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ABSTRAK 

 

             Penelitian ini bertujuan untuk menguji pengaruh persepsi e-commerce, 

sistem informasi akuntansi terhadap pengambilan keputusan berwirausaha di 

tengah kondisi pandemik covid 19 sebagai variabel moderating. 

 

             Penelitian ini menggunakan jenis pendekatan kuantitatif deskriptif. 

Populasi dari penelitian ini adalah 652 mahasiswa aktif di STEI Angkatan 2017 

dan 2018. Sampel ditentukan berdasarkan rumus slovin dengan jumlah 87 

responden dan analisis data diukur dengan menggunakan uji kualitas data, uji 

asumsi klasik, uji statistik dan uji moderated regression analysis dengan 

menggunakan SPSS versi 25. Data yang digunakan dalam penelitian ini berupa 

data primer. Teknik pengambilan data yang digunakan adalah purposive 

sampling dengan metode kuesioner. 

 

             Hasil Penelitian membuktikan bahwa variabel pandemik covid 19 tidak 

dapat memoderasi pengaruh antara variabel persepsi e-commerce dan variabel 

pengetahuan sistem informasi akuntansi terhadap pengambilan keputusan 

berwirausaha. Hal ini disebabkan karena para responden sudah mempersiapkan 

dan mempertimbangkan persepsi bahwa e-commerce dan pengetahuan akan 

sistem informasi akuntansi yang dimiliki sebagai hal penunjang dalam kegiatan 

berwirausaha sebelum adanya pandemik covid 19.  

 

Kata Kunci : Persepsi E-Commerce, Pengetahuan Sistem Informasi 

Akuntansi, Pengambilan Keputusan Berwirausaha, Kondisi Pandemik Covid 

19 
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ABSTRAK 

 

             This study aims to determine the effect of perceptions of e-commerce 

and the influence of knowledge of accounting information systems on decision 

making for entrepreneurship as a moderating variable. 

 

             This study uses a descriptive quantitative approach. The population of 

the study was 652 active students in stei force 2017 and 2018. The sample was 

determined based on the slovin formula with a total of 87 respondents. And the 

data analysis is measured using data quality tests, classical assumption tests, 

statistical tests and moderated regression analysis tests using SPSS version 25. 

The data used in this study is primary data. The data retrieval technique used is 

purposive sampling with questionnaire methods. 

 

             The results of the study prove that the pandemic variables cannot 

moderate the influence between perception of e-commerce and knowledge of 

accounting information system on decision making for entrepreneurship. This is 

because the respondents have prepared and considered the perception that e-

commerce and knowledge of accounting information systems are owned as 

supporting in entrepreneurship activities before the covid 19 pandemic. 

 

Keywords : Perceptions Of E-Commerce, Knowledge Of Accounting 

Information Systems, Decision Making For Entrepreneurship, Pandemic 

Covid 19 Conditions 

 

 

 



 

xi 
 

DAFTAR ISI 

 

HALAMAN SAMPUL ....................................................................................  i 

HALAMAN JUDUL ........................................................................................  ii  

PERNYATAAN KEASLIAN SKRIPSI ..........................................................  iii  

PERSETUJUAN PEMBIMBING ....................................................................  iv 

HALAMAN PENGESAHAN ..........................................................................  v 

KATA PENGANTAR .....................................................................................  vi 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI SKRIPSI .......  viii 

ABSTRAK .......................................................................................................  ix 

ABSTRACT .....................................................................................................  x 

DAFTAR ISI ....................................................................................................  xi 

DAFTAR TABEL ............................................................................................  xiv 

DAFTAR GAMBAR .......................................................................................  xv 

DAFTAR LAMPIRAN ....................................................................................  xvi 

BAB I PENDAHULUAN ................................................................................  1 

1.1. Latar Belakang Masalah .........................................................................  1 

1.2. Rumusan Masalah ...................................................................................  6 

1.3. Tujuan Penelitian ....................................................................................  7 

1.4. Manfaat Penelitian ..................................................................................  7 

BAB II KAJIAN PUSTAKA ...........................................................................  8 

2.1. Review Hasil Penelitian Terdahulu ........................................................  8 

2.2. Landasan Teori .......................................................................................  20 

2.2.1 Teori Kontigensi ............................................................................  20 

2.2.2 E-commerce ...................................................................................  20 

2.2.3 Sistem Informasi Akuntansi ..........................................................  21 

2.2.4 Kewirausahaan ..............................................................................  22 

2.3. Hubungan Antar Variabel Penelitian ......................................................  23 

2.3.1 Persepsi e-commerce terhadap keputusan untuk berwirausaha .....  23 

2.3.2 Pengetahuan akan sistem informasi akuntansi terhadap keputusan 

untuk berwirausaha .......................................................................  24 



 

xii 
 

2.3.3 Persepsi e-commerce terhadap keputusan untuk berwirausaha di 

tengah kondisi pandemi covid 19 sebagai variabel moderating ....  25 

2.3.4 Pengetahuan akan sistem informasi akuntansi terhadap keputusan  

untuk berwirausaha di tengah kondisi pandemi covid 19 sebagai 

variabel moderating .......................................................................  26 

2.4. Hipotesis .................................................................................................  27 

2.5. Kerangka Pemikiran ...............................................................................  27 

BAB III METODE PENELITIAN...................................................................  28 

3.1. Strategi Penelitian ...................................................................................  28 

3.2. Populasi dan Sampel ...............................................................................  28 

3.2.1 Populasi Penelitian ........................................................................  28 

3.2.2 Sampel Penelitian ..........................................................................  28 

3.3. Operasionalisasi Variabel .......................................................................  30 

3.3.1 Variabel Bebas (Independent Variabel) ........................................   30 

3.3.2 Variabel Dependen ........................................................................  31 

3.3.3 Variabel Moderating .....................................................................  31 

3.4. Data dan Metode Pengumpulan Data .....................................................  37 

3.4.1 Data ...............................................................................................  37 

3.4.2 Metode Pengumpulan Data ...........................................................  37 

3.5 Metode Analisis Data .............................................................................  37 

3.5.1 Uji Validitas ..................................................................................  37 

3.5.2 Uji Reliabilitas...............................................................................  38 

3.5.3 Uji Asumsi Klasik .........................................................................  38 

3.5.4 Teknik Analisis Data .....................................................................  39 

BAB IV METODE PENELITIAN ..................................................................  42 

4.1 Deskripsi Objek Penelitian .....................................................................  42 

4.1.1 Usia ...............................................................................................  42 

4.1.2 Jenis Kelamin ................................................................................  42 

4.1.3 Angkatan .......................................................................................  43 

4.2 Hasil Uji Kualitas Data ...........................................................................  43 

4.2.1 Uji Validitas ..................................................................................  43 



 

xiii 
 

4.2.2 Uji Reliabilitas ..............................................................................  45 

4.2.3 Uji Deskriptif.................................................................................  46 

4.3 Hasil Uji Asumsi Klasik .........................................................................  46 

4.3.1 Uji Normalitas ...............................................................................  46 

4.3.2 Uji Multikolinearitas .....................................................................  47 

4.3.3 Uji Heteroskedatisitas ...................................................................  48 

4.4 Hasil Uji Statistik .................................................................................  48 

4.4.1 Uji t test (Uji secara parsial) ..........................................................  48 

4.4.2 Uji f test  ........................................................................................  49 

4.4.3 Uji Koefisien Determinasi (R2) ....................................................  50 

4.4.4 Uji Moderated Regression Analysis (MRA) .................................  50 

4.5 Pembahasan ..........................................................................................   52 

4.5.1 Pengaruh persepsi e-commerce dengan pengambilan keputusan 

berwirausaha..................................................................................  52 

4.5.2 Pengaruh pengetahuan sistem informasi akuntansi dengan  

keputusan untuk berwirausaha  .....................................................  54 

4.5.3 Pengaruh persepsi e-commerce terhadap keputusan untuk 

berwirausaha di tengah kondisi pandemi covid 19 sebagai variabel 

moderasi ........................................................................................  55 

4.5.4 Pengaruh pengetahuan sistem informasi akuntansi terhadap  

keputusan untuk berwirausaha di tengah pandemi covid 19  

sebagai variabel moderating ..........................................................  56 

BAB V KESIMPULAN DAN SARAN ...........................................................  58 

4.4.1 Kesimpulan ...........................................................................................  58 

5.2 Saran  ....................................................................................................  59 

5.3 Keterbatasan Penelitian ........................................................................  59 

DAFTAR PUSTAKA ......................................................................................  60 

LAMPIRAN-LAMPIRAN ...............................................................................  64 

DAFTAR RIWAYAT HIDUP .........................................................................  90 

 



 

xiv 
 

DAFTAR TABEL 

 

Tabel 2.1 Tabel Review Penelitian Terdahulu .........................................  10 

Tabel 3.1 Tabel Jumlah Sampel Mahasiswa Akuntansi 

Angkatan 2017 dan 2018 .........................................................  29  

Tabel 3.2 Tabel Operasionalisasi Variabel Penelitian .............................  32 

Tabel 4.1  Tabel Distribusi Responden Berdasarkan Usia ........................   42 

Tabel 4.2 Tabel Distribusi Responden Berdasarkan Jenis Kelamin ........  42 

Tabel 4.3  Tabel Distribusi Responden Berdasarkan Angkatan................  43  

Tabel 4.4  Hasil Uji Validitas  ...................................................................  44 

Tabel 4.5  Hasil Uji Reabilitas ..................................................................  45 

Tabel 4.6 Hasil Uji Statistik Deskriptif ....................................................  46 

Tabel 4.7 Hasil Uji Normalitas ................................................................  47 

Tabel 4.8 Hasil Uji Multikolinearitas .......................................................  47 

Tabel 4.9 Hasil Uji Heteroskedatisitas .....................................................  48 

Tabel 4.10 Hasil Uji t test ..........................................................................  48 

Tabel 4.11 Hasil Uji f test ..........................................................................  49 

Tabel 4.12 Hasil Uji Koefisiensi Determinasi (R2) ...................................  50 

Tabel 4.13 Hasil Uji MRA .........................................................................  50 

Tabel 4.14  Hasil Uji MRA .........................................................................  51 

Tabel 4.15  Hasil Uji MRA .........................................................................  51 

 

 

 

 

 

 

 



 

xv 
 

DAFTAR GAMBAR 

 

Gambar 2.2  Kerangka Pemikiran .................................................................  27 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

xvi 
 

DAFTAR LAMPIRAN 

 

Lampiran 1 Lembar Kuesioner Penelitian ...................................................  64 

Lampiran 2 Tabel Data Jawaban Responden...............................................   70 

Lampiran 3 Hasil Uji Validitas ....................................................................  79 

Lampiran 4 Hasil Uji Reliabilitas ................................................................  83  

Lampiran 5 Hasil Uji Asumsi Klasik  .........................................................  85 

Lampiran 6 Hasil Uji Statistik .....................................................................  88 

Lampiran 7 Hasil Uji MRA .........................................................................  89 

 

 

 

 

 

 

 

 

 

 

 

 

 


