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ABSTRAK 

          Penelitian ini bertujuan untuk mengetahui pengaruh persepsi harga, citra 

merek, dan kualitas produk terhadap keputusan pembelian sepeda motor di 

wilayah Cakung.  

          Populasi dalam penelitian ini adalah masyarakat pengguna sepeda motor 

Honda di Cakung. Teknik pengambilan sampel menggunakan Cluster 

Sampling. Metode pengumpulan data menggunakan kuesioner sebanyak 80 

responden. Metode analisis data yang digunakan adalah analisis statistik data 

deskriptif. 

          Simpulan penelitian ini yaitu persepsi harga, citra merek dan kualitas 

produk secara parsial dan simultan berpengaruh signifikan terhadap keputusan 

pembelian sepeda motor Honda di wilayah Cakung. 

Kata Kunci : Persepsi Harga, Citra Merek, Kualitas Produk, dan Keputusan 

Pembelian 
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THE INFLUENCE OF PRICE PRECEPTION, BRAND IMAGE, AND 

PRODUCT QUALITY ON HONDA MOTORCYCLE PURCHASE 

DECISION 

(Case Study of Honda Motorcycle Users in Cakung Area) 

ABSTRACT 

          This study aims to determine the effect of price perception, brand image, 

and product quality on motorcycle purchasing decisions in the Cakung area. 

          The population in this study is the community of Honda motorcycle users 

in Cakung. The sampling technique used was Cluster Sampling. The data 

collection method used a questionnaire of 80 respondents. The data analysis 

method used is descriptive data statistical analysis. 

          The conclusion of this study is that price perception, brand image and 

product quality partially and simultaneously have a significant effect on 

purchasing decisions for Honda motorcycles in the Cakung area. 

Keywords: Price Perception, Brand Image, Product Quality, and Purchase 

Decisions 

 

 

 

 

 

 

 

 

 



x 
 

 
 

DAFTAR ISI 

                            Halaman 

HALAMAN JUDUL ................................................................................................ i 

HALAMAN PERNYATAAN KEASLIAN KARYA ILMIAH ............................ ii 

PERSETUJUAN PEMBIMBING .......................................................................... iii 

HALAMAN PENGESAHAN ................................................................................ iv 

KATA PENGANTAR ............................................................................................ v 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI KARYA ILMIAH 

UNTUK KEPENTINGAN AKADEMIS ............................................................. vii 

ABSTRAK ........................................................................................................... viii 

DAFTAR ISI ........................................................................................................... x 

DAFTAR TABEL ................................................................................................. xii 

DAFTAR GAMBAR ........................................................................................... xiv 

BAB 1  PENDAHULUAN .................................................................................... 1 

1.1 Latar Belakang .............................................................................................. 1 

1.2 Rumusan Masalah ......................................................................................... 4 

1.3 Tujuan Penelitian ........................................................................................... 5 

1.4 Manfaat Penelitian ......................................................................................... 5 

BAB II  KAJIAN PUSTAKA ............................................................................... 6 

2.1 Review Hasil – Hasil Penelitian Terdahulu .................................................. 6 

2.2 Landasan Teori ............................................................................................ 11 

2.2.1 Bauran Pemasaran................................................................................. 11 

2.2.2 Persepsi Harga ...................................................................................... 12 

2.2.3 Citra Merek ........................................................................................... 13 

2.2.4 Kualitas Produk..................................................................................... 14 

2.2.5 Keputusan Pembelian ........................................................................... 16 

2.3 Keterkaitan Antar Variabel Penelitian ........................................................ 18 

2.3.1 Pengaruh Persepsi Harga Terhadap Keputusan Pembelian .................. 18 

2.3.3 Pengaruh Kualitas Produk Terhadap Keputusan Pembelian .................... 20 

2.4 Pengembangan Hipotesis Penelitian ........................................................... 21 

2.5 Kerangka Konseptual Penelitian ................................................................. 21 



xi 
 

 
 

BAB III  METODE PENELITIAN ................................................................... 23 

3.1 Strategi Penelitian ........................................................................................ 23 

3.2 Populasi dan Sampel ................................................................................... 23 

3.2.1 Populasi Penelitian ................................................................................ 23 

3.2.2 Sampel Penelitian ................................................................................. 23 

3.3 Data dan Metode Pengumpulan Data .......................................................... 24 

3.4 Operasionalisasi Variabel ............................................................................ 25 

3.5 Metode Analisis Data .................................................................................. 27 

3.5.1 Analisis Statistik Deskriptif .................................................................. 27 

3.5.2 Analisis Statistik Data ........................................................................... 28 

3.5.3 Uji Instrumen Penelitian ....................................................................... 28 

3.5.4 Uji Hipotesis ......................................................................................... 29 

BAB IV  HASIL DAN PEMBAHASAN ........................................................... 32 

4.1 Deskripsi Objek Penelitian .......................................................................... 32 

4.2 Analisis Statistik Deskriptif ......................................................................... 34 

4.2.1 Deskripsi Responden ............................................................................ 34 

4.3 Analisis Statistik Data ................................................................................. 35 

4.3.1 Uji Validitas .......................................................................................... 35 

4.3.2 Uji Reliabilitas ...................................................................................... 38 

4.3.3 Deskripsi Jawaban Responden.............................................................. 38 

4.4 Uji Hipotesis ................................................................................................ 42 

4.4.1 Uji Hipotesis Secara Parsial .................................................................. 42 

4.4.2 Uji Hipotesis Secara Simultan .............................................................. 43 

4.4.3 Koefisien Determinasi (R2) .................................................................. 44 

4.4.4 Temuan Hasil Penelitian ....................................................................... 47 

BAB V  SIMPULAN DAN SARAN ................................................................... 49 

5.1 Simpulan ...................................................................................................... 49 

5.2 Saran ............................................................................................................ 50 

DAFTAR REFERENSI ........................................................................................ 51 

LAMPIRAN .......................................................................................................... 53 

 

 



xii 
 

 
 

DAFTAR TABEL  

                     Halaman 

Tabel 1.1 : Data penjualan sepeda motor dari tahun 2016-2020.............................1 

Tabel 1.2 : Data penjualan sepeda motor dari tahun 2016-2018..............................2 

Tabel 3.1 : Skor jawaban responden……….......................................................25 

Tabel 3.2 : Operasional Variabel………………………….................................26 

Tabel 4.1 : Deskripsi Responden Berdasar Jenis Kelamin ..................................34 

Tabel 4.2 : Deskripsi Responden Berdasar Usia…….………………………….34 

Tabel 4.3 : Deskripsi Responden Berdasar Pendidikan........................................35 

Tabel 4.4 : Deskripsi Responden Berdasar Tipe Sepeda Motor………...….........35 

Tabel 4.5 : Hasil Pengujian Validitas Persepsi Harga (PH)....................................36 

Tabel 4.6 : Hasil Pengujian Validitas Citra Merk.................................................36 

Tabel 4.7 : Hasil Pengujian Validitas Kualitas Produk….....................................36 

Tabel 4.8 : Hasil Pengujian Validitas Keputusan Pembelian (KP)........................37 

Tabel 4.9 : Hasil Uji Reliabilitas Variabel Persepsi Harga, Citra, Merek, Kualitas   

Produk dan Keputusan Pembelian..........................................................................38 

Tabel 4.10 : Persepsi Responden Mengenai Persepsi Harga ................................38 

Tabel 4.11 : Persepsi Responden Mengenai Citra Merek ......................................39 

Tabel 4.12 : Persepsi Responden Mengenai Kualitas Produk ……………...........40 

Tabel 4.13 : Persepsi Responden Mengenai Keputusan Pembelian……….…..41 

Tabel 4.14 : Hasil Uji t …………………………….............................................42 

Tabel 4.15 : Hasil Secara Simultan (Uji f) dari Variabel Persepsi Harga, Citra Merk, 

Kualitas Produk Terhadap Keputusan Pembelian .................................................43   

Tabel 4.16 : Hasil Hipotesis Secara Simultan (Uji. F)…………….......................43 

Tabel 4.17 : Hasil Koefisien Determinasi Parsial Persepsi Harga Terhadap 

Keputusan Pembelian…………………………………………………………….44 

 

 

 



xiii 
 

 
 

Tabel 4.18 : Hasil Koefisien Determinasi Citra Merek Terhadap Keputusan 

Pembelian………………………………………………………………………...45 

Tabel 4.19 : Hasil Koefisien Determinasi Parsial Kualitas Produk Terhadap 

Keputusan Pembelian…………………………………………………………….46 

Tabel 4.20 : Koefisien Determinasi ………………..............................................47 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xiv 
 

 
 

DAFTAR GAMBAR  

                                   Halaman 

Gambar 2.5.1 Kerangka Konseptual Penelitian…................................................22 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xv 
 

 
 

DAFTAR LAMPIRAN 

 

              Halaman 

Lampiran 1 Kuesioner Penelitian…………………………………………….…53 

Lampiran 2 Tabulasi Kuesioner………………………………………..……….58 

Lampiran 3 Output Versi SPSS 25.0 Validitas Persepsi Harga………………...66 

Lampiran 4 Output Versi SPSS 25.0 Validitas Citra Merek………...………….67 

Lampiran 5 Output Versi SPSS 25.0 Validitas Kualitas Produk…………..…...68 

Lampiran 6 Output Versi SPSS 25.0 Validitas Keputusan Pembelian…....……69 

Lampiran 7 Output Versi SPSS 25.0 Reliability………...……………………..70 

Lampiran 8 Daftar Riwayat Hidup……………………………………………..71 

 

 

 

 

 

 

 

 

 


	PERNYATAAN KEASLIAN KARYA ILMIAH
	PERSETUJUAN PEMBIMBING
	HALAMAN PENGESAHAN
	KATA PENGANTAR
	HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK KEPENTINGAN AKADEMIS
	DAFTAR ISI
	DAFTAR TABEL
	DAFTAR GAMBAR

