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ABSTRAK 
 

            Tujuan dari penelitian ini adalah untuk mengetahui dan menganalisis 

tentang persepsi harga, kenyamanan dan keamanan terhadap keputusan pembelian 

online di Tokopedia pada customer auto service PT. Fakta tentang Brontak digital. 

Penelitian ini menggunakan penelitian strategi asosiatif. Metode analisis data yang 

digunakan adalah analisis regresi linier berganda. . Berdasarkan penelitian di 

Fakta Brontak digital dengan kriteria sebagai konsumen PT. Pembelian digital 

dilakukan secara online di Tokopedia ke customer service otomatis PT.  

            Hasil penelitian menemukan bahwa variabel persepsi harga terdapat 

pengaruh yang signifikan terhadap keputusan pembelian secara online di 

Tokopedia. Variabel kemudahan terdapat pengaruh yang signifikan terhadap 

keputusan pembelian secara online di Tokopedia. Variabel keamanan terdapat 

pengaruh yang signifikan terhadap keputusan pembelian secara online di 

Tokopedia. Secara simultan persepsi harga, kemudahan dan keamanan 

berpengaruh secara simultan terhadap keputusan pembelian secara online di 

Tokopedia auto service PT. Fakta Brontak Digital 
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THE EFFECT OF PERCEPTION PRICE,CONVENIENCE  AND SECURITY 

ON DECISION ONLINE PURCHASING  AT TOKOPEDIA (Case Study on 
Customer Auto Service PT. Fakta Brontak Digital) 

 
 

ABSTRACT 
 

        The purpose of this research was to know and analyze about perception price, 

convenience and security toward on decision online purchasing at Tokopedia at customer 

auto service PT. Fakta on Brontak digital. This research uses strategy research, 

associative. The data analysis method used is multiple linear regression analysis. . Based 

on the research in Fakta Brontak digital with criteria as a consumer PT. Digital have 

done purchasing by online on Tokopedia to the costumer auto service PT.  

        The research found that price perception significant influence the decision 

purchasing online at Tokopedia. The convenience significant influence the decision 

purchasing online at Tokopedia. The security significant influence the decision online 

purchasing online at Tokopedia. Simultaneous test results show price perception, 

convenience, security simultaneously effect on decision purchasing online at Tokopedia 

auto service PT. Fakta Brontak Digital. 

. 
 
Keywords: Price Perception, Convenience, Security, Decision online purchasing 
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