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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh persepsi harga, citra
merek, dan kualitas produk terhadap keputusan pembelian sepeda motor di
wilayah Cakung.

Populasi dalam penelitian ini adalah masyarakat pengguna sepeda motor
Honda di Cakung. Teknik pengambilan sampel menggunakan Cluster
Sampling. Metode pengumpulan data menggunakan kuesioner sebanyak 80
responden. Metode analisis data yang digunakan adalah analisis statistik data
deskriptif.

Simpulan penelitian ini yaitu persepsi harga, citra merek dan kualitas
produk secara parsial dan simultan berpengaruh signifikan terhadap keputusan
pembelian sepeda motor Honda di wilayah Cakung.

Kata Kunci : Persepsi Harga, Citra Merek, Kualitas Produk, dan Keputusan
Pembelian
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THE INFLUENCE OF PRICE PRECEPTION, BRAND IMAGE, AND
PRODUCT QUALITY ON HONDA MOTORCYCLE PURCHASE
DECISION
(Case Study of Honda Motorcycle Users in Cakung Area)

ABSTRACT

This study aims to determine the effect of price perception, brand image,
and product quality on motorcycle purchasing decisions in the Cakung area.

The population in this study is the community of Honda motorcycle users
in Cakung. The sampling technique used was Cluster Sampling. The data
collection method used a questionnaire of 80 respondents. The data analysis
method used is descriptive data statistical analysis.

The conclusion of this study is that price perception, brand image and
product quality partially and simultaneously have a significant effect on
purchasing decisions for Honda motorcycles in the Cakung area.

Keywords: Price Perception, Brand Image, Product Quality, and Purchase
Decisions
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