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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Daya Saing terhadap
Kepuasan Pelanggan, pengaruh Fasilitas terhadap Kepuasan Pelanggan, pengaruh
Kualitas Pelayanan terhadap Kepuasan Pelanggan dan pengaruh Harga yang
Kompetitif terhadap Kepuasan Pelanggan.

Penelitian ini menggunakan metoda penelitian asosiatif dengan pendekatan
secara kualitatif yang dikuantitatifkan yang dilakukan melalui pengisian kuesioner
oleh responden, yaitu pelanggan Klinik Kecantikan Kara Esthetique. Teknik
pengumpulan sampel yang digunakan adalah Purposive Sampling dengan jumlah
sampel sebanyak 67 pelanggan.

Hasil penelitian menunjukan bahwa variable Daya Saing (X1), Fasilitas (X>),
Kualitas Pelayanan (Xz) dan Harga yang Kompetitif (X4) menunjukan terdapat
pengaruh yang signifikan terhadap kepuasan Pelanggan.

Kata Kunci : Daya Saing, Fasilitas, Kualitas Pelayanan dan Harga yang
Kompetitif terhadap Kepuasan Pelanggan
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THE INFLUENCE OF COMPETITIVENESS, FACILITIES, QUALITY OF
SERVICE AND COMPETITIVE PRICES ON CUSTOMER
SATISFACTION
(Case Study at Kara Esthetique Beauty Clinic Jakarta)

ABSTRACT

This study aims to determine the effect of competitiveness on customer
satisfaction, the effect of facilities on customer satisfaction, the effect of service
quality on customer satisfaction and the effect of competitive prices on customer
satisfaction..

This study uses an associative research method with a quantitative approach
that is carried out through filling out questionnaires by respondents, namely
customers of the Kara Esthetique Beauty Clinic. The sampling technique used is
purposive sampling with a total sample of 67 customers.

The results showed that the variables Competitiveness (X1), Facilities (X2),
Service Quality (X3) and Competitive Prices (X4) showed a significant influence on
customer satisfaction. What can be seen from the validity test, reliability test and
classical.

Keywords : Competitiveness, Facilities, Quality of Service and Competitive
Prices for Customer Satisfaction.
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