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PENGARUH PROMOSI, PERSEPSI HARGA DAN CITRA MEREK 

TERHADAP KEPUTUSAN PEMBELIAN SEPEDA MOTOR HONDA 
CBR 250RR (STUDI KASUS DI TAMAN MENTENG JAKARTA 

PUSAT) 
 

 
ABSTRAK 

 
Penelitian ini bertujuan untuk mengetahui seberapa besar pengaruh 

promosi, persepsi harga dan citra merek terhadap keputusan pembelian 
dengan keputusan pembelian sebagai variabel dependen pada sepeda motor 
Honda CBR 250RR Di komunitas Honda CBR taman Menteng Jakarta Pusat. 

Metode yang digunakan adalah metode pengumpulan data melalui 
kuesioner yang diukur menggunakan diagram skala likert. Metode 
pengambilan sampel menggunakan Probability dengan jumlah sampel 
sebanyak 60 responden yang memiliki dan mengikuti komunitas sepeda 
motor Honda CBR 250RR di taman Menteng Jakarta Pusat. Penelitian ini 
merupakan penelitian kuantitatif dengan menggunakan teknik probabilty 
sampling dengan perhitungan koefisien determinasi (parsial dan berganda) 
serta pengujian hipotesis menggunakan program SPSS versi 22.0. 

Hasil penelitian menunjukan secara parsial pengaruh promosi, persepsi 
harga dan citra merek terhadap keputusan pembelian masing – masing sebesar 
7,72%, 55,65%, & 35,88% sedangkan sisanya di pengaruhi oleh variabel lain 
di luar penelitian. Adapun secara berganda pengaruh promosi, perseps harga 
dan citra merek terhadap keputusan pembelian adalah sebesar 98,5%. 
Berdasarkan hasil pengujian hipotesis dengan taraf  nyata 10% disimpulkan 
bahwa secara promosi, persepsi harga dan citra merek signifikan terhadap 
keputusan pembelian. Hasil pengujian hipotesis secara simultan 
menyimpulkan promosi, persepsi harga dan citra merek berpengaruh 
signifikan terhadap keputusan pembelian.  

 

Kata Kunci :  promosi, persepsi harga, citra merek, keputusan 
pembelian. 
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THE INFLUENCE OF PROMOTION, PRICE PERCEPTION AND 
BRAND IMAGE ON PURCHASE DECISION ON A HONDA CBR 250RR 

MOTORCYCLE (CASE STUDY IN TAMAN MENTENG, CENTRAL 
JAKARTA) 

 
 

ABSTRACT 
 

The research purpose for knowing how much promotion influence, price 
perception, and brand image against purchasing decisions with purchasing 
decisions like dependent variable on Honda CBR 250RR motorbikes in the 
Honda CBR community at Taman Menteng, Central Jakarta. 

The method used is the method of data collection through a 
questionnaire which is measured using a Likert scale diagram. The sampling 
method used is Probability with a total sample of 60 respondents who owned 
and followed the Honda CBR 250RR motorcycle community in Menteng Park, 
Central Jakarta. This research is a quantitative study using probabilty 
sampling techniques with the calculation of the coefficient of determination 
(partial and multiple) and hypothesis testing using the SPSS version 22.0 
program.  

The results showed that partially the influence of promotion, price 
perception and brand image on purchasing decisions was 7.72%, 55.65%, & 
35.88% respectively, while the rest was influenced by other variables outside 
the study. As for the multiple influence of promotion, perceived price and 
brand image on purchasing decisions amounted to 98.5%. Based on the 
results of hypothesis testing with a real level of 10%, it can be concluded that 
in terms of promotion, perceived price and brand image are significant 
towards purchasing decisions. The result of hypothesis testing simultaneously 
concludes that promotion, price perception and brand image have a 
significant effect on purchasing decisions. 

 
 

Keywoard :  promotion, price perception, brand image, purchase 
decisions. 
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