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TERHADAP KEPUTUSAN PEMBELIAN KEBUTUHAN POKOK DI 
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ABSTRAK 

 Penelitian ini bertujuan untuk menguji apakah Pandemi Covid-19 Dan 

Perilaku Konsumen Terhadap Keputusan Pembelian berpengaruh secara 

simultan maupun parsial. 

 Penelitian ini menggunakan jenis penelitian pendekatan kuantitaif, yang 

diukur dengan menggunakan metoda Penelitian dilakukan di PD Pasar Jaya 

Pulogadung Jakarta Timur dengan sampel sebanyak 100 orang. Penelitian ini 

menggunakan metode pengumpulan kuesioner dilakukan melalui survery 

langsung dengan menggunakan alat pelindung diri masker dan handsanitizer 

serta memberikan pertanyaan kepada konsumen yang berbelanja. Untuk 

mendukung hasil penelitian, data penelitian yang diperoleh akan dianalisis 

dengan alat statistik melalui bantuan program SPSS 26 . 

 Hasil penelitian ini ada pengaruh yang signifikan baik secara simultan 

maupun parsial Pandemi Covid-19 dan Perilaku Konsumen Terhadap Keputusan 

Pembelian Kebutuhan Pokok Di Pasar Pulogadung Jakarta Timur. 

Kata kunci : Pandemi Covid-19, Perilaku Konsumen, Keputusan pembelian  
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THE EFFECT OF THE COVID-19 PANDEMIC AND CONSUMER 

BEHAVIOR ON PURCHASE DECISIONS OF BASIC NEEDS IN 

PULOGADUNG MARKET, EAST JAKARTA 

ABSTRACT 

 The purpose of this study was to determine the effect of the Covid-19 

pandemic and consumer behavior on purchasing decisions simultaneously or 

partially. 

 This study uses a type of research quantitative approach, which is 

measured using research methods conducted in PD. Pasar Jaya Pulogadung 

East Jakarta with a sample of 100 people. This study uses a questionnaire 

collection method through direct surveys using personal protective equipment 

such as masks and hand sanitizers and asking questions to consumers who shop. 

To support the research results, the research data obtained will be analyzed 

using statistical tools through the help of the SPSS 26 program. 

 The results of this study have a significant influence, either 

simultaneously or partially, the Covid-19 pandemic and consumer behavior on 

purchasing decisions for basic needs at the Pulogadung Market, East Jakarta. 

Keywords : Covid-19 Pandemic, Consumer Behavior, Purchase Decision 

 


