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ABSTRAK 

      Penelitian ini bertujuan untuk mengetahui pengaruh dari Harga dan Electronic 

Word Of Mouth (e-WOM) terhadap keputusan pembelian produk e-commerce Lazada. 

Populasi dalam penelitian ini seluruh pelanggan pengguna Lazada di Kelurahan 

Klender, Jakarta Timur.  

      Penelitian ini merupakan penelitian kuantitatif dengan menggunakan sampel 

sebanyak 97 responden yang merupakan pengguna Lazada yang pernah melakukan 

pembelian. Sampel ditentukan berdasarkan metode Purposive Sampling. 

Pengumpulan data yang digunakan dalam penelitian ini adalah dengan membagikan 

kuesioner. Teknik pengujian data yang digunakan dalam penelitian ini meliputi uji 

validitas dan uji reliabilitas, serta analisis regresi linier berganda dengan 

menggunakan program SPSS versi 26.00. 

      Hasil penelitian ini menunjukkan bahwa Variabel Harga berpengaruh positif dan 

signifikan terhadap Keputusan Pembelian dan variabel Electronic Word Of Mouth (e-

WOM) berpengaruh positif dan signifikan terhadap Keputusan Pembelian. 

Selanjutnya secara simultan variabel Harga dan Electronic Word Of Mouth (e-WOM) 

berpengaruh positif dan signifikan terhadap Keputusan Pembelian pada E-commerce 

Lazada. 

 
Kata Kunci : Harga, Electronic Word Of Mouth (e-WOM), dan Keputusan 

                     Pembelian  
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THE INFLUENCE OF PRICES AND ELECTRONIC WORD 

OF MOUTH (e-WOM) ON LAZADA E-COMMERCE 

PRODUCT PURCHASE DECISIONS 

(Case Study on Lazada users in Klender Village) 

 

ABSTRACT 

       This study aims to determine the effect of Price and Electronic Word Of Mouth 

(e-WOM) on the purchasing decisions of Lazada's e-commerce products. The 

population in this study were all Lazada users in Klender Village, East Jakarta.  

      This research is a quantitative research using a sample of 97 respondents who 

are Lazada users who have made a purchase. The sample was determined based on 

the purposive sampling method. The data collection used in this research is by 

distributing questionnaire. Data testing techniques used in this study include validity 

and reliability tests, as well as multiple linear regression analysis using the SPSS 

version 26.00 program.  

      The results of this study indicate that the price variable has a positive and 

significant effect on purchasing decisions and the electronic word of mouth (e-WOM) 

variable has a positive and significant effect on purchasing decisions. Furthermore, 

simultaneously variable Price and Electronic Word Of Mouth (e-WOM) have a 

positive and significant effect on Purchase Decisions on E-commerce Lazada. 

 
 Key Word : Price, Electronic Word of Mouth, and The Decision of Purchase. 
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