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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh promosi, persepsi 

harga dan kualitas pelayanan terhadap keputusan pembelian di BAKS Coffee & 

Kitchen Buaran.  

Strategi penelitian ini adalah strategi kuantitatif. Teknik pengumpulan 

data menggunakan metode survey dengan pengamatan langsung dan menyebar 

kuisioner kepada responden. Penelitian ini diuji menggunakan hipotesis uji t  & 

uji p-value dengan metode Structural Equation Modeling (SEM PLS) 

menggunakan SmartPLS 3.0. 

Hasil penelitian ini menyatakan (1) Promosi secara parsial tidak 

berpengaruh signifikan terhadap keputusan pembelian konsumen ; (2) Persepsi 

Harga secara parsial berpengaruh signifikan terhadap keputusan pembelian 

konsumen ; (3) Kualitas pelayanan secara parsial tidak berpengaruh signifikan 

terhadap keputusan pembelian konsumen. 

Kata Kunci : Promosi, Persepsi Harga, Kualitas Pelayanan, Keputusan 

Pembelian  
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(Case Studi on BAKS Coffee & Kitchen Buaran Consumers) 

 

 

ABSTRACT 

 

This study aims to determine the effect of promotion, price perception 

and service quality on purchasing decisions at BAKS Coffee & Kitchen Buaran. 

Research strategy is quantitative strategy. Data collection techniques 

using survey method with direct observation and this study spreads 

questionnaires to respondents. This research was tested using the hypothesis of 

the t test & p-value test with the Structural Equation Modeling (SEM PLS) 

method using SmartPLS 3.0. 

The results of this study states (1) Partial promotion does not 

significantly influence consumer purchasing decisions; (2) Price partially has a 

significant effect on consumer purchasing decisions; (3) Service quality 

partially does not significantly influence consumer purchasing decisions. 

Keywords: Promotion, Price, Service Quality, Purchasing Decisions 
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