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ABSTRAK 
 

Penelitian ini bertujuan untuk menganalisis pengaruh variabel pemasaran 

digital, kemudahan akses terhadap kepuasan konsumen dan pengaruh variabel 

pemasaran digital, kemudahan akses, dan kepuasan konsumen terhadap loyalitas 

konsumen. 

Penelitian ini menggunakan Teknik analisis data yang digunakan dalam 

penelitian ini yaitu Path Analysis dan pengujian hipotesis secara simultan dengan 

menggunakan SPSS 25. 

Hasil Penelitian menunjukan bahwa:(1) variabel pemasaran digital 

berpengaruh terhadap loyalitas konsumen,(2) variabel kemudahan akses 

berpengaruh terhadap loyalitas konsumen,(3) variabel kepuasan konsumen 

berpengaruh terhadap loyalitas konsumen,(4) variabel pemasaran digital 

berpengaruh terhadap  kepuasan konsumen,(5) variabel kemudahan akses 

berpengaruh terhadap kepuasan konsumen,(6) variabel kepuasan konsumen 

bukanlah variabel yang efektif untuk memediasi variabel pemasaran digital terhadap 

loyalitas konsumen dan (7) variabel kepuasan konsumen bukanlah variabel yang 

efektif untuk memediasi variabel pemasaran digital terhadap loyalitas konsumen.  

Kata Kunci : Pemasaran Digital,Kemudahan Akses,Kepuasan Konsumen Dan 

Loyalitas Konsumen 
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ABSTRACT 
 

This study aims to analyze the effect of digital marketing variables, ease of 

access on consumer satisfaction and the influence of digital marketing variables, 

ease of access, and customer satisfaction on consumer loyalty. 

This study uses data analysis techniques used in this study, namely Path 

Analysis and hypothesis testing simultaneously using SPSS 25. 

The results showed that: (1) digital marketing variables affect consumer 

loyalty, (2) ease of access variables affect consumer loyalty, (3) consumer 

satisfaction variables affect consumer loyalty, (4) digital marketing variables affect 

consumer satisfaction, (5) ease of access variables affect consumer satisfaction,(6) 

consumer satisfaction variables are not effective variables for mediating digital 

marketing variables to consumer loyalty and (7) consumer satisfaction variables are 

not effective variables for mediating digital marketing variables customer loyalty. 

Coefficient of determination obtained digital marketing variables, ease of access and 

customer satisfaction together affect consumer loyalty with adjusted R-square value 

of 0.497 or by 49.7% or if rounded to 50% while the remaining 50% influenced by 

variables other than research and coefficient of determination obtained digital 

marketing variables and ease of access together affect consumer satisfaction with 

adjusted R-square value of 0.402 or by 40.2% while the remaining 59.8% influenced 

by other variables outside the research. 

 

Keywords: Digital Marketing, Ease of Access, Consumer Satisfaction And 

Consumer Loyalty 
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