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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh citra merek, harga dan 

promosi terhadap loyalitas pelanggan AMDK (Air Minum Dalam Kemasan) 

merek Aqua pada masa pandemi Covid-19. Populasi dalam penelitian ini adalah 

Konsumen Aqua di Agen AHS Salman Kecamatan Sunter Agung, Jakarta Utara. 

Jenis penelitian ini merupakan penelitian kuantitatif. Sampel adalah 

konsumen Aqua di Agen AHS Salman Kecamatan Sunter Agung, Jakarta Utara 

yang berjumlah 100 responden yang di ambil dari populasi yang berjumlah 1.000 

orang dengan teknik purposive sampling. Analisis dilakukan dengan cara 

menyebarkan kuesioner melalui google form. Teknik analisis yang digunakan 

dalam penelitian ini adalah uji validitas, uji reliabilitas, asumsi klasik, uji regresi 

linier berganda, koefisien determinasi, dan uji t. 

Hasil penelitian ini menunjukan bahwa citra merek dan promosi dalam 

persepsi konsumen terhadap suatu produk memiliki pengaruh positif dan  

signifikan terhadap loyalitas pelanggan, sedangkan  harga dalam persepsi 

konsumen terhadap suatu produk memiliki pengaruh positif tetapi tidak signifikan 

terhadap loyalitas pelanggan AMDK merek Aqua pada masa pandemi Covid-19 

di Agen AHS Salman Kecamatan Sunter Agung, Jakarta Utara. Variabel promosi 

merupakan variabel paling dominan terhadap loyalitas pelanggan. 

 

Kata kunci : Citra Merek, Harga, Promosi dan Loyalitas Pelanggan 
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THE INFLUENCE OF BRAND IMAGE, PRICE AND 

PROMOTION ON CUSTOMER LOYALTY OF 

DRINKING WATER IN AQUA BRAND PACKAGING 

DURING THE COVID-19 PANDEMIC 

(Study on Aqua Consumers at Salman AHS Agent, 

Sunter Agung District, North Jakarta) 

 

ABSTRACK 

This study aims to determine the influence of brand image, price and 

promotion on customer loyalty for Aqua brand bottled drinking water during the 

Covid-19 pandemic. The population in this study is Aqua Consumers at Salman 

AHS Agent, Sunter Agung District, North Jakarta. This type of research is a 

quantitative research. The sample is Aqua consumers at AHS Salman Agent, 

Sunter Agung District, North Jakarta, totaling 100 respondents taken from a 

population of 1,000 people with purposive sampling technique. The analysis was 

carried out by distributing questionnaires via google form. The analysis technique 

used in this research is validity test, reliability test, classical assumption, multiple 

linear regression test, coefficient of determination, and t test. 

The results of this study indicate that brand image and promotion in 

consumer perceptions of a product have a positive and significant influence on 

customer loyalty, while price in consumer perceptions of a product has a positive 

but not significant influence on customer loyalty for Aqua brand bottled water 

during the Covid-19 pandemic. at Salman AHS Agent, Sunter Agung District, 

North Jakarta. Promotion variable is the most dominant variable on customer 

loyalty. 

Keyword : Brand Image, Price, Promotion and Customer Loyalty 
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