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PENGARUH GOOD CORPORATE GOVERNANCE LEMBAGA AMIL 
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ZAKAT 

ABSTRAK 

Penelitian ini bertujuan untuk menguji apakah Pengaruh Good 

Corporate Governance Lembaga Amil Zakat Terhadap Persepsi Milenial Untuk 

Membayar Zakat.  

Penelitian ini menggunakan strategi penelitian bentuk kausal dengan 

pendekatan kuantitatif, yang diukur dengan menggunakan metoda berbasis 

regresi linear berganda dengan IBM SPSS Statistics 25. Populasi dari penelitian 

ini adalah penduduk DKI Jakarta yang memeluk agama Islam. Sampel ditentukan 

berdasarkan metode Purposive Sampling yang dihitung menggunakan Rumus 

Slovin sebanyak 100 orang. Data yang digunakan dalam penelitian ini berupa 

data primer dan data sekunder. Teknik pengumpulan data menggunakan 

kuesioner yang didistribusikan ke masyarakat secara online melalui Google 

Forms.  

Hasil penelitian membuktikan bahwa Akuntabilitas dan Transparansi 

secara parsial berpengaruh positif signifikan terhadap Persepsi Milenial Untuk 

Membayar Zakat; Seluruh variabel secara simultan berpengaruh positif 

signifikan terhadap Persepsi Milenial Untuk Membayar Zakat. 

Kata kunci: Good Corporate Governance, Akuntabilitas, Transparansi, 

Lembaga Amil Zakat, Persepsi, Zakat 
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THE INFLUENCE OF GOOD CORPORATE GOVERNANCE OF THE 

AMIL ZAKAT INSTITUTION ON MILLENNIAL PERCEPTIONS TO 

PAY ZAKAT 

ABSTRACT 

This study aims to examine whether the Effect of Good Corporate 

Governance of the Amil Zakat Institution on Millennial Perceptions to Pay Zakat. 

This study uses a causal research strategy with a quantitative approach, 

which is measured using a multiple linear regression-based method with IBM 

SPSS Statistics 25. The population of this study is the population of DKI Jakarta 

who embraces Islam. The sample was determined based on the Purposive 

Sampling method which was calculated using the Slovin formula as many as 100 

people. The data used in this study are primary data and secondary data. The data 

collection technique used a questionnaire which was distributed to the public 

online through Google Forms. 

The results of the study prove that Accountability and Transparency 

partially have a significant positive effect on Millennial Perceptions to Pay Zakat; 

All variables simultaneously have a significant positive effect on Millennial 

Perceptions to Pay Zakat. 

Keywords: Good Corporate Governance, Accountability, Transparency, Amil 

Zakat Institution, Perceptions, Zakat 
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