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ABSTRAK

Penelitian ini bertujuan untuk mengetahui Pengaruh Brand Personality,
Persepsi Harga, Dan Kualitas Produk Terhadap Keputusan Pembelian Pada
Produk Eiger Outdoor (Studi Pada Konsumen Outlet Eiger Di Buaran Jakarta
Timur). Keputusan pembelian merupakan variabel dependen, sedangkan brand
personality, persepsi harga, dan kualitas produk sebagai variabel independen.

Penelitian yang dilakukan menggunakan strategi asosiatif. Adapun metode

penelitian yang digunakan dalam penelitian ini adalah metode penelitian survey,
dimana data diperoleh melalui kuesioner dengan data yang dikumpulkan dari
pernyataan dengan jumlah sampel sebanyak 93 orang. Metode pengambilan
sampel yang digunakan dalam penelitian ini adalah purposive sampling dan
dianalisis dengan menggunakan regresi linier berganda.

Hasil penelitian menyimpulkan bahwa Terdapat pengaruh brand personality
(X1) terhadap keputusan pembelian (), Tidak terdapat pengaruh persepsi harga
(X2) terhadap keputusan pembelian (Y), Terdapat pengaruh signifikan kualitas
produk (X3) terhadap keputusan pembelian (Y). Secara simultan terdapat
pengaruh brand personality, persepsi harga, dan kualitas produk terhadap
keputusan pembelian.

Kata Kunci: brand personality, persepsi harga, kualitas produk, keputusan
pembelian
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THE INFLUENCE OF BRAND PERSONALITY, PRICE PERCEPTION, AND
PRODUCT QUALITY ON PURCHASE DECISIONS EIGER OUTDOOR
PRODUCTS

(Study on Eiger Outlet consumers in Buaran, East Jakarta)

ABSTRACT

This study aims to determine The Influence Of Brand Personality, Price
Perception, And Product Quality On Purchase Decisions On Eiger Outdoor
Products (Study on Eiger Outlet consumers in Buaran, East Jakarta) Purchase
intention is the dependent variable, while brand personality, perceived price, and
product quality are the independent variables.

Research conducted using associative strategies. The research method used
in this study is a survey research method, where data is obtained through a
questionnaire with data collected from statements with a total sample of 93
people. The sampling method used in this study was purposive sampling and
analyzed using multiple linear regression.

The results of the study concluded that There is a significant influence of
brand personality (X1) on purchase intention (Y), There is no influence of
perceived price (X2) on purchase intention (Y), There is a significant influence
of product quality (X3) on purchase intention (). Simultaneously, there is an
influence of brand personality, perceived price, and product quality on purchase
intention.

Keywords: brand personality, perceived price, product quality,purchase
intantion
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