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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh persepsi harga,
kualitas produk dan citra merek terhadap keputusan pembelian sepatu futsal
merek Specs di Toko online Sportaways.com.

Strategi yang digunakan dalam penelitian ini adalah strategi penelitian
asosiatif kuantitatif dan Metode penelitian yang digunakan adalah survei. Populasi
dalam penelitian ini adalah seluruh konsumen di Toko online Sportaways.com,
sedangkan sampel yang digunakan adalah sebanyak 97 orang berdasarkan rumus
Moe. Metoda analisis yang digunakan adalah koefisien determinasi dan uji
hipotesis.

Berdasarkan analisis dan pembahasan secara parsial tidak terdapat
pengaruh signifikan persepsi harga terhadap keputusan pembelian, secara parsial
terdapat pengaruh signifikan kualitas produk terhadap keputusan pembelian,
secara parsial terdapat pengaruh signifikan citra merek terhadap keputusan
pembelian dan secara simultan terdapat pengaruh yang signifikan antara persepsi
harga, kualitas produk dan citra merek terhadap keputusan pembelian sepatu futsal
merek Specs di Toko online Sportaways.com.

Kata kunci : Persepsi Harga, Kualitas Produk, Citra Merek,
Keputusan Pembelian
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THE EFFECT OF PRICE PERCEPTION, PRODUCT QUALITY, AND
BRAND IMAGE ON THE PURCHASE DECISION OF SPECS BRAND
FUTSAL SHOES
(Case Study at Sportaways.com Online Store)

ABSTRACT

This study aims to determine the effect of price perception, product quality
and brand image on purchasing decisions for Specs brand futsal shoes at the
Sportaways.com online store.

The strategy used in this study is a quantitative associative research strategy
and the research method used is a survey. The population in this study were all
consumers at the Sportaways.com online store, while the sample used was 97
people based on the Moe formula. The analytical method used is the coefficient of
determination and hypothesis testing

Based on the analysis and discussion partially there is no significant effect of
price perception on purchasing decisions, partially there is a significant influence
of product quality on purchasing decisions, partially there is a significant
influence of brand image on purchasing decisions and simultaneously there is a
significant influence between price perceptions, product quality and brand image
on the decision to purchase Specs brand futsal shoes at the Sportaways.com
online store.

Keywords: Price Perception, Product Quality, Brand Image,
Purchase decision
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