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PENGARUH PROFITABILITAS, UKURAN PERUSAHAAN DAN 
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ABSTRAK 

  Tujuan penelitian ini untuk mengetahui berapa besar Pengaruh 
Profitabilitas, Ukuran Perusahaan dan Pertumbuhan Penjualan Terhadap Price 
to Book Value pada Perusahaan Manufaktur Sektor Industri Barang Konsumsi 
yang Terdaftar di Bursa Efek Indonesia. 

  Penelitian ini menggunakan pendekatan kuantitatif, yang diukur dengan 
metoda regresi linier data panel dengan Eviews 10. Populasi dari penelitian ini 
adalah 42 perusahaan di sektor industri barang konsumsi yang terdaftar di 
Bursa Efek Indonesia tahun 2013-2017. Sampel ini ditentukan berdasarkan 
metode purposive sampling, dengan jumlah sampel sebanyak 25 perusahaan di 
sektor industri barang konsumsi, sehingga total observasi dalam penelitian ini 
sebanyak 125 observasi.  

  Hasil penelitian menunjukan bahwa profitabilitas, ukuran perusahaan dan 
pertumbuhan penjualan secara simultan berpengaruh signifikan terhadap price 
to book value pada perusahaan manufaktur sektor industri barang konsumsi 
tahun 2013-2017. Profitabilitas berpengaruh signifikan terhadap price to book 
value pada perusahaan manufaktur sektor industri barang konsumsi tahun 
2013-2017, ukuran perusahaan dan pertumbuhan penjualan tidak berpengaruh 
signifikan terhadap price to book value pada perusahaan manufaktur sektor 
industri barang konsumsi tahun 2013-2017. 

Kata Kunci : Profitabilitas, Ukuran Perusahaan dan Pertumbuhan 
Penjualan Terhadap Price to Book Value 
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THE INFLUENCE OF PROFITABILITY, SIZE, AND SALES GROWTH 

TO PRICE TO BOOK VALUE 
(Empirical Study on Manufacturing Companies in The Sector of Consumer 
Goods Industry are Listed in Indonesia Stock Exchange Period 2013-2017) 

 

ABSTRACT 

The purpose of this study was to determine how much the influence of 
Profitability, Company Size and Sales Growth Against Price to Book Value in 
Manufacturing Companies in the Consumer Goods Industry Sector Listed on 
the Indonesia Stock Exchange. 

  This study uses a quantitative approach, measured by the linear data 
panel regression method with Eviews 10. The population of this study was 42 
companies in the consumer goods industry sector which were listed on the 
Indonesia Stock Exchange in 2013-2017. This sample was determined based 
on the purposive sampling method, with a total sample of 25 companies in the 
consumer goods industry sector, so the total observations in this study were 
125 observations. 

  The results showed that profitability, company size and sales growth 
simultaneously had a significant effect on price to book value in 
manufacturing companies in the consumer goods industry sector in 2013-
2017. Profitability significantly influence the price to book value in the 
manufacturing companies in the consumer goods industry sector in 2013-
2017, company size and sales growth does not significantly influence the 
price to book value in the manufacturing companies in the consumer goods 
industry sector in 2013-2017. 

Keywords : Profitability, Size and Sales Growth, Price to Book Value. 
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