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ABSTRAK

Penelitian ini bertujuan untuk mengetahui seberapa besar
pengaruh media sosial, promosi dan penerapan protocol kesehatan terhadap
keputusan pembelian pada Usaha Mikro Pancong Kuyyy.

Penelitian ini menggunakan strategi penelitian asosiatif
pendekatan kuantitatif, yang diukur dengan menggunakan metode koefisien
determinasi, uji asumsi klasik dan regresi linear berganda dengan SPSS 22.00
Populasi penelitian ini adalah seluruh konsumen pada Usaha Mikro Pancong
Kuyyy. Sampling Ditentukan berdasarkan metode random probability sampling,
dengan jumlah sampel 75 responden. Teknik pengupulan data menggunakan
kuesioner dan kepustakaan. Pengujian hipotesis dengan menggunakan uji t dan
uji f.

Hasil penelitian membuktikan bahwa secara parsial media sosial
dan promosi berpengaruh signifikan terhadap keputusan pembelian. Sedangkan
penerapan protokol kesehatan tidak bepengaruh signifikan terhadap keputusan
pembelian. Secara simultan media sosial, promosi dan penerapan protokol
kesehatan berpengaruh signifikan terhadap keputusan pembelian (studi pada
konsumen Usaha Mikro Pancong Kuyyy)

Kata kunci : Media Sosial, Promosi, Protokol Kesehatan, Keputusan
Pembelian
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EFECT OF SOCIAL MEDIA, PROMOTION, AND THE
IMPLENTATION OF HEALTH PROTOCOL IN IMPROVING
PURCHASE DECISIONS ON MICRO ENTERPRISES DURING THE
PANDEMIC OF COVID-19

(Studies on consumers Pancong Kuyyy)

ABSTRACT

This study aims to determine how much the effect of social media,
promotion and implementation of health protocols on purchasing decisions at
Pancong Kuyyy Mikro Enterprises

This study used an associative research strategy with a quantitative
approach, which was measured using the coefficient of determination method,
classical assumption test and multiple linear regression with SPSS 22.00. The
population of this study were all consumers of Pancong Kuyyy Micro
Enterprises. Sampling Determined based on the random probability sampling
method, with a sample size of 75 respondents. The data collection technique used
a questionnaire and literature. Hypothesis testing using the t test and f test.

The results of the study prove that partially social media and promotion
have a significant effect on purchasing decisions. Meanwhile, the application of
health protocols has no significant effect on purchasing decisions.
Simultaneously, social media, promotion and application of health protocols have
a significant effect on purchasing decisions (study on Pancong Kuyyy Micro
Enterprises consumers)

Keywords: Social Media, Promotion, Health Protocol, Purchase Decisions
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