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ABSTRAK 

 Penelitian ini bertujuan untuk mengetahui pengaruh visual 

merchandising, price discount, dan store atmosphere terhadap impulse buying 

behavior pada Uniqlo Mall of Indonesia di Jakarta.  

Metodologi penelitian yang digunakan adalah metode asosiatif 

kuantitatif, teknik pengambilan sampel dalam penelitian ini adalah non 

probability sampling sebanyak 100 responden. Teknik analisis menggunakan 

regresi partial menggunakan software smartPLS 3.  

Hasil analisis data menunjukkan bahwa visual merchandising berpengaruh 

negatif terhadap impulse buying. Price discount berpengaruh positif terhadap 

impulse buying. Store atmosphere berpengaruh positif terhadap impulse buying, 

dan store atmosphere dapat berperan sebagai mediator pada pengaruh antara 

visual merchandising terhadap impulse buying. 

 

 

Kata kunci: visual merchandising, price discount, store atmosphere, dan 

impulse buying. 
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BEHAVIOR AT UNIQLO MALL OF INDONESIA 

 

ABSTRACT  

This study aims to find out the effect of visual merchandising, price 

discount, and store atmosphere on impulse buying behavior at Uniqlo Mall of 

Indonesia. 

The method of research that this study used is associative quantitavive 

method, in this study the sample is 100 respondent using non probability 

sampling technique. The study employed partial regresion method for data 

analysis which was analyzed through SmartPLS 3. 

The result of analysis shows that visual merchandising has a negative 

effect on impulse buying. Price discount has a positive effect on impulse buying. 

Store atmosphere has a positive effect on impulse buying, and store atmosphere 

can mediate a positive effect of visual merchandising on impulse buying.  

 

 

Keywords: visual merchandising, price discount, store atmosphere, and 

impulse buying. 
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