
DAFTAR REFERENSI 

 

Ahmad, Zaenudin. dan Tiurniari, Purba. 2020. Pengaruh Kualitas 

Pelayanan dan Fasilitas Terhadap Kepuasaan Konsumen pada 

PT. Multi Prima Daya Perkasa. Open Journal System, Volume 

3, Nomor 3, September 2020, e-ISSN : 2621-9441, p-ISSN : 

2623-1041.  Dosen Program Studi Manajemen, Universitas 

Putera Batam. 

Anggraini. Ivone S, Saerang. dan Agus S, Soegoto. 2019. Analisi 

Pengaruh Kualitas Pelayanan, Harga dan Lokasi Terhadap 

Kepuasaan Pelanggan Pada PT. Hasjrat Abadi Ranotana, 

Jurnal EMBA, Vol.7 No.3 Juli 2019, Hal. 3959- 3968, ISSN 

2303-1174. Fakultas Ekonomi dan Bisnis, Jurusan Manajemen, 

Universitas Sam Ratulangi Manado. 

Chung-Tai Wu. and Ting-Wen Wang. 2020. Effects Of Facility and 

Service Quality on Experience Value, Satisfaction, and 

Behavioral Intentions in An Urban Theme Park.  International 

Journal of Social Science and Economic Research, Volume: 

05, Issue: 05 "May 2020, ISSN: 2455-8834. Department of 

Tourism & Leisure, Lee-Ming Institute of Technology, Taiwan. 

Hsieh, H.Y., Li, C.W., Wen, T.Y., Tsou, H.Y. and Huang, W.H., 2020. 

The Research of Relationship among Brand Image, Service 

Quality and Perceived Value, Satisfaction-A Study of Chain 

Coffee Store. International Journal of Innovation and Research 

in Educational Sciences Volume 7, Issue 1, ISSN (Online) : 

2349–5219. Assistant Professor, Department of Food & 

Beverage, Far East University, Tainan, Taiwan. 



Hwang, G.S., Kim, H.S. and Lee, S.Y., 2016. An analysis of a causal 

relationship between a franchise coffee shop's servicescape 

factors and the ability to provide service with customer 

satisfaction and loyalty. The Journal of Distribution 

Science, 14(7), pp.33-44. Print ISSN: 1738-3110 / Online ISSN 

2093-7717. Adjunct, Doctoral Student, Graduate School of 

Hotel, Restaurant Management, Sang Myung University. 

Seoul, Korea. 

Indra, Firdiyansyah. 2017. Pengaruh Kualitas Pelayanan, Harga, dan 

Lokasi Terhadap Kepuasaan Pelanggan Pada Warung Gubrak 

Kepri Mall Kota Batam. Jurnal Elektornik, Vol. 1, No. 1 

November 2017, ISSN : 2598-8107. 

Jerry C, Olson. dan Peter J, Paul. 2014. Perilaku konsumen dan strategi 

pemasaran. Edisi Sembilan. Buku 2.penerbit salemba 

empat.jakarta.  

Kotler dan Keller. 2014. Manajemen Pemasaran. Jilid I. Edisi Ke 13. 

Jakarta: Erlangga. 

Kotler, P.  and K. L. Keller. 2016. Marketing Management. 15th. 

Harlow : Pearson Educations. 

Kotler, P. and G. Armstrong. 2014. Principles of Marketing. 15th. 

Boston : Pearson Education.  

Kotler, Philip. Kevin Lane Keller. 2012. Manajemen Pemasaran. Edisi 

14 Jilid 1. Erlangga. Jakarta. 

Lovelock, C. H., Wirtz, J., and Mussry, J. 2011. Pemasaran Jasa : 

Manusia, Teknologi, Strategi Persepektif Indonesia (Dian 

Wulandari dan Devri Barnadi Putera : Penerjemah). Jakarta : 

Erlangga.  



Rizka P, Rumastari, dan Aris, Sunindyo. 2019. Analisis Pengaruh 

Kualitas Pelayanan, Produk, Harga, dan Lokasi Terhadap 

Kepuasaan Nasabah (Studi Kasus Pada PT Bank Rakyat 

Indonesa (PERSERO) Tbk. UNIT NGESREP SEMARANG ). 

Keunis Majalah Ilmiah, Vol. 7, No 2 Thn VII Juli 2019, ISSN 

No 2302-9315.  

Sudaryono. 2016. Manajemen Pemasaran Teori dan Implementasi. 

Yogyakarta : Andi Offset.   

Sugiyono. 2017. Metode Penelitian : Kuantatif, Kualitatif, dan R&D. 

Bandung : Alfabeta. 

Tjiptono, F. 2016. Service, Quality, and Statisfaction.  4th. Yogyakarta 

: Andi Offset. 

Yessi Y, Barus, Ria V, Sinaga, dan Roslinda, Sagala. 2019. Pengaruh 

Kualitas Pelayanan, Harga dan Lokasi Terhadap Kepuasan 

Konsumen (Studi Kasus Pada Milala Service Station Medan). 

JURNAL MANAJEMEN DAN BISNIS (JMB), Vol 20, 

Nomor 1, 2019, p-ISSN : 1412-0593, e-ISSN : 2685-7294. 


	DAFTAR REFERENSI

