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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui apakah terdapat pengaruh 
Suasana Toko, Kualitas Produk Dan Persepsi Harga secara parsial dan simultan 
terhadap keputusan pembelian baju muslim di Toko Putri Collection Pulo Gadung 
Jakarta Timur.  

Strategi penelitian ini menggunakan metoda kuantitatif dengan pendekatan 
dekriptif kuantitatif. Populasinya adalah para konsumen yang melakukan 
pembelian di Toko Putri Collection Pulo Gadung Jakarta Timur, dan konsumen 
Putri Collection tidak diketahui jumlahnya secara pasti. Penentuan jumlah sampel 
ditentukan dengan menggunakan rumus Moe. Hasil perhitungan rumus, sampel 
dalam penelitian ini sebanyak 384,16 responden dan dibulatkan menjadi sebanyak 
384 responden. 

       Berdasarkan hasil pengujian hipotesis menunjukkan bahwa Store Atmosphere 
tidak mempunyai pengaruh terhadap keputusan pembelian baju muslim di Toko 
Putri Collection Pulo Gadung Jakarta Timur ; Kualitas produk mempunyai 
pengaruh terhadap  keputusan pembelian baju muslim di Toko Putri Collection 
Pulo Gadung Jakarta Timur ; Persepsi harga  mempunyai pengaruh terhadap 
keputusan pembelian baju muslim di Toko Putri Collection Pulo Gadung Jakarta 
Timur serta Store atmosphere ,Kualitas produk dan persepsi hargasecara simultan 
mempunyai pengaruh terhadap keputusan pembelian baju muslim di Toko Putri 
Collection Pulo Gadung Jakarta Timur. 

 

Kata Kunci : Suasana Toko, Kualitas Produk, Persepsi Harga, Keputusan 
Pembelian 
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THE EFFECT OF ATMOSPHERE STORE, PRODUCT QUALITY AND 

PRICE PERCEPTION OF MUSLIM CLOTHING PURCHASING 
DECISIONS 

(Case Study at Toko Putri Collection, Pulo Gadung, East Jakarta) 
 

ABSTRACT 
 

This study aims to determine whether there is a partial and simultaneous 
influence of Store Atmosphere, Product Quality and Price Perception on the 
decision to purchase Muslim clothes at the Toko Putri Collection Pulo Gadung, 
East Jakarta. 

 
This research strategy uses quantitative methods with quantitative 

descriptive approaches. The population is consumers who make purchases at 
Toko Pulo Gadung East Jakarta Stores, and the number of Putri Collection 
consumers is unknown. Determination of the number of samples is determined 
using the Moe formula. The results of the calculation of the formula, the sample in 
this study were 384.16 respondents and rounded up to 384 respondents. 

 
Based on the results of testing the hypothesis shows that the Store 

Atmosphere has no influence on the purchase decisions for Muslim clothes at 
Toko Putri Collection Pulo Gadung, East Jakarta; Product quality has an 
influence on Muslim clothing purchasing decisions at Toko Putri Collection Pulo 
Gadung, East Jakarta; Perception of price has an influence on the decision to buy 
Muslim clothes at Toko Putri Collection Pulo Gadung, East Jakarta and Store 
atmosphere, Product quality and price perception simultaneously have an 
influence on the decision to buy Muslim clothes at Toko Putri Collection Pulo 
Gadung, East Jakarta. 

 
Keywords: Store Atmosphere, Product Quality, Price Perception, Purchasing 
Decisions 

 



  

11 
 

DAFTAR ISI 

 
 

HALAMAN JUDUL   .........................................................................................  i 

HALAMAN PERNYATAAN KEASLIAN SKRIPSI  ......................................  ii 

PERSETUJUAN PEMBIMBING  ......................................................................  iii 

HALAMAN PENGESAHAN .............................................................................  iv 

KATA PENGANTAR  .......................................................................................  v 

HALAMAN PERNYATAAN PERSETUJUAN 
PUBLIKASI SKRIPSI ........................................................................................  vii 

ABSTRAK ..........................................................................................................  viii 

ABSTRACT ........................................................................................................  ix 

DAFTAR ISI .......................................................................................................  x 

DAFTAR TABEL ...............................................................................................  xiii 

DAFTAR GAMBAR ..........................................................................................  xiv 

DAFTAR LAMPIRAN .......................................................................................  xv 

 

BAB I PENDAHULUAN ..................................................................................  1 

1.1. Latar Belakang Masalah .........................................................................  1 

1.2. Perumusan Masalah ...............................................................................  4 

1.3. Tujuan Penelitian ...................................................................................  4 

1.4. Manfaat Penelitian .................................................................................  5 

 

BAB II KAJIAN PUSTAKA ............................................................................  6 

2.1. Review Hasil-hasil Penelitian Terdahulu ...............................................  6 

2.2. Landasan Teori .......................................................................................  12 

2.2.1. Pengertian Pemasaran .................................................................  12 

2.2.2. Konsep Pemasaran ......................................................................  14 

2.2.3. Pengertian Suasana Toko  ...........................................................  15 

2.2.4. Pengertian Kualitas Produk .........................................................  17 

2.2.5. Pengertian Persepsi Harga ..........................................................  19 

2.2.6. Pengertian Keputusan Pembelian  ...............................................  20 



  

12 
 

 

2.3. Keterkaitan Antar Variabel Penelitian  ..................................................  22 

2.3.1. Pengaruh Suasana Toko  dengan Keputusan Pembelian Baju 

Muslim ........................................................................................  22 

2.3.2. Pengaruh Kualitas Produk dengan Keputusan Pembelian Baju  

Muslim   ......................................................................................  22  

2.3.3. Pengaruh Persepsi Harga  dengan Keputusan Pembelian Baju  

Muslim  .......................................................................................  22 

2.4. Hipotesis Penelitian  ...............................................................................  23 

2.4.1. Pengembangan Hipotesis .............................................................. 23 

2.5. Kerangka Konseptual Penelitian  ...........................................................  24 

2.5.1. Uraian Konsepsional Tentang Variabel ........................................  25 

 

BAB III METODA PENELITIAN ..................................................................   26 

3.1. Strategi Penelitian ..................................................................................  26 

3.2. Populasi dan Sampel Penelitian .............................................................  26 

3.2.1. Populasi Penelitian ......................................................................  26 

3.2.2. Sampel Penelitian ........................................................................  26 

3.3. Data dan Metoda Pengumpulan Data .....................................................  28 

3.4. Operasionalisasi Variabel.......................................................................  29 

3.5. Metoda Analisis Data .............................................................................  32 

3.5.1. Analisis Statistik Deskriptif  .......................................................  33 

3.5.2. Analisis Kualitas Data .................................................................  33 

 

BAB IV HASIL DAN PEMBAHASAN...........................................................  38 

4.1. Deskripsi Objek Penelitian .....................................................................  38 

4.2. Deskripsi Responden ..............................................................................  38 

4.3. Deskripsi Data ........................................................................................  41 

4.3.1. Data .............................................................................................  42 

4.4. Hasil Pengujian Instrumen  ....................................................................  43 

4.4.1. Uji Validitas ................................................................................  43 

4.4.2. Uji Realibilitas ............................................................................  45 



  

13 
 

4.5. Analisis Statistik Data ............................................................................  46 

4.5.1. Analisis Koefisien Determinasi Parsial .......................................  46 

4.5.2. Analisis Koefisien Determinasi Simultan ...................................  47 

4.5.3. Pengujian Hipotesis .....................................................................  48 

4.6. Temuan Hasil Penelitian ........................................................................  53 

 

BAB V  SIMPULAN DAN SARAN ................................................................  57 

5.1. Kesimpulan ............................................................................................  57 

5.2. Saran .......................................................................................................  58 

5.3. Keterbatasan dan Pengembangan Penelitian Selanjutnya ......................  59 

 

DAFTAR REFERENSI ....................................................................................  60 

LAMPIRAN .......................................................................................................  63 

 

  



  

14 
 

DAFTAR TABEL 
 

Halaman  

Tabel 2.4  Hipotesis Penelitian..........................................................................  23 

Tabel 3.1  Skala Likert untuk Instrumen Penelitian ........................................  29 

Tabel 3.2  Operasional Variabel ......................................................................  29 

Tabel 3.2.1   Tabel Indikator Suasana Toko .........................................................  29 

Tabel 3.2.2   Tabel Indiktor Kualitas Produk ........................................................ 30 

Tabel 3.2.3   Tabel Indikator Persepsi Harga ........................................................ 31 

Tabel 3.2.4   Tabel Indikator Keputusan Pembellian ............................................ 31 

Tabel 3.3      Interprestasi Koefisien Korelasi........................................................ 33 

Tabel 4.1.   Data Responden Berdasarkan Jenis Kelamin .................................  39 

Tabel 4.2.   Data Responden Berdasarkan Usia ................................................  39 

Tabel 4.3.   Data Responden Berdasarkan Status Pelanggan ............................  40 

Tabel 4.4.   Data Responden Berdasarkan Penghasilan ....................................  40 

Tabel 4.4.1.  Uji Validitas variabel Store atmosphere (X1) ................................  43 

Tabel 4.4.2.  Uji Validitas variabel Kualitas produk  (X2) .................................  44 

Tabel 4.4.3.  Uji Validitas variabel Persepsi harga  (X3) ....................................  44 

Tabel 4.4.4. Uji Validitas variabel Keputusan pembelian (Y) ...........................  45 

Tabel 4.5.  Korelasi store atsmosphere dengan keputusan pembelian .............  48 

Tabel 4.6.     Korelasi kualitas produk dengan keputusan pembelian ..................  49 

Tabel 4.7.     Korelasi persepsi harga dengan keputusan pembelian ....................  50 

Tabel 4.8.     Korelasi store atmosphere, kualitas produk, dan persepsi harga  

                     dengan keputusan pembelian ............................................................ 52 



  

15 
 

DAFTAR GAMBAR  
 

Halaman  

Gambar 2.5  Kerangka Konseptual penelitian  .............................................  24 

Gambar 4.1   Diagram Skala Likert Variabel Store atmosphere ...................  41 

Gambar 4.2  Diagram Skala Likert Variabel Kualitas produk ......................  42 

Gambar 4.3   Diagram Skala Likert Variabel Persepsi harga ........................  42 

Gambar 4.4   Diagram Skala Likert Variabel Keputusan Pembelian ............  43 

Gambar 4.5        Interpretasi Variabel...................................................................  53 

 

 

 

 

 

 

 

 



  

16 
 

 DAFTAR LAMPIRAN 
 

Halaman  

Lampiran 1.  Kuesioner Penelitian ................................................................  63 

Lampiran 2.  Daftar Pertanyaan .....................................................................  65 

Lampiran 3.  Skor untuk Variabel Store Atmosphere (X1) ...........................  68 

Lampiran 4.  Skor untuk Variabel Kualitas Produk (X2) ..............................  76 

Lampiran 5.  Skor untuk Variabel Persepsi Harga  (X3) ...............................  84 

Lampiran 6.  Skor untuk Variabel Keputusan Pembelian (Y) .......................  92 

Lampiran 7.  Uji Validitas Variabel Store Atmosphere (X1)................ .........  100 

Lampiran 8.  Uji Validitas Variabel Kualitas Produk (X2).............................. 102 

Lampiran 9.  Uji Validitas Variabel Persepsi Harga (X3)................................ 104 

Lampiran 10.  Uji Validitas Variabel Keputusan Pembelian (Y) ....................  105 

Lampiran 11.  Uji Reliabitas ..................................... ................................ ...... 107 

Lampiran 12.  Analisis Korelasi Parsial  ............... .......................................... 108 

Lampiran 13.  Uji t ............................................................................................  109 

Lampiran 14.  Daftar Riwayat Hidup  .............................................................  110 

Lampiran 15.  Surat Keterangan Riset .............................................................  111 

 
 
 
 
 
 
 
 
 
 
 
 

 
 


