecificpurposesanduses."
The type of research is quantitative research
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I. RESEARCHRESULTS
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DescriptiveStatistics

DescriptivestatisticalresultscanbeseeninTable1below:

Tabel1StatistikDeskriptif

DescriptiveStatistics

N Minimum Maximum Mean Std.Deviation

MarketingCosts 48 31759467.00 165342750.00 93224901.2500 30723078.6602

5

SalesTurnover 48 105450375.00 535476750.00 319947145.312

5

100544726.963

19

AdministrationFee 48 6000000.00 8000000.00 6687500.0000 733869.08219

MaintenanceCosts 48 500000.00 1500000.00 770833.3333 325483.81882

Profit 48 71834958.00 370134000.00 226722244.062

5

72505487.3593

0

ValidN(listwise) 48

Thetableaboveillustratesthestatisticaldescriptionofthevariablesin
thisstudy.Minimum isthesmallestvalueofanobservationset,the
maximum isthelargestvalueofanobservationset,mean(average)isthe
resultofsummingniaialldatadividedbytheamountofdata,while
standarddeviationistherootofthesum ofsquaresofthedifferenceof
datavalueswiththeaveragedividedbytheamountofdata.

Explanationofdescriptivestatisticaltestresultsinthetableaboveis
aprofitvariable(ROE)withasampleof48hasaminimum valueof
71,834,958,a maximum value of370,134,000,an average value of
226,722,244andastandarddeviationof72,505,487.

InthevariableMarketingcostwithasampleof48hasaminimum
valueof31,759,467,amaximum valueof165,342,750,anaveragevalueof
93,224,901andastandarddeviationof30,723,078.

InthevariableSalesturnoverwithasampleof48hasaminimum
valueof105,450,375maximum valuesof535,476,750averagevaluesof
31,9947,145andastandarddeviationof10,0544,726.

InthevariableAdministrationfeewithasampleof48hasaminimum
valueof6,000,000maximum valuesof8,000,000theaveragevalueis
6,687,500andthestandarddeviationis733,869.

Invariablemaintenancecostswithasampleof48hasaminimum
valueof500,000 maximum valuesof1,500,000 theaveragevalueis
770,833andthestandarddeviationis325,484.
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TestNormality

Ingraph4.1thefollowingcanbeseendataspreadarounddiagonallines
andfollowthedirectionofdiagonallines.Sothemodelinthisstudyhas
fulfilledtheassumptionofnormality.

Gambar2.1

NormalityTestResultsP-PPlot

Source:SPSS25,reprocessed.

TheresultsofthenormalgraphofP-PPlotinfigure4.1show that
thespreadofpointsaroundthediagonallineanditsspreadfollowsthe
directionofthediagonalline,soitcanbesaidthatthedataofthisstudy
hasanormaldistribution.Sothismodelisfeasibleforfurtheranalysis.

a.StatisticalAnalysis

Normalitytestwithwhichthegraphisdonecanbemisleadingifwe
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arenotcarefulvisuallyseem normal,whenstatisticallyitcanhappen

otherwise,thereforeitisrecommendedthatinadditiontothegraphtest

equippedalsowithstatisticaltests,thishasbeenrevealedbyGhozali

(2016). Therefore,inthisstudythegraphtestwasequippedwitha

statistictestKolmogorov-Smirnov(K-S).K-S testperformed with test

criteria:

1.1.Ifthesignificancevalue(Asymp.Sig)>0.05thentheresidual

dataisnormallydistributed

2 Ifthevalueissignificant(Asymp.Sig)<0.05thenthedistributed

residualdataisabnormal

Tabel4.2

TestResultsKolmogorov-Smirnov

Source:SPSS25,reprocessed.

One-SampleKolmogorov-SmirnovTest

Unstandardized

Residual

N 48

NormalParametersa,b Mean .0000000

Std.Deviation .00844243

MostExtremeDifferences Absolute .126

Positive .069

Negative -.126

TestStatistic .126

Asymp.Sig.(2-tailed) .053c

a.TestdistributionisNormal.

b.Calculatedfrom data.

c.LillieforsSignificanceCorrection.

From theK-Stestresultsseenintable4.2above,pointingoutthe

significancevalue(Asymp.Sig)of0.053whichmeansgreaterthan0.05,it

canbeconcludedthatresidualdataisdistributednormally.From the

resultsofthisstatisticalanalysisisconsistentwiththeresultsofgraph

analysisonpreviousnormalitytests.Thusitcanbeconcludedthatthe
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dataisdistributednormally.

4.3.2MulticolinearityTest

This testis to detectifthere is a strong relationship between

independent variables, if there is a strong relationship between

independentvariables then there are symptoms ofmulticolinearity.

Conversely,ifthere is no strong relationship between independent

variablesitmeansthatthereisnomulticolinearity.Inagoodregression

modelthereisnoperfect/near-perfectcorrelationbetweenindependent

variables.One ofthe multicolinearitytestmethods is to lookatthe

toleranceandinflactionfactor(VIF)valuesintheregressionmodel.To

knowthefreeregressionmodelofmulticolinearity,whichhasatolerance

numberofmorethan0.1andinflactionfactor(VIF)lessthan10.

Tabel4.3

MulticolinearityTestResults

Sumber:SPSS25,telahdiolahkembali.

Coefficientsa

Model

Unstandardized

Coefficients

Standardiz

ed

Coefficient

s

t Sig.

Collinearity

Statistics

B Std.Error Beta

Toleran

ce VIF

1 (Constant) -.556 .195 -2.844 .007

Marketing

Costs

-.267 .018 -.278 -

14.512

.000 .172 5.803

SalesTurnover 1.274 .020 1.242 63.566 .000 .165 6.044

Administration

Fee

.028 .027 .008 1.026 .311 .976 1.025
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Biaya

Administrasi

.003 .008 .003 .376 .709 .887 1.127

a.DependentVariable:Laba

Multicolonialitytestresultsintable4.3obtainedVIFvaluenothing

exceedsthevalueof10andtolerancevalue>0.01.Thustheregression

modelisfreefrom multicolonialitybetweenindependentvariablesinthe

regressionmodel.

4.3.3HeterosceticityTest

Heteroskedastisitytestwasconducted to testthedifferenceof

residualvarianceofoneobservationperiodtoanotherobservationperiod.

Ifresidualshavethesamevariant,thenitiscalledhomoskedastisityor

doesnotoccurheteroskedastisitas.Regressionequationsaregoodifnot

heterosceticityoccurs.How topredictthelackofheterosexastiityina

modelcanbeseenfrom thefollowingscatterplotpattern.

Pictures3.2

HeteroskedastisityTestResults

Sumber:SPSS25,telahdiolahkembali.
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Basedonscatterplotchartinfigure4.2abovecanbeseenthatthe

dotsspreadrandomlyandscatteredbothaboveandbelowzeroesonaxis

Y.Itcanbeassumedthatthereisnoheterosexedastiityintheregression

model,sotheregressionmodelisfeasible.

4.3.4AutocorrelationTest

Theautocorrelationtestaimstotestwhetherinthelinearregression

modelthereisacorrelationbetweentheerrorofthegadflyinthet-1

(previous)period.Tofindoutwhetherornotthereisautocorrelationinthis

study,durbinwatsonmethodisused.Fordecisionmakingthereand

whetherornotautocorrelationcanbeseenthroughthefollowingtable:

Tabel4.4

AutocorrelationTest

ModelSummaryb

Model R RSquare

AdjustedR

Square

Std.Errorofthe

Estimate Durbin-Watson

1 .999a .997 .997 .00883 2.093
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a.Predictors:(Constant),MaintenanceCosts,AdministrationCosts,MarketingCosts,

SalesTurnover

b.DependentVariable:Profit
Source:SPSS25,hasbeenreprocessed.

BasedonthetableaboveobtainedDW valueof1.994whiledland

duvaluescontainedinthetableDurbinWatson,obtainedthevaluedL=

1.3619,dU=1.7206whilethevalue4-du=4-1.7206=2.2794.DW valueis

greaterthandUandlessthan4-duordU<DW <4-Du=1.7206<2.093<

2.2794.Thisindicatesthatinthisstudythereisnopositiveornegative

autocorrelationandcanbedonewithsubsequenttesting.

4.3.5HypothesisTest

4.3.5.1MultipleLinearRegressionAnalysis

Multiple linearregression equations are applied to testthe

influenceofindependentvariablesi.e.institutionalownership,independent

boardofcommissioners,boardofdirectorsandauditcommitteewith

dependentvariablesnamelyProfitability(ROE).Multiplelinearregression

equationscanbeseenfrom thetablebelow

Tabel4.5

Coefficientsa

Model

UnstandardizedCoefficients

Standardized

Coefficients

t Sig.B Std.Error Beta

1 (Constant) -.556 .195 -2.844 .007

MarketingCosts -.267 .018 -.278 -14.512 .000

SalesTurnover 1.274 .020 1.242 63.566 .000

AdministrationFee .028 .027 .008 1.026 .311

MaintenanceCosts .003 .008 .003 .376 .709

a.DependentVariable:Profit

Source:SPSS24,reprocessed.
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From table4.5 above,taking into accountthenumbersin the

column Unstandardzed CoefficientsBeta,itcan be arranged multiple

regressionequationsasfollows:

Profit=-0.556-0.267Marketingcosts+1,274Salesturnover+

0.028Administrationexpenses+0.003Maintenancecosts+e.......(4.1)

Basedontheresultsoftheregressionmodelequationshowsthat

theconstantvalueof-0.0556indicatesthatifthevariableinfluenceof

marketingcosts,salesturnover,administrativecosts,andmaintenance

coststoprofitisconsideredconstant,thentheprofitis-0.0556.

Theregressioncoefficientonthefirstindependentvariableisa

marketing cost of -0.0267 indicating that the negative regression

coefficientvalueillustratesthatifeachincreaseofoneunitMarketing

costassuminganotherindependentvariableremains(constant)itwill

decreaseprofitby-0.0267.

Theregressioncoefficientonthesecondindependentvariableis

salesturnoverof1,274indicatingthatthepositiveregressioncoefficient

value illustrates thatifeach increase ofone unitofsales turnover

assuminganotherindependentvariableremains(constant)itwillincrease

profitby1,274.

Theregressioncoefficientonthethirdindependentvariableisan

administration fee of 0.028 indicating thatthe positive regression

coefficient value illustrates that if each increase in one unit of

administrative costs assuming anotherindependentvariable remains

(constant)itwillincreaseprofitby0.028.

Theregressioncoefficientonthefourthindependentvariableisa

maintenance cost of 0.003 indicating that the positive regression

coefficient value illustrates that if each increase in one unit of

maintenance cost assuming another independent variable remains

(constant)itwillincreasetheprofitby0.003.
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4.3.5.2SignificantTestofindividualparameters(Testt)

This testis used to find outifin the independentvariable

regressionmodelitpartiallyaffectsdependentvariables.Apartialtest(t

test)tomeasurehow faronefreevariableaffectswithpartiallybound

variables.Theinfluenceofeachvariablemarketingcost,salesturnover,

administrativecostsandmaintenancecostsonprofitcanbeseenfrom

thedirectionofthesignand thelevelofsignificance.Based onthe

hypotheticaltestresultsshowedthatthevalueoftttabelwithareallevel

of5%df=n-k-1thatis48-4-1=43thenthet-tableis2.016692.Here's

ananalysisofthettestinthisstudy:

VariableMarketingCosts

Marketingcostshaveathitungof-14,512thisvalueisgreaterthanthe

tttabelvalueof2.016692andtheSigtvalueof0.00islessthan0.05.So

Haaccepted,thisexplainsthatmaintenancecostsaffecttheprofit.

a.VariableSalesTurnover

Salesturnoverwas63,566,upfrom 2.016692andSigtat0.00

lessthan0.05.SoHaaccepted,italsoexplainedthatsales

turnoveraffectstheprofit.

a.VariableAdministrationFees

Theadministrationfeehasathitungof1,026thisvalueislessthan

thetttabelvalueof2.016692andtheSigtvalueof0.311isgreater

than 0.05. So Ha was rejected, this also explained that

administrativecostshavenoeffectonprofits.

b.VariableMaintenanceCosts

Thitungmaintenancecostof0.376thisvalueislessthanthetttabel

valueof2.016692andtheSigtvalueof0.709isgreaterthan0.05.

SoHarejected,thisalsoexplainedthatmaintenancecostshaveno
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effectontheprofit.

4.3.5.3KoefisienDeterminasi(R2)

Thecoefficientvalueofdeterminationisbetweenzeroandone,the

smallertheadjustedR2meanstheabilityofindependentvariablesin

explainingdependentvariablesisverylimitedaswellasviceversa.The

coefficientofdeterminationaimsto determinethepercentageofthe

amountofinfluenceoffreevariablesonboundvariables.Thefollowing

resultsofthedeterminationcoefficienttestarepresentedintheform of

thetableasfollows:

Table4.6

ModelSummaryb

Model R RSquare

AdjustedR

Square

Std.Errorofthe

Estimate

1 .999a .997 .997 .00883

a.Predictors:(Constant),MaintenanceCosts,AdministrationCosts,

MarketingCosts,SalesTurnover

b.DependentVariable:Laba
Sumber:SPSS24,hasbeenreprocessed.

Table4.6showsthattheadjustedRsquarevalueis0.997.Thevalue

indicatesthat99.7% ofprofitvariationcanbeexplainedbyvariationsof
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freevariablesnamelycostofrelease,salesturnover,administrationcosts

andmaintenancecosts.While74.4%weredescribedbyotherindependent

variablesoutsidetheregressionmodelinthisstudy.

Discussion

Theeffectbetweenmarketingcostsandprofit

Theresultsoftheanalysisofthefirsthypothesisinthisstudyshowedthat
marketingcostshaveaneffectonprofit.Thisissupportedbythetest
resultsusingSPSSversion25.0whichcanbeseenintable4.5.Theresults
showedthatthitungvalueisgreaterthanthevalueoftttabel(thitung>
ttabel)or(-14.512>2.016692).Whiletheprobabilityvalueislessthanthe
degreeofsignificance(prob <0.05)(0.0000 <0.05).Hencethefirst
hypothesis (H1)which states thatmarketing costs affectthe profit
received.Thecoefficientofmarketingcostsisofnegativevaluewhich
means thatwhen the costofmarketing increases itwilllowerthe
company'sprofit.Thishappensbecausetheamountofmarketingcoststo
generatesalesisnotoffsetbytheamountofsalesorrevenuereceivedby
thecompany.

EffectofSalesTurnoveronProfit

Theresultsoftheanalysisofthesecondhypothesisinthisstudyshowed
thatsalesturnoverhasaneffectonprofit.Thisissupportedbythetest
resultsusingSPSSversion25.0whichcanbeseenintable4.5.Theresults
showedthatthitungvalueisgreaterthanthevalueoftttabel(thitung>
ttabel)or(63.566>2.016692).Whiletheprobabilityvalueislessthanthe
significancelevel(prob<0.05)(0.0000<0.05).Sothesecondhypothesis
(H2) which states sales turnover affects the profit received.The
coefficientofsalesturnoverispositivewhichmeansthatwhensales
turnoverincreasesitwillincreaseprofitsperusahaan.Haliniterjadikarena
highsalesturnoverisoffsetbygoodcostcontrolsoastoincreasethe
company'sprofit.

EffectofAdministrativeCostsonProfits

Theresultsoftheanalysisofthethirdhypothesisinthisstudyshowed
thatadministrativecostshavenoeffectonprofit.Thisissupportedbythe
testresultsusingSPSSversion25.0whichcanbeseenintable4.5.The
resultsshowedthatthitungvalueissmallercomparedtotttabelvalue
(thitung<tttabel)or(1.026<2.016692).Whereastheprobabilityvalueis
greaterthanthedegreeofsignificance(prob>0.05)(0.311>0.05).Sothe
thirdhypothesis(H3)whichstatesadministrativecostsaffectprofitsis
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rejected.Thecoefficientofadministrativecostsisofpositivevaluewhich
means thatwhen administrative costs increase itwillincrease the
company'sprofit.

EffectofMaintenanceCostsonProfit

Theresultsoftheanalysisofthefourthhypothesisinthisstudyshowed
thatmaintenancecostshavenoeffectonprofit.Thisissupportedbythe
testresultsusingSPSSversion25.0whichcanbeseenintable4.5.The
resultsshowedthatthevalueofthitung<smallerthanthe<>>Thusthe
fourthhypothesis(H4)whichstatesthatmaintenancecostsaffectprofits
isrejected.Thecoefficientofmaintenancecostsisofpositivevaluewhich
meansthatwhenthecostofmaintenanceincreasesitwillincreasethe
company'sprofit.

INFERDS

This studyaims to examine the influence ofmarketing costs,sales
turnover,administrative costs and maintenance costs on case study
profitsonPT.LionCardperiod2015–2018.Inthisstudyfor4years,it
produced48samples.Basedontheresearch,theresultsoftheresearch
areobtainedasfollows:

1.MarketingCostsaffectprofitsatPT.LionCard.Thecoefficient
value ofnegative value which means thatthe greaterthe
marketingcost,itwillcauseadecreaseinPTprofit.Lioncard

2.SalesturnoveraffectsprofitonPT.LionCard.Thecoefficient
valueofpositivevaluewhichmeansthatthegreaterthesales
turnoverwillresultinanincreaseinPTprofit.Lioncard.

3.AdministrationfeeshavenoeffectonprofitonPT.LionCard.The
coefficient is positive, this means that the greater the
administrativecost,thehighertheprofitofPT.Lioncard.

4.MaintenanceCostshavenoeffectonprofitonPT.Lioncard.This
positivevaluecoefficientmeansthatthehigherthemaintenance
cost,thehighertheprofitofPT.Lioncard.
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