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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui Analisis Transaksi E-commerce dan 

Modal terhadap Peningkatan Pendapatan Usaha Mikro Kecil dan Menengah 

(UMKM) dalam Perspektif Islam (UMKM bidang Kuliner di wilayah kecamatan 

Kelapa Gading). 

Penelitian ini menggunakan jenis penelitian deskriptif kualitatif. Teknik 

pengumpulan data dilakukan secara triangulasi yaitu observasi, wawancara, dan 

dokumentasi. Objek penelitian ini adalah para pelaku usaha mikro kecil menengah 

(UMKM) bidang kuliner di wilayah kecamatan Kelapa Gading. 

Hasil dari  penelitian menunjukan bahwa para informan menunjukan  

mayoritas memenuhi standar etika perilaku bisnis yang berdasarkan syariat Islam 

seperti menjaga kualitas barang, menggunakan bahan baku yang baik, melayani 

dengan baik dan ramah kepada para konsumen serta menetapkan harga yang relatif 

terjangkau. Mayoritas para informan memahami dan menggunakan akad bai’as-

salam dalam transaksi E-commerce yang digunakan dalam kegiatan usahanya secara 

baik tetapi, ada beberapa yang belum memahami karena kurangya pengetahuan. E-

commerce merupakan spanduk digital  yang bisa di lihat oleh semua orang, 

memudahkan mendapatakan pelanggan serta meningkatakan pendapatan dalam 

menjalankan usahanya para pelaku usaha lebih menggunakan modal pribadi karena 

memiliki beberapa manfaat seperti seperti menekan biaya operasional, meminimalisir 

kerugian, mempertimbangkan dalam memilih pegawai, dan proses pemasaran yang 

efektif. 
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ANALYSIS OF E-COMMERCE TRANSACTIONS AND CAPITAL ON 

INCREASING REVENUE OF SMALL AND MEDIUM ENTERPRISES IN 

ISLAMIC PERSPECTIVE 

(MSMES IN THE CULINARY FIELD IN THE DISTRICT AREA 

KELAPA GADING) 

 

ABSTRAK 

This study aims to determine the Analysis of E-commerce and Capital 

Transactions on Increasing the Income of Micro, Small and Medium Enterprises 

(MSMEs) in an Islamic Perspective (MSMEs in the Culinary field in the Kelapa 

Gading sub-district). 

This research uses a qualitative descriptive research type. Data collection 

techniques were carried out by triangulation, namely observation, interviews, and 

documentation. The object of this research is the micro, small and medium 

enterprises (MSMEs) in the culinary field in the Kelapa Gading sub-district. 

The results of the study show that the informants show that the majority meet 

ethical standards of business behavior based on Islamic law such as maintaining the 

quality of goods, using good raw materials, serving well and friendly to consumers 

and setting relatively affordable prices. The majority of informants understand and 

use the bai'as-salam contract in E-commerce transactions that are used in their 

business activities well but, there are some who do not understand because of lack of 

knowledge. E-commerce is a digital banner that can be seen by everyone, making it 

easier to get customers and increasing income in running their business, business 

actors use personal capital more because it has several benefits such as reducing 

operational costs, minimizing losses, considering choosing employees, and processes. 

effective marketing. 

 

Kata Kunci : E-commerce, Capital and MSME 

 

 

 



 

ix 

 

DAFTAR ISI 

       Halaman 

HALAMAN JUDUL  

HALAMAN PERNYATAAN KEASLIAN SKRIPSI  ............................................ i 

PERSETUJUAN PEMBIMBING .......................................................................... ii 

HALAMAN PENGESAHAN ................................................................................ iii 

KATA PENGANTAR  .......................................................................................... iv 

ABSTRAK  ........................................................................................................... vii 

ABSTRACT  ........................................................................................................... viii 

DAFTAR ISI   ....................................................................................................... ix  

DAFTAR TABEL   ................................................................................................ xiii  

DAFTAR GAMBAR  ........................................................................................... xiv 

DAFTAR LAMPIRAN .......................................................................................... xv 

BAB 1 PENDAHULUAN  ................................................................................ 1 

1.1 Latar Belakang Masalah .................................................................... 1 

1.2 Perumusan Masalah .......................................................................... 7 

1.3 Tujuan Penelitian .............................................................................. 7 

1.4 Manfaat Penelitian ............................................................................ 7 

BAB II KAJIAN PUSTAKA ............................................................................... 9 

2.1 Review Hasil-hasil Penelitian Terdahulu ........................................... 9 



 

x 

 

2.2   Landasan Teori .................................................................................. 13 

2.2.1    Pengertian Transaksi Jual Beli ............................................... 13 

2.2.1.1 Rukun Jual Beli  ......................................................... 14 

 2.2.1.2 Syarat Jual Beli .......................................................... 15 

 2.2.2  Bisnis dalam Islam ................................................................. 18 

2.2.3   Pengertian E-commerce ......................................................... 20 

2.2.3.1  Jenis-Jenis E-commerce ............................................. 21 

2.2.3.2 Manfaat E-commerce.................................................. 22 

2.2.3.3 Kelebihan dan Kekurangan E-commerce .................... 22 

2.2.3.4 Transaksi E-commerce dalam Persepektif Islam ......... 23 

2.2.4  Modal .................................................................................... 31 

 2.2.4.1 Pengertian Modal ....................................................... 31 

 2.2.4.2 Jenis-Jenis Modal ....................................................... 32 

 2.2.4.3 Peran Modal dalam Bisnis .......................................... 33 

 2.2.4.4 Modal dalam Perspektif  Islam ................................... 35 

 2.2.4.5 Pengembangan Modal ................................................ 36 

 2.2.4.6 Pembiayaan Modal Berdasarkan Syariat Islam ........... 38 

2.2.4.7Perbedaan Pembiayaan yang berasal dari  

 Bank  Konvensional dan Bank Syariah ....................... 41 

2.2.5  Pendapatan ............................................................................. 43 

2.2.6  Usaha Mikro Kecil dan Menengah  ........................................ 45 

2.2.6.1 Pengertian Usaha Mikro Kecil dan Menengah ............ 45  

2.2.6.2 Kriteria Usaha Mikro, Kecil dan Menengah ................ 46 

2.2.6.3 Jenis Usaha Mikro Kecil dan Menengah ..................... 50 



 

xi 

 

2.2.6.4 Kekuatan dan Kelemahan Usaha Mikro  

Kecil dan Menengah ................................................. 50 

2.2.6.5 Usaha Mikro Kecil dan Menengah dalam  

Perspektif Islam ........................................................ 51 

2.3 Kerangka Pemikiran ............................................................................. 53 

BAB III METODA PENELITIAN ..................................................................... 55 

3.1 Strategi Penelitian ............................................................................. 55 

3.2 Data dan Metoda Pengumpulan Data ................................................ 55 

3.2.1 Jenis Data  ................................................................................ 55 

3.2.2 Sumber Data ............................................................................ 56 

3.2.3 Pengumpulan Data  .................................................................. 56 

3.3 Metode Analisis Data ........................................................................ 57 

3.3.1 Observasi  ................................................................................ 58 

3.3.2 Wawancara (Interview) ............................................................ 58 

3.3.3 Dokumentasi............................................................................ 59 

BAB IV HASIL DAN PEMBAHASAN .............................................................. 60 

4.1 Deskripsi Lokasi Penelitian ............................................................... 60 

4.2 Deskripsi Gambaran Umum Objek Penelitian ................................... 60 

4.3 Deskripsi Hasil Penelitian ................................................................. 62 

4.3.1 Hasil Obserbasi ........................................................................ 62 

4.3.2 Hasil Wawancara ..................................................................... 63 

4.3.3 Hasil Dokumentasi .................................................................. 75 

4.4 Interpretasi Hasil Penelitian .............................................................. 76 

BAB V SIMPULAN DAN SARAN .................................................................... 80 



 

xii 

 

5.1 Kesimpulan  .................................................................................... 80 

5.2 Saran   .............................................................................................. 80 

5.3 Keterbatasan Penelitian ..................................................................... 81 

 

DAFTAR REFERENSI  ...................................................................................... 82 

LAMPIRAN  ...................................................................................................... 86

   

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 



 

xiii 

 

DAFTAR TABEL 

Tabel 3.1  Sumber Data Primer  .............................................................................. 56 

Tabel 4.1 Perbandinngan Peningkatan pendapatan sebelum dan sesudah  

 Penggunaan Aplikasi E-commerce pada UMKM di wilayah kecamatan 

Kelapa Gading ....................................................................................... 74 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

xiv 

 

DAFTAR GAMBAR 

Gambar 2.1 Kerangka Pemikiran ........................................................................... 54 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

xv 

 

DAFTAR LAMPIRAN 

Lampiran 1 Lembar Wawancara ............................................................................ 86 

Lampiran 2 Foto Dokumentasi ............................................................................... 97 

Lampiran 3 Lembar Persetujuan Tanda tangan Informan ..................................... 100 

Lampiran 4 Daftar Riwayat Hidup Peneliti  ......................................................... 105 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


	2.2   Landasan Teori 13
	2.2.1    Pengertian Transaksi Jual Beli 13
	2.2.1.1 Rukun Jual Beli  14

	2.2.1.2 Syarat Jual Beli 15
	2.2.3   Pengertian E-commerce 20
	2.2.3.1  Jenis-Jenis E-commerce 21
	2.2.3.2 Manfaat E-commerce 22
	2.2.3.3 Kelebihan dan Kekurangan E-commerce 22
	2.2.3.4 Transaksi E-commerce dalam Persepektif Islam 23
	2.2.4  Modal 31
	2.2.4.1 Pengertian Modal 31
	2.2.4.2 Jenis-Jenis Modal 32
	2.2.4.3 Peran Modal dalam Bisnis 33
	2.2.4.4 Modal dalam Perspektif  Islam 35
	2.2.4.5 Pengembangan Modal 36
	2.2.4.6 Pembiayaan Modal Berdasarkan Syariat Islam 38
	2.2.4.7Perbedaan Pembiayaan yang berasal dari
	Bank  Konvensional dan Bank Syariah 41
	2.2.5  Pendapatan 43
	2.2.6  Usaha Mikro Kecil dan Menengah  45
	2.2.6.1 Pengertian Usaha Mikro Kecil dan Menengah 45

	2.2.6.2 Kriteria Usaha Mikro, Kecil dan Menengah 46
	2.2.6.3 Jenis Usaha Mikro Kecil dan Menengah 50
	2.2.6.4 Kekuatan dan Kelemahan Usaha Mikro
	Kecil dan Menengah 50
	2.2.6.5 Usaha Mikro Kecil dan Menengah dalam
	Perspektif Islam 51
	2.3 Kerangka Pemikiran 53
	3.1 Strategi Penelitian 55
	3.2 Data dan Metoda Pengumpulan Data 55
	3.2.1 Jenis Data  55
	3.2.2 Sumber Data 56
	3.2.3 Pengumpulan Data  56
	3.3 Metode Analisis Data 57
	3.3.1 Observasi  58
	3.3.2 Wawancara (Interview) 58
	3.3.3 Dokumentasi 59
	4.1 Deskripsi Lokasi Penelitian 60
	4.2 Deskripsi Gambaran Umum Objek Penelitian 60
	4.3 Deskripsi Hasil Penelitian 62
	4.3.1 Hasil Obserbasi 62
	4.3.2 Hasil Wawancara 63
	4.3.3 Hasil Dokumentasi 75
	4.4 Interpretasi Hasil Penelitian 76

