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ABSTRAK 

 

      Penelitian ini bertujuan untuk mengetahui pengaruh inovasi produk baru, 

kualitas layanan online dan promosi media sosial terhadap keputusan pembelian 

pada Kedai Reumbay. Penelitian ini dilakukan di Daerah Nagrak Sukabumi. 

     Metode analisis penelitian yang digunakan dalam penelitian ini adalah 

deskriptif kuantitatif dengan analisi regresi linear berganda.  Yaitu penelitian yang 

bertujuan untuk mengetahui pengaruh variabel persepsi harga, product, promosi 

dan kualitas layanan pengiriman delivery order terhadap keputusan pembelian 

produk secara online. Adapun metode penelitian yang digunakan dalam penelitian 

ini adalah metode penelitian kuesioner dimana data diperoleh melalui kuesioner 

dan data yang dikumpulkan dari pertanyaan dengan jumlah sampel sebanyak 102 

orang. Metode pengambilan sampel yang digunakan dalam penelitian ini adalah 

purposive sampling.  

   Hasil dari penelitian ini menunjukkan bahwa secara parsial dan Simultan 

Inovasi Produk, Kualitas Layanan Online dan Promosi Media Sosial ) t = 0.000 < 

0.05 berpengaruh secara signifikan terhadap keputusan pembelian.Perusahaan 

mempertimbangkan untuk meningkatkan Kualitas Layanan Online dan Promosi 

Media Sosial agar mempercepat peningkatan pemasaran pada perusahaan.  

Kata Kunci : Inovasi Produk, Kualitas Layanan Online, Promosi Media Sosial 

terhadap Keputusan Pembelian. 
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INFLUENCE OF PRODUCT INNOVATION, QUALITY OF ONLINE 

SERVICE, SOCIAL MEDIA PROMOTION ON PURCHASE DECISION 

SEBLAK SOFTWARE KEDAI REUMBAY 
 

ABSTRAK 

 

         This study aims to determine the effect of new product innovation, online 

service quality and social media promotion on purchasing decisions at Kedai 

Reumbay. This research was conducted in the Sukabumi Nagrak area. 

     The research analysis method used in this research is descriptive quantitative 

with multiple linear regression analysis. That is a study that aims to determine the 

effect of price perception variables, product, promotion and delivery service 

delivery order quality on online product purchasing decisions. The research 

method used in this study is a questionnaire research method where data is 

obtained through questionnaires and data collected from questions with a total 

sample of 102 people. The sampling method used in this research is purposive 

sampling. 

   The results of this study indicate that partially and Simultaneously Product 

Innovation, Online Service Quality and Social Media Promotion t = 0.000 <0.05 

have a significant effect on purchasing decisions. The company is considering 

improving the Quality of Online Services and Social Media Promotion in order to 

accelerate the increase in marketing at the company. 

 

Keywords : Inovation Product, Quality Service Online and Media Social 

Promotion of purchases decisions. 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 



xi 

 

DAFTAR ISI 

        

                       Halaman  

HALAMAN JUDUL ................................................................................ii 

PERNYATAAN KEASLIAN SKRIPSI ................................................. iii 

PERSETUJUAN PEMBIMBING ............................................................iv 

HALAMAN PENGESAHAN ................................................................. v 

KATA PENGANTAR .............................................................................vi -vii 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI SKRIPSI UNTUK 

KEPENTINGAN AKADEMIS………………………………………... viii 

ABSTRAK ………………………………………….............................. ix-x 

DAFTAR ISI........................................................................................... xi-xii 

DAFTAR TABEL…............................................................................... xiii 

DAFTAR LAMPIRAN............................................................................xiv 

BAB I PENDAHULUAN……………................................................... 1 

1.1 LATAR BELAKANG MASALAH...................................... 1 

1.2 PERUMUSAN MASALAH ..................................................2 

1.3 TUJUAN PENULISAN ........................................................ 3 

1.4 MANFAAT PENELITIAN ...................................................3 

BAB II KAJIAN PUSTAKA……………………................................... 4 

2.1 Review Hasil-hasil Penelitian Terdahulu ...............................4-9 

2.2 Landasan Teori .......................................................................9 

2.2 1 Inovasi produk……………..................................................9-11 

2.2.2 Kualitas Layanan Online .....................................................11-12 



xii 

 

2.2.3  Promosi Media Sosial .........................................................12-13 

2.2.4 Keputusan Pembelian...........................................................14-15 

2.3 Hubungan Antar Variabel Penelitian …..................................15-17 

2.4 Kerangka Konseptual………………………………………..18 

BAB III METODE PENELITIAN………………………………………19 

3.1 Strategi Penelitian…………………………………………....19-20 

3.2 Populasi dan Sample…………………………………….......20-21 

3.3 Data dan Metode Pengumpulan data…………………..……21-22 

3.4 Operasionalitas Variabel…………………………...………..22 

3.5 Metode Analisis Data………………………………………..23-25 

BAB IV HASIL DAN PEMBAHASAN……………………..…………28 

4.1 Deskripsi Objek Penelitian…………………………….……28 

4.2 Deskripsi responden……………………………..………….29-30 

4.3 Uji Instrumen……………………………………………….30 

4.3.1 Uji Validitas……………………………………...……… 30-33 

4.3.2 Uji Realibilitas……………………………………………33 -34 

4.4 Analisis Koefisien Determinasi………………………….…34 -35 

4.5 Pengujian Hipotesis………………………………………...36 -38 

4.6 Temuan hasil penelitian…………………………………….38 

BAB V SIMPULAN DAN SARAN……………………………………39-40 

Daftar Refrrensi……………………………………………………...….41 

 

 

 
 



xiii 

 

DAFTAR TABEL 
 

Tabel 2.2.4.3.1...............................................................................15  

Tabel 2.4.1.………………………………………………………18 

Tabel 3.5.4.……………………………………………………....26-27 

Tabel 4.2.1……………………………………………..………...29 

Tabel 4.3.1.1……………………………………………………..31 

Tabel 4.3.1.2……………………………………………………..32 

Tabel 4.3.1.3……………………………………………………..32  

Tabel 4.3.1.4……………………………………………………..33  

Tabel 4.3.2.1……………………………………………………..33  

Tabel 4.3.2.2……………………………………………………..34  

Tabel 4.3.2.3……………………………………………………..34 

Tabel 4.3.2.4……………………………………………………..34 

Tabel 4.4.1…………………………………………………….....34 

Tabel 4.4.2…………………………………………………….....35  

Tabel 4.4.3……………………………………………………….35  

Tabel 4.4.4……………………………………………………….35  

Tabel 4.4.5……………………………………………………….36 

Tabel 4.5.1……………………………………………………….36  

Tabel 4.5.2……………………………………………………….36 

Tabel 4.5.3……………………………………………………….37  

Tabel 4.5.5……………………………………………………….37 

 

 

 

 

 

 

 

 

 

 

 

 

 



xiv 

 

DAFTAR LAMPIRAN 
 

LAMPIRAN 1.1 HASIL OUTPUT SPSS....................................................... 42-48  

LAMPIRAN 2.1 DAFTAR RIWAYAT HIDUP PENELITI………………...49 

LAMPIRAN 3.1 KETENTUAN TENGTANG PLAGIAT DAN SANKSI….50 

 

 

 

 


