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ABSTRAK 

 

 
Penelitian ini bertujuan untuk menguji pengaruh kualitas produk dan harga 

terhadap kepuasan pelanggan dan loyalitas pelanggan. Metode yang digunakan 

adalah kuesioner dengan metode survei yang disebarkan kepada 100 responden. 

Populasi dalam penelitian ini adalah Mahasiswa STEI Jakarta. Metode penghasil 

olahan data menggunakan metode PLS (Parsial Least Square) menggunakan 

SmartPLS (3.2.8). 

 

Hasil penelitian membuktikan bahwa (1) kualitas produk dan harga 

berpengaruh terhadap kepuasan pelanggan, (2) kualitas produk dan kepuasan 

pelanggan berpengaruh terhadap loyalitas pelanggan, (3) harga tidak berpengaruh 

terhadap loyalitas pelanggan, (4) secara tidak langsung kualitas produk dan harga 

berpengaruh terhadap loyalitas pelanggan melalui kepuasan pelanggan.  

 

 

Kata Kunci : Kualitas Produk, Harga, Kepuasan Pelanggan, Loyalitas 

Pelanggan 
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 (Samsung Smartphone users at Indonesian College of Economics students 

Jakarta ) 
 
 

 
ABSTRACT 

 

 
This study aims to examine the effect of product quality and price on 

customer satisfaction and customer loyalty. The method used was a questionnaire 

with a survey method distributed to 100 respondents. The population in this study 

were STEI Rawamangun students. Data processing method uses PLS (Partial 

Least Square) using SmartPLS (3.2.8). 

 

The results of the study prove that (1) product quality and price have a 

effect on customer satisfaction, (2) product quality and customer satisfaction have 

a effect on customer loyalty, (3) price does not significantly influence customer 

loyalty, (4) as a indirectly product quality and price have a effect on customer 

loyalty through customer satisfaction. 
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