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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pelaporan Corporate Social 

Responsibility (CSR) yang dilakukan pada Tip Top Swalayan Cabang 

Rawamangun apakah sesuai denga Syariah Enterprise Theory (SET). 

 Penelitian ini menggunakan jenis penelitian deskriptif dengan 

pendekatan kualitatif. Data yang digunakan dalam penelitian ini yaitu data 

primer dan data sekunder. Data primer dikumpulkan dengan cara wawancara 

langsung dengan bagian yang bersangkutan. Data sekunder diperoleh dari 

www.tiptop.co.id yaitu berupa laporan dana infaq pelanggan yang diperoleh 

setiap 3 bulannya dan artikel mengenai laporan kegiatan CSR yang dilakukan 

selama ini serta data-data lain yang terdapat di website Tip Top Swalayan. 

Hasil pengujian menunjukkan bahwa pelaporan Corporate Social 

Responsibility (CSR) yang dilakukan pada Tip Top Swalayan Cabang 

Rawamangun belum sesuai dengan Shariah Enterprise Theory (SET). Selain itu 

kegiatan CSR yang berhubungan dengan akuntabilitas horizontal terhadap alam 

masih kurang. Sehingga dapat disimpulkan bahwasanya Tip Top Swalayan 

belum sepenuhnya memiliki kesadaran terhadap alam. 

 

Kata Kunci : Corporate Social Responsibility, Islamic Social Reporting, 

Corporate Social Responsibility Disclosure, dan Syariah 

Enterprise Theory 
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ABSTRACT 

 

This study aims to determine the reporting of Corporate Social 

Responsibility (CSR) conducted on the Tip Top Supermarket Rawamangun 

Branch whether in accordance with Syariah Enterprise Theory (SET). 

This research uses descriptive research with a qualitative approach. The 

data used in this study are primary data and secondary data. Primary data was 

collected by direct interview with the relevant section. Secondary data was 

obtained from www.tiptop.co.id in the form of customer infaq funds reports that 

are obtained every 3 month and articles on reports of CSR activities carried out 

so far and other data contained on the Tip Top Self-Service website. 

The test results show that the Corporate Social Responsibility (CSR) 

reporting conducted on the Tip Top Supermarket Rawamangun Branch Self-

Service is not in accordance with Shariah Enterprise Theory (SET). In addition, 

CSR activities related to horizontal accountability to nature are deficient. So it 

can be concluded that Tip Top Self-Service does not yet fully have awareness 

of nature. 

Keywords: Corporate Social Responsibility, Islamic Social Reporting, 

Corporate Social Responsibility Disclosure, and Syariah 

Enterprise Theory 

 

 

 

 

 



 
 

x 
 

DAFTAR ISI 

Halaman 

HALAMAN JUDUL ............................................................................................ i 

HALAMAN PERNYATAAN KEASLIAN SKRIPSI  ........................................  ii 

PERSETUJUAN PEMBIMBING ......................................................................  iii 

HALAMAN PENGESAHAN ............................................................................  iv 

KATA PENGANTAR  ........................................................................................ v 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI SKRIPSI ...........  vii 

ABSTRAK ....................................................................................................... viii 

DAFTAR ISI ......................................................................................................  x 

DAFTAR TABEL ............................................................................................. xii 

DAFTAR GAMBAR ........................................................................................ xiii 

DAFTAR LAMPIRAN ..................................................................................... xiv 

 

BAB I   PENDAHULUAN 

1.1 Latar Belakang Masalah  .................................................................  1 

1.2 Perumusan Masalah  ......................................................................... 5 

1.3 Tujuan Penelitian  ............................................................................  5 

1.4 Manfaat Penelitian ...........................................................................  5 

 

BAB II  KAJIAN PUSTAKA 

2.1 Review Hasil-hasil Penelitian Terdahulu..........................................  7 

2.2 Landasan Teori  .............................................................................  11 

2.2.1 Corporate Social Responsibility (CSR) ................................. 11 

2.2.2 Islamic Social Reporting (ISR) .............................................  19 

2.2.3 Corporate Social Responsbility Disclosure (CSRD) .............  22 

2.2.4 Syariah Enterprise Theory (SET) .........................................  23 

2.3 Kerangka Konseptual Penelitian  ...................................................  27 

 

 



 
 

xi 
 

BAB III METODE PENELITIAN 

3.1 Strategi Penelitian ........................................................................... 28 

3.2 Sumber Data  .................................................................................. 28 

3.3 Metoda Pengumpulan Data  ............................................................ 29 

3.4 Metoda Analisis Data ..................................................................... 29 

 

BAB IV HASIL DAN PEMBAHASAN 

4.1 Sejarah Perusahaan  ........................................................................ 31 

4.2 Corporate Social Responsbility menurut Tip Top Swalayan  .......... 33 

4.3 Corporate Social Responsbility dalam Perspektif Syariah Enterprise 

 Theory pada Tip Top Swalayan ..................................................... 42 

4.3.1 Akuntabilitas Vertikal terhadap Allah SWT .......................... 42 

4.3.2 Akuntabilitas Horizontal terhadap Direct Stakeholder ........... 48 

4.3.3 Akuntabilitas Horizontal terhadap Inderect Stakeholders ...... 51 

4.3.4 Akuntabilitas Horizontal terhadap Alam ............................... 54 

BAB V SIMPULAN DAN SARAN 

5.1 Kesimpulan  ................................................................................... 57 

5.2 Saran  ............................................................................................. 57 

5.3 Keterbatasan Penelitian dan Pengembangan Selanjutnya  ............... 58 

 

DAFTAR REFERENSI ..................................................................................... 59 

LAMPIRAN  ..................................................................................................... 62 

DAFTAR RIWAYAT HIDUP PENELITI ......................................................... 75 

 

 

 

 

 

 

  



 
 

xii 
 

DAFTAR TABEL 

Halaman 

Tabel 2.1 Indikator Global Reporting Intiative (GRI) – G4................................ 15 

Tabel 2.2 Indeks Islamic Social Reporting (ISR) ............................................... 20 

Tabel 4.1 Dana Infaq Pelanggan Tahun 2016 - 2018 .......................................... 37 

Tabel 4.2 Kegiatan CSR yang dilakukan Tip Top Swalayan .............................. 41 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

xiii 
 

DAFTAR GAMBAR 

Halaman 

Gambar 2.1 Kerangka Konseptual Penelitian  ................................................... 27 

Gambar 4.1 Struktur Organisasi Tip Top Swalayan .......................................... 33 

Gambar 4.2 Grafik Pendapatan Infaq Pelanggan Periode 2016-2018................. 35 

 

 

 

 

 

 

 

 

 

  



 
 

xiv 
 

DAFTAR LAMPIRAN 

Halaman 

Lampiran 1 Visi dan Misi Tip Top Swalayan  .................................................. 62 

Lampiran 2 Data infaq pelanggan bulan Januari – Maret 2016 .......................... 65 

Lampiran 3 Artikel Akuntabilitas Vertikal terhadap Allah SWT ....................... 67 

Lampiran 4 Artikel Akuntabilitas Horizontal terhadap Indirect Stakeholders.... 69 

Lampiran 5 Artikel Akuntabilitas Horizontal terhadap Direct Stakeholders ...... 71 

Lampiran 6 Artikel Akuntabilitas Horizontal terhadap Alam  ........................... 73



      
 

 
 

 


