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ABSTRAK 

Tujuan penelitian adalah untuk mengetahui pengaruh orientasi 

kewirausahaan, inovasi produk dan dukungan partner terhadap keunggulan 

bersaing pada UMKM makanan dan minuman di Kota Bekasi. Populasi dalam 

penelitian ini adalah pelaku usaha yang terdaftar Dinas Koperasi dan UMKM. 

Sampel ditentukan berdasarkan metode Nonprobability dengan menggunakan 

sampel jenuh, didapat jumlah responden sebanyak 75 responden sebagai sampel. 

Penelitian ini menggunakan jenis penelitian kuantitatif yang di analisis 

menggunakan SPSS (Software Product and Service Solution) Versi 24 dengan 

pengujian hipotesis menggunakan Uji Asumsi Klasik, Analisis Linier Berganda, 

Koefisien Determinasi, Uji T, Uji F. Teknik pengumpulan data menggunakan 

metode menyebarkan kuesioner atau google form kepada konsumen 

 

Hasil penelitian ini menunjukkan bahwa orientasi kewirausahaan terhadap 

keunggulan bersaing. Inovasi produk berpengaruh positif terhadap keunggulan 

bersaing, dukungan partner berpengaruh positif terhadap keunggulan bersaing. 

Orientasi kewirausahaan, inovasi produk dan dukungan partner berpengaruh 

secara bersama-sama terhadap Keunggulan bersaing 

 

Kata Kunci : Orientasi Kewirausahaan, Inovasi Produk, Dukungan Partner, 

dan Keunggulan Bersaing 
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THE EFFECT OF ENTREPRENEURIALORIENTATION, PRODUCT 

INNOVATION, PARTNER SUPPORT ON COMPETITIVE ADVANTAGES 

IN PANDEMIC TIME COVID 19 

 (Study of food and beverages MSMES in Bekasi City) 

ABSTRACT 

The purpose of the research is to find out the influence of entrepreneurial 

orientation, product innovation, and partner support on competitive advantages in 

Food and Beverage MSMEs in Bekasi City. The population in this study is 

registered bussinees actors of the cooperative and MSMEs Office. The sampke 

was determined based on the nonprobability method by using a saturated sample, 

obtained the number of respondets as many 75 responden a sample. 

 

This study uses a type of quantitative research that is analysed using SPSS 

(Softaware Product and Service Solution) Version 24 with hypothesis testing using 

Classic Assumption Test, Multiple Linear Analysis, Determination Coefficient, T-

test, F Test. Data collection techniques using methods of questionnaries 

disseminating method or google forms to respondents. 

 

The results of this study show that the orientation of entrepreneurship to 

competitive advantage. Product innovation positively affects competitive 

advantage. Product innovation positively affects competitive advantage, partner 

support positively affects competitive advantage. Entrepreneurial orientation, 

product innovation and partner support contribute to competitive advantages 

 

 

Keywords: Entrepreneurial Orientation, Product Innovation, Partner Support 

and Competitive Advantages 
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