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PENGARUH HARGA, FASILITAS, DAN KUALITAS PELAYANAN 

TERHADAP KEPUASAN KONSUMEN DUA COFFEE FATMAWATI 

 
ABSTRAK 
 

Penelitian ini bertujuan untuk mengetahui pengaruh Harga, Fasilitas, dan 
Kualitas Pelayanan terhadap Kepuasan Konsumen Dua Coffee Fatmawati. 

Populasi dari penelitian ini adalah seluruh pengunjung Dua Coffee 
Fatmawati dengan kriteria minimal 17 tahun dan pernah bertransaksi dua kali. 
Sampel ditentukan berdasarkan teknik purposive sampling, dengan jumlah 
sampel sebanyak 384 responden. Teknik pengumpulan data menggunakan 
kuesioner. Penelitian ini menggunakan pendekatan kualitatif yang 
dikualitatifkan, diolah dengan menggunakan SPSS 25.0. Uji instrumen 
penelitian berupa uji validitas dan reliabilitas. Analisis statistik data pada 
penelitian ini adalah analisis koefisien korelasi parsial, analisis koefisien 
korelasi berganda, analisis koefisien determinasi, dan uji hipotesis secara 
parsial. 

Hasil penelitian membuktikan bahwa dalam uji validitas instrument 
penelitian pada setiap variabel dinyatakan valid dengan hasil olah data rhitung > 
0,30. Uji reliabilitas semua variabel dinyatakan reliabel dengan hasil olah data 
memiliki nilai > 0,60. Hasil membuktikan bahwa secara parsial Harga 
berpengaruh signifikan terhadap Kepuasan Konsumen dengan hasil . Fasilitas 
tidak berpengaruh signifikan terhadap Kepuasan Konsumen. Sedangkan 
Kualitas Pelayanan berpengaruh signifikan terhadap Kepuasan Konsumen. 
Sehingga Harga dan Kualitas pelayanan yang berpengaruh signifikan terhadap 
Kepuasan Konsumen. 

 

Kata Kunci : Harga, Fasilitas, Kualitas Pelayanan, Kepuasan Konsumen 
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THE EFFECT OF PRICE, FACILITY, AND QUALITY OF SERVICE TO 
THE CUSTOMER SATISFACTION OF DUA COFFEE FATMAWATI 

 

 
ABSTRACT 
 

This study aims to determine the effect of Price, Facilities, and Service 
Quality on Customermer Satisfaction of Two Fatmawati Coffee. 

The population of this study were all visitors of Dua Coffee Fatmawati 
with a minimum criteria of 17 years and had transacted twice. The sample was 
determined based on a purposive sampling technique, with a total sample of 
384 respondents. Data collection techniques using a questionnaire. This study 
uses a qualitative approach, measured using SPSS 25.0. The research 
instrument test was in the form of validity and reliability. Statistical analysis of 
the data in this study is the analysis of partial correlation coefficients, analysis 
of multiple correlation coefficients, analysis of the coefficient of determination, 
and partial hypothesis testing. 

The results of the study prove that the validity test of the research 
instrument on each variable is declared valid with the results of data processing 
rcount > 0.30. The reliability test of all variables was declared reliable with the 
results of data processing having a value> 0.60. The results prove that partially 
the price has a significant effect on Customer Satisfaction with the results. The 
facility has no significant effect on Customer Satisfaction. While Service 
Quality has a significant effect on Customer Satisfaction. So that the price and 
quality of service that has a significant effect on customer satisfaction. 

 

Keywords: Price, Facilities, Service Quality, Customer Satisfaction 
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