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PENGARUH KUALITAS PELAYANAN, PERSEPSI HARGA DAN
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Konsumen pada Kedai Camp Survivor,Bogor)

ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh kualitas pelayanan,
persepsi harga dan suasana toko terhadap kepuasan konsumen di Kedai Camp
Survivor Bogor. Strategi yang digunakan dalam penelitian ini adalah strategi
asosiatif. Metode analisis data yang digunakan adalah analisis linier berganda.
Populasi sasaran penelitian ini adalah konsumen Kedai Camp Survivor Bogor.
Sampel penelitian sebanyak 96 responden. Metode pengumpulan data penelitian

menggunakan kuisioner.

Hasil penelitian ini menunjukan bahwa (1) kualitas pelayanan secara parsial
tidak berpengaruh terhadap kepuasan konsumen (2) persepsi harga secara parsial
berpengaruh terhadap kepuasan konsumen (3) suasana toko secara parsial tidak
berpengaruh terhadap kepuasan konsumen (4) Secara simultan terdapat pengaruh
antara kualitas pelayanan, persepsi harga dan suasana toko terhadap kepuasan

konsumen.

Kata Kunci : Kualitas Pelayanan, Persepsi Harga, Suasana Toko dan

Kepuasan Konsumen
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EFFECT OF SERVICE QUALITY, PRICE PERCEPTION AND STORE
ATMOSPHERE ON CUSTOMER SATISFACTION ( Consumer Study on

Kedai Camp Survivor, Bogor)

ABSTRACT

This study aims to determine the effect of service quality, price perception and
store atmosphere on consumer satisfaction at Kedai Camp Survivor Bogor. The
strategy used in this study is an associative strategy. The data analysis method
used is multiple linear analysis. The target population of this research is the
consumers of Kedai Camp Survivor Bogor. The research sample was 96
respondents. The research data collection method used a questionnaire.

The results of this study indicate that (1) service quality partially does not have
an effect on customer satisfaction (2) price perceptions partially have an effect on
customer satisfaction (3) store atmosphere partially does not have an effect on
customer satisfaction (4) Simultaneously there is an effect between service

quality, price perceptions and store atmosphere on customer satisfaction.

Keyword : Service Quality, Price Perception, Store Atmosphere and
Customer Satisfaction
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