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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Perceived Ease of Use dan
Perceived Usefulness terhadap Repurchase Intention pada kaum milenial pengguna
Shopee di Kelurahan Karet. Jenis penelitian ini merupakan penelitian asosiatif
pendekatan kuantitatif, yang diukur dengan menggunakan Koefisien Determinasi.
Populasi dari penelitian ini adalah generasi milenial dengan rentang usia 20-40 tahun.,
Teknik pengambilan sampel menggunakan purposive sampling, dengan sampel yang
diperoleh sebanyak 100 Responden. Data yang digunakan dalam penelitian ini adalah
data primer yeng berupa jawaban responden atas kuesioner, dan diolah menggunakan
software SPSS versi 25.

Hasil penelitian berdasarkan uji t (parsial) membuktikan bahwa Perceived Ease
of Use berpengaruh positif namun tidak signifikan terhadap Repurchase Intention,
Perceived Usefulness berpengaruh positif dan signifikan terhadap Repurchase Intention,
sedangkan berdasarkan Pengujian uji F (simultan) menunjukan bahwa Perceived Ease
of Use dan Perceived Usefulness secara bersama-sama berpengaruh positif dan
signifikan terhadap Repurchase Intention pada kaum milenial pengguna Shopee di
Kelurahan Karet.

Kata Kunci : Perceived Ease of Use, Perceived Usefulness, Repurchase Intention
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INFLUENCE PERCEIVED EASE OF USE AND
PERCEIVED USEFULNESS TO REPURCHASE
INTENTION

(User Case Studies on the Application Shoope Millennials in Karet Villages)

ABSTRACT

This study aims to determine the effect of Perceived Ease of Use and Perceived
Usefulness on Repurchase Intention to millennial Shopee users in Karet Village. This
type of research is an associative research with a quantitative approach, which is
measured using the Coefficient of Determination. The population of this study is the
millennial generation with an age range of 20-40 years. The sampling technique used
purposive sampling, with samples obtained as many as 100 respondents. The data
used in this study is primary data in the form of respondents’ answers to the
questionnaire, and processed using software SPSS version 25.

The results based on the t test (partial) prove that Perceived Ease of Use has a
positive but not significant effect on Repurchase Intention, Perceived Usefulness has
a positive and significant impact on Repurchase Intention, while based on F test
(simultaneous) testing shows that Perceived Ease of Use and Perceived Usefulness
together, it has a positive and significant effect on Repurchase Intention to millennial
Shopee users in Karet Village.

Keywords : Perceived Ease of Use, Perceived Usefulness, Repurchase Intention

viii




DAFTAR ISl

PERNYATAAN KEASLIAN KARYA ILMIAH ..ot i
PERSETUJUAN PEMBIMBING..........ooiiiieie ettt i
HALAMAN PENGESAHAN. ..ottt WY
KATA PENGANTAR oottt ettt et e e e e nnaa e e nnaee e e \
HALAMAN PERNYATAAN PERSETUJUAN........cooiirireneiee e Vi
PUBLIKASI KARYA ILMIAH UNTUK ..o Vi
KEPENTINGAN AKADEMIS ......cooiiieieee e s Vi
ABSTRAK ..ottt ettt re e Vii
Y I G 1 SRS iX
DAFTAR TABEL ...ttt Xii
DAFTAR GAMBAR ...ttt e e et e e aae e e ae e e ssaeeannee s Xiii
DAFTAR LAMPIRAN ...ttt sttt en s Xiv
BAB | e a e e rarae e 1
PENDAHULUAN ..ottt sttt st sbesaesaene e 1
1.1 LATAR BELAKANG MASALAH ...ttt 1
1.2 RUMUSAN MASALAH ..ottt 6
1.3 TUJUAN PENELITIAN ..ot 7
1.4 MANFAAT PENELITIAN ..ottt 7
BAB I oo r e nraae e 9
KAJIAN PUSTAKA .ottt sttt sttt st resnns 9
2.1 Review Hasil Penelitian Terdahulu ... 9
2.2 LaN0aSAN TOMT ...eviiiiieeiieie ittt ettt 16
2.2.1. The Technology Acceptance Model (TAM) ...cccovviiieiiieiie e 16
2.2.2. Perceived Ease Of Use (Persepsi kemudahan penggunaan)...................... 17
2.2.3. Perceived Usefulness (Persepsi manfaat) ............ccccovveveiieie e, 18
2.2.4. Repurchase intention (Minat Menggunakan Kembali) ..........c.ccccoovnnneee. 19

2.3. Keterkaitan Antar Variabel...........ccocoviiiiiiiiiieee s 21
2.3.1. Pengaruh Perceived Ease Of Use Terhadap Rerpuchase Intention ........... 21



2.3.2. Pengaruh Perceived Usefulness Terhadap Repurchase Intention.............. 21
2.3.3 Pengaruh Perceived Ease Of Use dan Perceived Usefulness terhadap

Repurchase INTENTION ..........cooiiiiiie e e 22

2.4. Pengembangan HIPOLESIS. ........cooiiiiiiiieieie e 22
2.5. Kerangka KOoNnSeptual ...........cooiviiiiiiiciic et 23
N SRS 25
METODE PENELITIAN ...ooiiictse ettt 25
3.1.Strategi PENEIITIAN. .....ccoiiiieieee e 25
3.2. Populasi dan SAMPEL .........ccveiiiie e 26
3.2.1. Populasi Penelitian ... 26
3.2.2. SAaMPEl PENEIITIAN .....cocveeiicic e 26
3.3. Data dan Metode pengumpulan data............ccooereiiiininieieeec e 28
3.4. Operational Variabel ..........cccioeiieiiceceece e 29
3.5. Metode ANaliSiS Data .........cceiiiieiieiiiiesie e 33
3.5.1. Pengolanan Data..........ccccooueiuiriiriiiiiieie e 33
3.5.2. Cara Penyajian Data...........cccvveiiieiieiii et 34
3.5.3. Alat Analisis StatiStik Data............ccerveerieieiieiieie e 34
BAB TV .ottt et rere s 38
HASIL DAN PEMBAHASAN ..ot 38
4.1  Deskripsi Objek Penelitian...........ccccooviiiiiiiiiiie e 38
411  Sejarah SiNgKat SNOPEE........cccuiiiieiiieieie s 38

4.2 DesKIipsi RESPONUEN ........ocvieiicie ettt 39
4.2.1. Deskripsi Responden Berdasarkan USIa...........ccccooerenieieneneninescseens 39
4.2.2. Deskripsi Rsponden Berdasarkan Pekerjaan ...........cccccceveveveiiveneeiesinnnnns 40
4.2.3. Deskripsi Responden Berdasarkan Uang saku/ Penghasilan Perbulan......41

4.3 DESKITPST TALA ....veiveeireieeiesee e see et se et e e e et e e re e resneesneenne s 42
4.4 Hasil Pengujian Instrimen Penelitian ..........ccccoveiieiii i 44
A4 1 UJEVAHAITES. ... 44
4.4.2 Uji RelI@bilitas ........ccoviieiieiie e 46

4.5 ANalisis StatiStIK DAt .........ccerviieiieiieie e nee s 46
4.5.1 Uji Koefisien Determinasi Parsial ...........cccccooeviieiiiieiieie e 46



4.5.2 Analisi Koefisien Determinasi Beganda...........c.ccccoveeviieevieiieenic e 48

4.6 PengUJIAN HIPOTESIS ......eiuiiiieiieieieiie sttt 49
4.6.1 Pengujian secara Parsial.............ccccoveeiieiiieieeie s 49
4.6.2 Pengujian Secara Semultan (UJi F)....ccoooviiiiiiiiiiiceecees 50

4.7 Temuan PeNEIITIAN .......ocoviiiieeie e 51

BAB Ve 53
SIMPULAN, SARAN, DAN KETERBATASAN ......ccoiiinireeneesse e 53

5.1 SIMPUIAN ... 53

0.2 SAFAN ...ttt r e nn s 54

5.3 keterbatan dan Pengembangan Penelitian selanjutnya..... Error! Bookmark not

defined.

DAFTAR PUSTAKA ettt et ae e e e snba e e nnaaeennnee e 55
LAMPIRAN ..ottt bbbt 58

Xi



DAFTAR TABEL

Tabel 3.1 Populasi Masyarakat Kelurahan Karet tahun 2020 .............ccccoevviiveiiennnne 26
Tabel 3.2 Skala likert untuk instrument penelitian...........c.ccoooveiiiininice 28
Tabel 3.3 Indikator Preceived USE OF USE.......ccoieiiiiiiiieiieiesie e 30
Tabel 3.4 Indikator Preceived USefulNess..........ccoov v 31
Tabel 4.1 Data Responden hersarkan USIa............ccceeuereereeienieseese e 40
Tabel 4.2 Data responden uang saku/penghasil perbulan ............c.ccccooevviiriieiiennns 40
Tabel 4.3 Data responden berdasarkan uang saku/ penghasilan perbulan ................. 41
Tabel 4.4 Validitas Intrumen per Butir Perceived Ease of Use (X1)....coocevvveiveinnnnne. 44
Tabel 4.5 Validasi Intrument per Butir Perceived Usefulnees (X2) ......cc.ccoevvvvrvnnnnne. 45
Tabel 4.6 Validitas Intrument per Butir Repurchase Intention (Y)........c.ccocevvvnvnnnne. 45
Tabel 4.7 Hasil Uji Reliabilitas ...........cccccceviiiiiiiiicie e 46
Tabel 4.8 Uji Koefisien Determinasi Pasial Percieved Ease of use (X1) ....cc.ccoeveunnne. 46
Tabel 4.9 Uji Koefisien Determinasi Parsial Perceived Usefulness(X2).........c.cc....... 47
Tabel 4.10 Hasil Uji Determinasi SIMUItan ..........cccoccevverieiesie e sie e 48
Tabel 4.11 HAaSH UJI T ... 49
Tabel 4.12 HaSil UJIi F ...t 50

xii



DAFTAR GAMBAR

Gambar 1.1 Grafik Nominal Transaksi E-Commerce (2017-2020).........ccccceevveivennne 3
Gambar 1.2 Grafik alasan belanja daring berdasarkan usia .............cccccooeveniiiiiennnn, 4
Gambar 1.3 Grafik pengunjung Bulanan Situs E-Commerce (Kuartal 111 2020)........ 5
Gambar 4.1 Diagram Skala Likert VVariabel Perceived Ease of Use............cccceneee. 42
Gambar 4.2 Diagram Skala Likert VVariable Perceived Usefulness..........c.cccccovennee. 43
Gambar 4.3 Diagram Skala Likert Repurchase Intention...........cccccooevveieiieinennenn, 43

xiii



Lampiran 1.
Lampiran 2.
Lampiran 3.
Lampiran 4.
Lampiran 5.
Lampiran 6.
Lampiran 7.

DAFTAR LAMPIRAN

KUESIONEr PENEIILIAN .......ciiiiiiiiiiiiee s 58
Hasil Uji Instrumen X1 Perceived Ease of USe.........cccoeevvieivernnenne. 62
Hasil Uji Instrumen X2 Perceived Usefulness .........cccccovevvviiveiiiecninns 65
Hasil Uji Instrumen Y Repurchase Intention...........cccoccevvvveiveincnene. 68
Hasil Uji Validitas dan Reliabilitas ...........cccccooveiiiiiiinniieccee 71
Hasil Uji Koefisien Determinasi secara Parsial dan Simultan.............. 74
Hasil Uji T (Parsial) dan Uji F (Simultan)..........ccccoooeviiiiniiiiinnn, 75

Xiv



53



