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ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan mengenalisis pengaruh tingkat kepuasan
komunikasi terhadap produktivitas kerja karyawan, efektivitas penggunaan media komunikasi
terhadap produktivitas kerja karyawan, dan pengaruh motivasi kerja terhadap produktivitas
karyawan selama menjalani work from home.

Strategi dalam penelitian ini adalah penelitian inferensial dan metoda yang digunakan yaitu
metoda survei. Populasi dalam penelitian ini yaitu populasi umu dan populasi sasaran, populasi
umum yaitu kompas gramedia dan populasi sasaran yaitu Female Video Department Kompas
Gramedia yang berjumlah 50 orang. Jenis pengambilan sampel yang dipilih dalam penelitian ini
adalah teknik sampel jenuh, sehingga populasi sasaran dalam penelitian ini dijadikan sampel
penelitian. Data primer yang diperoleh diolah dengan menggunakan WarpPLS 7.0. Analisis
statistik data dalam penelitian ini yaitu analisis deskriptif data, analisis outer model, analisis inner
model dan pengujian hipotesis.

Hasil penelitian ini menunjukkan bahwa: (1) Tingkat kepuasan komunikasi berpengaruh
positif dan signifikan terhadap produktivitas kerja karyawan, (2) Efektivitas penggunaan media
komunikasi tidak berpengaruh terhadap produktivitas kerja karyawan, (3) Motivasi kerja
karyawan berpengaruh positif dan signifikan terhadap produktivitas kerja karyawan.

Kata Kunci: Tingkat Kepuasan, Efektivitias Penggunaan Media Komunikasi, Motivasi
Kerja, Produktivitas Kerja Karyawan
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THE EFFECT OF COMMUNICATION SATISFACTION LEVEL, EFFECTIVENESS OF
COMMUNICATION MEDIA USE AND WORK MOTIVATION ON WORK
PRODUCTIVITY DURING THE WORK FROM HOME POLICY
(Case Study on Female Video Department Kompas Gramedia)

ABSTRACT

This study aims to determine and identify the effect of the level of communication satisfaction
on employee work productivity, the effectiveness of the use of communication media on
employee productivity, and the effect of work motivation on employee productivity while
working from home.

The strategy in this research is inferential research and the method used is survey method. The
population in this study is the general population and the target population, the general
population is Kompas Gramedia and the target population is the Female Video Department of
Kompas Gramedia, totaling 50 people. The type of sampling chosen in this study is a saturated
sample technique, so that the target population in this study is used as a research sample. The
primary data obtained were processed using WarpPLS 7.0. Statistical analysis of the data in
this study are descriptive data analysis, outer model analysis, inner model analysis and
hypothesis testing.

The results of this study indicate that: (1) the level of communication satisfaction has a positive
and significant effect on employee work productivity, (2) the effectiveness of the use of
communication media has no effect on employee work productivity, (3) employee motivation
has a positive and significant effect on employee work productivity.

Keywords:  Satisfaction Level, Effectiveness of Using Communication Media, Work
Motivation, Employee Productivity
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