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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh 
negara asal, layanan purna jual, harga dan kualitas produk terhadap keputusan 
pembelian mobil Wuling (Studi  Kasus di Wuling Arista Kalimalang). 

Penelitian dilakukan di Wuling Arista Kalimalang dengan  menggunakan  
metode  kuantitatif,  dengan  jumlah  sampel penelitian diambil berdasarkan 
rumus Slovin sebanyak 172 orang. Data dihimpun melalui instrumen dalam 
bentuk lembar pernyataan dengan model skala likert.  Untuk memecahkan 
masalah penulis menggunakan metode pengumpulan data berupa data lapangan 
(field research) dan data perpustakaan. Metode analisis data menggunakan 
analisis korelasi dan regresi  baik parsial maupun simultan.  

Berdasarkan hasil dan pembahasan menunjukkan bahwa secara parsial 
terdapat pengaruh positif signifikan negara asal terhadap keputusan pembelian 
mobil Wuling,  secara parsial terdapat pengaruh positif signifikan layanan purna 
jual terhadap keputusan pembelian mobil Wuling, secara parsial terdapat 
pengaruh positif signifikan harga terhadap keputusan pembelian mobil Wuling,  
secara parsial terdapat pengaruh positif signifikan kualitas produk terhadap 
keputusan pembelian mobil Wuling serta secara simultan terdapat pengaruh 
positif signifikan negara asal, layanan purna jual, harga dan kualitas produk 
terhadap keputusan pembelian mobil Wuling di Wuling Arista Kalimalang. 

 

Kata kunci : Negara Asal, Layanan Purna Jual, Harga, Kualitas Produk,  
                     Keputusan Pembelian Mobil  
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THE INFLUENCE OF THE COUNTRY OF ORIGIN, SELLING PERFECT 

SERVICES, PRICE AND QUALITY OF PRODUCTS TO WULING CAR 
PURCHASE DECISION (Case Study at Wuling Arista Kalimalang) 

 
 

ABSTRACT 

This study aims to determine and analyze the effect of country of origin, 
after-sales service, price and product quality on purchasing decisions for Wuling 
cars (Case Study in Wuling Arista Kalimalang). 

The research was conducted at Wuling Arista Kalimalang using 
quantitative methods, with the number of research samples taken based on the 
Slovin formula as many as 172 people. Data is collected through instruments in 
the form of a statement sheet with a Likert scale model. To solve the problem the 
writer uses data collection methods in the form of field data (field research) and 
library data. Methods of data analysis using correlation and regression analysis 
either partially or simultaneously. 

Based on the results and discussion, it shows that partially there is a 
significant positive effect of the country of origin on the decision to buy a Wuling 
car, partially there is a significant positive effect of after-sales service on the 
decision to buy a Wuling car, partially there is a significant positive effect of price 
on the decision to buy a Wuling car, partially There is a significant positive effect 
on product quality on the decision to purchase a Wuling car and simultaneously 
there is a significant positive effect on the country of origin, after-sales service, 
price and product quality on the decision to purchase a Wuling car at Wuling 
Arista Kalimalang. 

 

Keywords: Country of Origin, After Sales Service, Price, Product Quality,                      
                   Car Purchase Decisions 
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