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ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh
persepsi Harga kualitas pelayanan dan citra merk terhadap kepuasaan
pelanggan.

Metoda penelitian yang digunakan adalah metoda survei, dengan
menggunakan kuesioner sebagai alat pengumpulan datanya. Populasi dalam
penelitian ini adalah Konsumen restoran Bebek Kaleyo. Sampel yang
digunakan untuk penelitian ini sebanyak 126 orang responden konsumen
restoran bebek kaleyo Cempaka Putih.

Berdasarkan hasil dan pembahasan menunjukkan terdapat pengaruh
positif signifikan persepsi harga terhadap kepuasan pelanggan. Terdapat
pengaruh positif signifikan kualitas pelayanan terhadap kepusaan pelanggan
dan juga terdapat pengaruh positif citra merk terhadap kepusaan pelanggan.
Kontribusi pengaruh persepsi harga terhadap kepusaan pelanggan sebesar
38,%; pengaruh kualitas pelayanan terhadap kepuasan pelanggan sebesar
35,4% dan kontribusi Citra Merk terhadap kepuasaan pelanggan sebesar
66,3%. Secara simultan persepsi harga, kualitas pelayanan dan citra merk
berpengaruh positif terhadap kepuasan pelanggan di restoran Bebek kaleyo
cempaka putih Jakarta. Kontribusi persepsi Harga, Kualitas Pelayanan dan
citra merk terhadap kepuasan pelanggan sebesar 71,6%.

Kata kunci : Persepsi Harga kualitas pelayanan, citra merk, kepuasaan
pelanggan
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EFFECT PERCEPTIONS PRICE, SERVICE QUALITY AND
BRAND MERK ON CUSTOMER SATISFICATION
(AT CUSTOMER RESTO BEBEK KALEYO CEMAPAKA PUTIH
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ABSTRACT

This study aims to determine and analyze the effect of Perceptions of
Price, service quality and brand merk on Customer satisfication.

The research method used is a survey method, using a questionnaire
as a data collection tool. The population in this study were customer resto
bebek kaleyo cemapaka putih . The sample used for this study were 126
respondents at customer resto bebek kaleyo.

Based on the results and discussion, it shows that there is a significant
positive effect of price perception on customer satisfaction. There is a
significant positive effect of service quality on customer satisfaction and there
is also a positive influence of brand image on customer satisfaction. The
contribution of price perception to customer satisfaction is 38.%, the effect of
service quality on customer satisfaction is 35.4% and the contribution of
Brand Image to customer satisfaction is 66.3%. Simultaneously perception of
price, service quality and brand image have a positive effect on customer
satisfaction at Bebek Kaleyo Cempaka Putih restaurant in Jakarta. The
contribution of price perception, service quality and brand image to customer
satisfaction is 71.6%.

Keywords: Celebrity Endorser, Brand Image, Product Design, and
Purchase Decision
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