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Pengaruh Effective Tax Rate, Exchange Rate, Dan Mekanisme Bonus 

Terhadap Transfer Pricing Pada Perusahaan Manufaktur Yang 

Terdaftar Di Bursa Efek Indonesia Tahun 2015-2018 

ABSTRAK 

         Penelitian ini bertujuan untuk menguji Effective Tax Rate, Exchange 

Rate, dan Mekanisme Bonus berpengaruh terhadap keputusan perusahaan 

untuk melakukan transfer Pricing. Penelitian ini menggunakan pendekatan 

kuantitatif, yang diukur dengan menggunakan metoda regresi data panel 

dengan Eviews 10.0. Populasi dari penelitian ini adalah perusahaan 

manufaktur yang terdaftar di Bursa Efek Indonesia (BEI) tahun 2015 sampai 

dengan tahun 2018. Sampel ditentukan berdasarkan metode purposive 

sampling, dengan jumlah sampel sebanyak 22 perusahaan sehingga total 

observasi dalam penelitian ini sebanyak 88 observasi. Data yang digunakan 

dalam penelitian ini berupa data sekunder. Teknik pengumpulan data 

menggunakan metoda dokumentasi melalui situs resmi IDX: www.idx.co.id.  

 

         Hasil penelitian menunjukkan bahwa Effective tax rate dan exchange rate 

berpengaruh terhadap keputusan perusahaan melakukan transfer pricing, dan 

mekanisme bonus tidak berpengaruh terhadap keputusan perusahaan melakukan 

transfer pricing. Koefisien determinasi sebesar 0,281398. Hasil ini 

menunjukkan bahwa 29,1398% transfer pricing dipengaruhi oleh effective tax 

rate, exchange rate, dan mekanisme bonus. Sedangkan sisanya dipengaruhi 

oleh variabel lain diluar dari variabel  effective tax rate, exchange rate, dan 

mekanisme bonus 

 

Kata Kunci : Transfer pricing, effective tax rate, exchange rate, mekanisme 

bonus 
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Effect of Effective Tax Rate, Exchange Rate, and Bonus Mechanisms on 

Transfer Pricing in Manufacturing Companies Listed on the Indonesia Stock 

Exchange in 2015-2018 

ABSTRACT 

         This study aims to examine the Effective Tax Rate, Exchange Rate, and 

Bonus Mechanisms that influence the company's decision to transfer Pricing. 

This research uses a quantitative approach, which is measured using a panel 

data regression method with Eviews 10.0. The population of this study is 

manufacturing companies listed on the Indonesia Stock Exchange (IDX) from 

2015 to 2018. The sample is determined based on the purposive sampling 

method, with a total sample of 22 companies so that the total observation in this 

study is 88 observations. The data used in this study are secondary data. Data 

collection techniques using the method of documentation through the official 

website of IDX: www.idx.co.id. 

The results showed that the effective tax rate and exchange rate affect the 

company's decision to transfer pricing, and the bonus mechanism does not 

affect the company's decision to transfer pricing. The coefficient of 

determination is 0.281398. This result shows that 29.1398% transfer pricing is 

influenced by effective tax rate, exchange rate, and bonus mechanism. While the 

rest is influenced by other variables outside the effective tax rate, exchange 

rate, and bonus mechanism variables 

         

Keywords: Transfer pricing, effective tax rate, exchange rate, bonus 

mechanisms 
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