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ABSTRAK

Tujuan penelitian ini adalah untuk mengetahui pengaruh kualitas produk, harga, dan
promosi terhadap keputusan pembelian produk PTMatahari Departemen Store di Arion
Mall. Strategi penelitian yang digunakan ialah Strategi asosiatif. Populasi dalam penelitian
ini adalah masyarakat di wilayah RT 011/ RW 014 kelurahan Cipinang Besar Utara dengan
jumlah populasi sebanyak 450 penduduk dan jumlah tersebut dihitung menggunakan rumus
slovin, lalu memperoleh populasi sebanyak 212 responden sebagai sampel dalam
penelitian.

Penelitian ini merupakan jenis penelitian kuantitatif, yang di analisis menggunakan
koefisien determinasi dengan Program SPSS ( Software Product and Service Solution )
versi 26.0 dan dilakukan pengujian Hipotesis dengan Uji koefisien Determinasi, Uji t, Uji
f.

Hasil penelitian ini dapat menunjukkan bahwa Kualitas Produk berpengaruh positif
terhadap Keputusan Pembelian. Harga berpengaruh positif terhadap Keputusan Pembelian.
Promosi berpengaruh positif terhadap Keputusan Pembelian. kualitas produk, harga, dan
promosi berpengaruh positif secara bersama — sama terhadap Keputusan Pembelian.

Kata Kunci :Kualitas Produk, Harga, Promosi, dan Keputusan Pembelian
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PRODUCT PURCHASE DECISION OF PT MATAHARI DEPARTMENT
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(Case Study of Community in RT 011 / RW 014 Kelurahan Cipinang Besar
Utara)

ABSTRACT

The purpose of this study was to determine the effect of product quality, price, and
promotion on product purchasing decisions of PT Matahari Department Store at
Arion Mall. The research strategy used is an associative strategy. The population in
this study were the people in the RT 011/ RW 014 Cipinang Besar Utara village with
a population of 450 and this number was calculated using the Slovin formula, then
obtaining a population of 212 respondents as the sample in the study.

This research is a type of quantitative research, which is analyzed using the
coefficient of determination with the SPSS (Software Product and Service Solution)
version 26.0 program and hypothesis testing is carried out with the coefficient of
determination test, t test, f test.

The results of this study indicate that product quality has a positive effect on
purchasing decisions. Price has a positive effect on purchasing decisions. Promotion
has a positive effect on purchasing decisions. product quality, price, and promotion
together have a positive effect on purchasing decisions.

Keywords: Product Quality, Price, Promotion, and Purchase Decisions




